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300  Attend  Birmingham  Conference 

Mechanical  Executives  Discuss  Added  Charge  for  Excessive  Retail 
j  Copy  Alterations — Claude  Baker  of  New  Orleans  Elected  Chairman 


A  REGISTRATION  of  approximately 
300  was  recorded  for  the  fourth  an¬ 
nual  Southern  Newspaper  Mechanical 
Conference,  Eastern  Division,  held  in 
Binningham,  Ala.,  Sept.  16-17,  under 
auspices  of  the  Southern  Newspaper 
Publishers  Association.  The  confer¬ 
ence  was  organized  in  Birmingham 
four  years  ago. 


Gaude  L.  Baker,  superintendent  of 
the  composing  room  of  the  New 
Means  Times-Picayune  was  elected 
ihairman  of  the  conference  for  the 
lew  year,  succeeding  Fred  Connell, 
iiechanical  superintendent  of  the  At¬ 
lanta  Constitution,  who  presided  over 
Ihe  meeting.  Louisville  was  chosen 
for  the  1941  convention  to  be  held  the 
5rst  Monday  and  Tuesday  in  Sep¬ 
tember. 

Henry  M.  Duke,  mechanical  super- 
bitendent  of  the  Charleston  (S.  C.) 
f'osf-Courier  was  reelected  a  member 
of  the  executive  committee  and  two 
new  members  chosen  were  H.  R. 
Capps,  head  machinist,  Florida  Times 
Cnion  of  Jacksonville  and  I.  J.  Gard¬ 
ner,  Jr.,  foreman  of  the  composing 
wm.  Chattanooga  Times.  Other 
members  of  the  executive  committee 
»hose  terms  do  not  expire  until  1941 
)r  1942  are  Fred  Connell;  R.  R.  Fulton, 
Roanoke  (Va.)  Times  and  World 
Vetcs;  C.  Frank  Maim,  Louisville 
Courier  Journal  and  Times;  E.  O. 
Islinger,  Atlanta  Georgian  and  W.  B. 
Istor,  Jr.,  Memphis  Commercial  Ap¬ 
peal. 


Chief  entertainment  feature  of  the 
inference  was  a  banquet  at  the  Tut- 
wler  Hotel  as  guests  of  the  supply 
Rouses  and  with  John  L.  Davis,  New 
Bhleans.  Mergenthaler  Linotype  Co , 
'residing.  The  speakers  were  Clayton 
land,  Gulfport.  Miss.,  publisher  and 
luthor  and  James  Arrington,  editor  of 
be  Collins  (Miss.)  Commercial.  A 
Bance  and  floor  show  followed. 


Sessions  of  the  conference  were  de¬ 
moted  alternately  to  discussions  of 
problems  of  the  composing  room,  the 
Itereotype  department,  the  engraving 
department  and  the  pressroom.  There 
we  no  set  speeches  but  rather  an 
pen  discussion  of  topics,  most  of 
'hich  had  been  submitted  in  advance 
•y  members  of  the  conference. 

The  topic  leaders  were  C.  Frank 
4ann,  Louisville  Courier-Journal  for 
be  composing  room;  J.  S.  Black  of  the 
anpa  Tribune  for  the  stereotype  de- 
artment;  J.  W.  Calmback  Birming- 
am  News-Age  Herald  for  the  engrav- 
^  department  and  W.  L.  Knighton, 
lumingham  News-Age  Herald  for  the 
ressroom,  substituting  for  George  A. 
tosengren.  Memphis  Commercial  Ap- 
*eal,  who  was  unable  to  be  present. 
After  being  welcomed  to  the  city  by 
^es  E.  Mills.  Jr.,  editor  of  the  Bir¬ 
mingham  Post,  the  mechanical  men 


munched  into  the  discussion,  taking 
P  topics  which  had  been  prepared  in 
“Vance.  Discussion  on  some  of  them 


friendship  of  the  ad  writers  and  to 
explain  some  of  the  problems  and 
procedures  of  the  composing  room. 

Walter  C.  Johnson,  secretary-man¬ 
ager  of  the  Southern  Newspaper  Pub¬ 
lishers’  Association,  who  was  present 
for  all  sessions,  suggested  that  an  edu¬ 
cational  and  diplomatic  problem  was 
involved  and  that  it  would  be  helpful 
for  publishers  to  talk  the  matter  over 
with  store  executives.  John  P.  White 
commented  further  that  for  papers  to 
charge  for  proof  corrections  might  de  - 
feat  their  owm  purposes  as  stores  usu¬ 
ally  have  set  budgets  for  advertising 
and  no  more. 


Fred  Connell,  mechanical  superintendent,  Atlanta  Constitution,  who  served  as  chairman 
of  the  Birmingham  mechanical  conference;  W.  L.  Knighton,  pressroom  foreman,  Birming¬ 
ham  News-Age-Herald  and  pressroom  group  leader;  C.  Prank  Mann,  superintendent  of 
the  composing  room,  Louisville  Courier  Journal  and  Louisville  Times  and  leader  of  the 
composing  room  group;  Walter  C.  Johnson,  Chattanooga,  secretary-manager,  SNPA. 


Fred  Connell,  Atlanta  Constitution, 
said  the  composing  room  kept  the 
names  and  telephone  numbers  of  ad¬ 
vertising  writers  for  the  stores  and 
did  not  hesitate  to  call  them  up  at 
night  and  before  setting  copy  about 
which  there  might  be  some  doubt  as 
to  typography,  content  or  size.  By 
thus  getting  the  approval  of  the  ad 
writer  in  advance,  the  paper  saves  the 
trouble,  expense  and  time  of  pulling  a 
proof  and  sending  the  proof  down  to 
the  store  the  next  morning  and  then 
having  it  returned  with  costly  cor¬ 
rections. 


W.  N.  Lazenby,  foreman,  Roanoke  |Va.)  Times  &  World  Herald;  John  P.  White, 
mechanical  superintendent,  Charlotte  Observer;  D.  R.  Breese,  pressroom  foreman,  Wil¬ 
mington  (N.  C.)  Star-News;  Paul  Porter,  mechanical  superintendent,  Dothan  (Ala.) 
Eagle;  and  H.  W.  Mathews,  superintendent  composing  room,  High  Point  (N.  C.) 

Enterprise. 


was  extended,  but  on  others  the  dele¬ 
gates  had  very  few  observations  to 
make,  so  that  no  connected  presenta¬ 
tion  was  made. 

Would  Charge  tor  4d  Proofs 

Most  discussion  of  the  conference 
centered  around  that  headache  of  the 
composing  room — pulling  proofs  and 
making  corrections  on  department 
store  advertising.  Claude  L.  Baker, 
New  Orleans  Times-Picayune  said  his 
paper  charged  for  ad  alterations  where 
the  stores  abused  the  privilege  and 
pointed  out  that  stores  charge  for  al¬ 
tering  women’s  clothes.  He  added  that 
alteration  costs  on  ads  would  run 
about  20  per  cent  of  composing  room 
costs. 

W.  A.  Cams,  superintendent  of  the 
Birmingham  News-Age  Herald,  said 
his  paper  had  charged  advertisers  in 


a  few  cases  for  excessive  copy  changes 
but  had  failed  to  collect  the  charge. 
He  said  the  question  was  one  for  the 
publishers  to  work  out  and  suggested 
a  charge  after  the  second  proof  with 
a  three  to  six  month  notice  to  the  ad¬ 
vertisers.  Mr.  Cams  said  some  such 
plan  would  save  him  33  1/3  per  cent 
of  his  advertising  room  costs. 

Robert  V.  Mullen,  Alabama  Journal, 
Montgomery,  suggested  that  one  of  the 
solutions  was  to  induce  merchants  to 
get  their  copy  in  earlier,  but  John  P. 
White,  mechanical  superintendent  of 
the  Charlotte  Observer,  demurred  to 
this.  He  said  he  had  found  that  the 
earlier  the  merchants  get  their  copy 
in  the  more  corrections  they  make, 
and  for  that  reason  he  would  rather 
take  it  as  it  comes.  He  added  that 
one  of  his  plans  was  to  cultivate  the 


C.  Frank  Mann,  Louisville  Courier- 
Journal,  referred  briefly  to  this  paper’s 
composing  room  cost  system  whereby 
the  cost  of  various  operations  includ¬ 
ing  those  for  ad  alterations  could  be 
shown.  'Thus  he  said  his  department 
got  credit  for  the  cost  of  proof  pulling 
and  correcting. 

At  this  time  Topic  Leader  Mann  in¬ 
troduced  Fred  J.  Wolke,  manager  of 
the  Dispatch  Room  (or  Control  Room) 
of  the  Courier-Journal,  who  read  the 
only  paper  of  the  convention.  This 
department  acts  as  a  sort  of  liaison  be¬ 
tween  the  ad  room  and  the  ad  depart¬ 
ments  of  the  various  stores  and  looks 
after  the  assembling  of  art,  mats,  cuts, 
sigs.,  etc.,  for  the  actual  construction 
of  the  ad  itself.  It  works  closely  with 
the  advertising  department  and  news 
department,  but  is  headed  by  a 
practical  printer  of  30  years’  ex¬ 
perience. 

As  summed  up  by  Mr.  Wolke  the 
Dispatch  Room  “has  greatly  facilitated 
the  flow  of  copy  to  the  ad  room;  has 
eliminated  almost  entirely  the  last- 
minute  frenzy  by  having  the  ad  com¬ 
plete  in  time  to  make  the  edition;  re¬ 
lieving  the  composing  room  of  all  the 
detail  incident  thereto;  and  the  ad¬ 
vertisers,  I  believe  will  tell  you  that 
the  Dispatch  Room  has  smoothed  out 
many  of  the  rough  spots  for  him,  and 
relieved  his  mind  of  the  anguish  and 
doubt  about  how  his  ad  will  look  in 
the  paper,  wondering  whether  or  not 
they  put  that  cut  in  as  it  should  be. 
or  did  they  make  that  price  change. 
He  knows  that  tlie  newspaper  is  mak¬ 
ing  an  honest  effort  to  help  him  get 
the  best  ad  possible  in  the  way  he 
wants  it  to  appear,  thus  enabling  him 
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to  get  the  biggest  retum  for  his  ad¬ 
vertising  dollar.” 

In  the  matter  of  excessive  ad  altera¬ 
tions  it  was  suggested  as  a  good  idea 
to  get  the  “sinners”  up  for  a  compos¬ 
ing  room  clinic,  so  they  can  see  the 
steps  required  to  correct  an  ad. 

Claude  L.  Baker  said  that  in  order 
to  facilitate  matters  his  paper  some¬ 
times  sends  out  proofs  to  the  store  be¬ 
fore  they  are  read  by  the  proofreaders. 

On  question  he  agreed  it  would  prob¬ 
ably  be  best  to  mark  such  proofs  as 
"Not  read.”  Another  delegate  said 
some  of  his  proofs  still  looked  unread 
after  going  through  the  proof  room. 

One  of  the  topics  prepared  in  ad¬ 
vance  asked  whether  the  Monotype 
system  can  be  successfully  operated 
without  the  use  of  a  storage  cabinet. 
The  answer  from  three  or  four  papers 
was  yes. 

A  query  from  Topic  Leader  Mann 
revealed  that  few  Southern  papers 
keep  a  detailed  cost  system  record  for 
the  composing  room.  However,  Mann 
said  the  Courier- Journal  pajjers  keep 
a  complete  system  showing  produc¬ 
tion  cost  as  well  as  published  load 
costs  in  both  dollars  and  cents  and  in 
percentages.  He  promised  to  show 
the  system  to  those  attending  the 
Louisville  conference  next  year. 

While  engraving  topics  had  the  floor 
considerable  discussion  was  had  on  the 
shortage  of  trained  engravers  in  the 
South  and  the  trouble  experienced  by 
small  newspapers  in  setting  up  en¬ 
graving  plants.  It  was  contended  that 
the  “one  man”  plant  need  not  be  a 
joke,  but  that  publishers  should  exer¬ 
cise  extreme  care  to  avoid  the  pitfalls 
ot  such  an  adventure. 

Floyd  J.  Elrod,  superintendent  of 
engraving.  Times-Picayune,  suggested 
that  where  big  plants  have  appren¬ 
tices  ripe  for  promotion  and  not  have 
places  for  them  that  they  recommend 
them  to  the  SNPA  for  placement  else¬ 
where.  He  said  the  engravers  in  the 
big  plants  were  “staying  put”  these 
days,  hence  it  was  often  difficult  for 
the  trained  apprentice  to  get  promo¬ 
tion  without  making  a  change.  Yet 
the  inability  of  the  small  paper  to  pay 
the  union  engraver’s  scale  was  recog¬ 
nized  as  a  problem. 

The  increased  \ise  of  color  and  the 
resulting  production  problems  were 
discussed  and  an  explanation  of  the 
Ben  Day  color  process  as  now  being 
v.sed  by  several  newspapers  was  given 
by  Fred  C.  Hudson  of  Pressman’s 
Home,  Tenn.  Copies  of  this  type  of 
work  were  passed  around.  Topic 
Leader  J.  W.  Calmback  said  three  to 
four  full  days  are  needed  to  prepare 
it  and  4  color  plates. 

The  question  was  asked  as  to  the 
quickest  number  of  minutes  required 
to  turn  out  a  cut  (black  and  white) 
on  a  strip  film  camera  and  the  answer 
was  given  by  one  or  two  engravers  as 
20  minutes. 

Under  stereotype  the  question  was 
asked  as  to  “the  proper  depth  to 
mould.”  To  this  Harry  Wilson,  stereo¬ 
type  foreman,  Birmingham  News  re¬ 
plied  it  didn’t  make  any  difference 
“so  long  as  you  don’t  fracture  the  mat 
and  you  can  get  the  plate  off.”  He 
added  “we  run  as  deep  as  we  can  and 
try  not  to  fracture  a  cut.” 

As  to  types  of  molding  blankets  it 
was  brought  out  that  the  Atlanta  Con¬ 
stitution  uses  blankets  and  molding 
board,  the  Times  Picayune  uses  rub¬ 
ber  creepers  and  fibre  boards.  The 
latter  were  said  to  last  about  as  long 
as  steel.  The  Birmingham  News  uses 
fibre  board,  cork  board  and  sheets  of 
newsprint.  H.  R.  Capps,  machinist, 
Jacksonville  Times-Union  reported  his 
paper  uses  direct  pressure  for  mold¬ 
ing  mats,  the  only  paper  in  the  South 
to  do  so.  Another  delegate  said  that 
in  Europe  907c  of  the  stereotype  de- 


M.  F.  Alexander,  head  machinist,  Nashville  Banner-Tennessean;  James  R.  Dwyer,  press¬ 
room  foreman,  Nashville  Tennessean;  Robert  V.  Mullen,  superintendent  pressroom  and 
stereotype,  Alabama  Journal,  Montgomery;  W.  A.  Jernigan,  pressroom  foreman, 
Asheville  Citizen-Times;  and  Charles  G.  Watkins,  pressroom  foreman,  St.  Petersburg 

(Fla.)  Times. 


Henry  M.  Duke,  mechanical  superintendent.  Charleston  (S.  C.)  Evening  Post;  Carl  Sink, 
pressroom  foreman,  Winston  Salem-Journal  Sentinel;  C.  L.  Ray,  mechanical  superin¬ 
tendent,  Winston  Salem  Journal-Sentinel;  and  J.  B.  Wells,  mechanical  superintendent, 
Selma  (Ala.)  Times-Journal. 


A.  D.  People,  superintendent  of  pressroom  and  stereotype,  Raleigh  News  and  Observer; 
G.  F.  McWhorter,  pressroom  foreman,  Nashville  Banner;  B.  C.  Denning,  pressroom  fore¬ 
man,  High  Point  (N.  C.)  Enterprise;  W.  E.  Robinson,  machinist,  Chattanooga  News- 
Free  Press;  and  J.  R.  Dowdy,  composing  room  foreman,  Durham  (N.  C.)  Herald-Sun. 


partments  use  the  direct  pressure 
method. 

The  question  was  raised  as  to  why 
manufacturers  do  not  standardize  * 
mat  thicknesses,  but  it  was  quickly 
brought  out  that  stereotypers  don) 
agree  on  what  thickness  .should  be 
standard,  hence  the  reason  for  vary, 
ing  thicknesses.  One  newspaper  ex¬ 
ecutive  reported  that  the  stereotype 
on  his  morning  paper  uses  one  thin¬ 
ness  of  mat  and  the  one  on  the  after¬ 
noon  paper  another.  However,  a  ma¬ 
jority  of  stereotypers  expressing 
themselves  favored  mats  of  .032  thick¬ 
ness. 

The  matter  of  mat  shrinkage  was 
discussed  with  the  suggestion  by 
Floyd  Elrod,  superintendent  of  en¬ 
graving.  New  Orleans  Times-Picayune 
that  the  mat  manufacturer  and  sales¬ 
man  could  be  of  much  service  to  the 
paper  in  choosing  the  mat  best  suited 
to  meet  local  conditions. 

In  the  pressroom  discussion  the 
question  was  raised  as  to  what  effec. 
the  raising  of  the  plates  from  4371; 
to  4.41  would  have  on  the  travel  of  th 
sheets  and  blankets.  Frank  Bivens 
pressroom  foreman,  Birmingham  Per 
replied  he  had  tried  this  and  found 
it  worked  well  on  some  blankets  bu: 
would  not  work  with  others.  It  was 
generally  agreed  that  it  was  best  to 
maintain  standard  conditions.  Blank¬ 
ets  that  crawl  came  in  for  discussio: 
but  it  was  agreed  that  better  blankets 
are  being  manufactured  than  formerly 
It  was  brought  out  that  newspaper- 
on  the  same  railroad  line  and  usint 
the  same  type  of  newsprint  could  re¬ 
turn  their  cores  together  and  thereby 
get  more  favorable  freight  rates 
Most  railroads  grant  at  least  three 
stops  for  pickups  on  one  load. 

One  topic  in  the  pressroom  discus¬ 
sion  had  to  do  with  flying  and  mistii? 
of  ink,  especially  at  a  speed  of  SO.Ott 
papers  per  hour,  and  how  to  prevet: 
it  without  air  conditioning  or  stalk 
control.  Those  commenting  said  this 
could  be  caused  by  rollers  being  !«■ 
high  or  by  carrying  too  much  ink 
One  said  he  eliminated  this  trouble  by 
putting  in  smaller  rollers.  There  was 
general  agreement  that  first  impres¬ 
sion  printing  should  be  done  on  the 
finished  side  of  the  psapser.  Peter  Pras- 
simos.  pressroom  superintendent  Ne* 
Orleans  Times-Picayune,  said  ink  cos 
could  be  lowered  by  using  a  high  fin¬ 
ished  paper. 

Another  compxosing  room  headads 
--that  of  printing  grocery  and  auto¬ 
mobile  accessory  ads — was  discus^ 
George  M.  Stone,  Atlanta  Constitutiot 
said  his  paper  set  98  per  cent  of  this 
matter  on  a  Model  30  with  four  maga¬ 
zines  and  four  auxiliaries.  O.  E.  Petry 
Nashville  Banner-Tennessean  said  b( 
“set  ’em  on  saw.”  Jacksonville  'nn* 
Union  uses  logotypoes  and  L.  C. 
Greensboro  News  Record  repxsrtedh 
still  uses  the  Intertypxe  Model  G.  ak 
Ludlow.  He  added  that  grocery  coo- 
pxosition  was  just  about  as  fast  as  any 
other.  Claude  Baker,  New  Orleate 
repjorted  use  of  logotyp)es.  Two  oth* 
I’sed  Ludlows  while  Henry  0'“' 
Charleston  Post-Courier,  uses  a  com¬ 
bination  of  Ludlow  and  Linotypse- 

The  question  was  asked  if  any^ 
charges  extra  for  composition  of  to®-' 
ous  ads  and  the  answer  was  ^ 
Topic  Leader  Mann  remarked  th* 
just  about  all  the  ads  today  are  com 
plicated.  . 

Many  of  the  delegates  while  in 
city  visited  the  plants  of  the  Bum^ 
ham  News-Age  Herald  and  the 
mingham  Post. 
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Delegates  to  the  fourth  annual  mechanical  conference,  eastern  division.  Southern  News¬ 
paper  Publishers  Association,  in  Birmingham  on  Sept.  16-17.  Left  to  right:  J.  Sam 
Black,  stereotype  foreman,  Tampa  Morning  Tribune;  Floyd  Elrod,  stereotype  foreman. 
New  Orleans  Times-Picayune;  Price  L  Foster,  composing  room,  Birmingham  Age-Herald; 
Charles  A.  Due,  stereotyping  department,  Birmingham  News. 


New  Type  Dress 

Newspapers  which  have 
adopted  new  formats  include 
Newport  News  (Va.)  Times-Hetm* 
Milwaukee  Post,  and  the  Marqu® 
University  Tribune,  Milwaukee. 
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4-State  Meeting  Held  in  Springfield 

!  Mechanical  Executives  of  Illinois,  Iowa,  Wisconsin  and 

Indiana  Discuss  New  Methods  and  Plant  Economies 


the  ILLINOIS  Newspaper  Mechan¬ 
ical  Conference  met  in  Springfield 
at  the  Leland  Hotel,  Saturday,  Sept. 

;  28,  to  Monday,  Sept.  30.  One  himdred 

thirty-six  Illinois,  Iowa,  Wisconsin 
and  Indiana  newspaper  executives 
5  trom  engraving,  press,  stereotype  and 

y  composing  rooms  were  registered. 

The  two  Springfield  newspapers,  the 
!,  State  Journal  and  the  State  Register, 

i.  were  hosts  to  the  group  at  a  smoker 

K  and  buffet  lunch  on  Saturday  night. 

J  Harold  Mintun,  president  of  the 

association  and  production  manager 
K  of  the  Decatur  Newspapers,  Inc., 

e  opened  the  Sunday  mommg  meeting 

4  by  introducing  V.  Y.  Daliman,  editor 

K  of  the  State  Register,  who  made  the 

IS.  welcoming  address.  Mr.  Daliman 

is;  ailed  attention  to  the  critical  world 

nd  .'ituation.  He  also  stressed  the  im- 

ui  portance  of  the  free  press  in  these 

tense  times  of  international  dissension, 
to  A.  W.  Shipton,  publisher  of  the 

][.  State  Journal,  talked  briefly  on  “What 

as  the  Publisher  Expects  from  the  Me¬ 
ss  chanical  Departments.”  He  said  much 

iy  good  comes  from  the  informal  get- 

Hi  togethere  and  encouraged  regxilar  at- 

iii|  tendance  at  the  meetings.  Acceptance 

re.  of  responsibility  and  the  importance 

>)iy  <jf  economies  were  discussed. 


te  Offset  Papers  Dlscvsted 

James  Fitzgibbons  of  E.  G.  Ryan  & 
Co.  talked  informally  on  “Offset 
tB"  Newspapers.  Their  Development  and 

1®?  Possibilities.”  Forty-one  offset  week- 

•W  lies  and  three  dailies  have  started  in 
the  last  four  years.  Out  of  the  44  off¬ 
set  newspapers  starting,  but  three 
have  failed  in  that  time. 

Mr.  Fitzgibbons  said  the  trend  of 
the  smaller  newspapers  was  toward 
iffset  because  of  reduced  operating 
expenses.  In  some  cases  an  offset 
newspaper  could  be  produced  for  40% 
less  than  on  letterpress.  Another  im¬ 
portant  feature  was  the  ease  of  pub¬ 
lishing  art.  Pictures  can  be  handled 
as  easily  as  text.  Mr.  Fitzgibbons  said, 
and  there  is  no  press  makeready. 
Three  years  ago  it  required  from 
’hree  to  10  days  to  make  plates.  It 
tww  takes  but  15  minutes  to  make 
:  the  average  plate.  Today  in  some  in- 
i  stances  cellophane  proob  are  used  in 
reproducing  type.  Mr.  Fitzgibbons 
claimed  that  anything  that  could  be 
read  could  be  printed  by  the  offset 
niethod  and  that  it  employs  the 
cheapest  known  method  of  printing. 
Another  advantage  is  that  fine  screens 
can  be  used  successfully.  The  fine- 
leffi  of  the  screen  is  unlimited. 

President  Harold  Mintun  made  a 
orief  talk  suggesting  the  keynote  of 
the  meeting  be  a  critical  inventory 
y  the  executives  of  themselves  and 
tneu*  jobs.  He  called  attention  to  the 
'-■hanging  times  and  said.  “We  must 
recognize  the  new  inventions  and  take 
..dvaiitoi-e  of  them.” 

Sunday  afternoon  technical  groups 
^'et  to  talk  about  their  own  programs. 
Composing  room  men  met  with  W.  H. 

win  of  the  Peoria  Star  as  chair - 
idn;  press  and  stereotype,  E.  L. 

Telegraph,  chairman; 
lachinists,  Harry  Pottle.  Western 
L  Union,  Chicago,  chair- 

photo-engravers,  E.  J.  An- 
prews,  Decatur  Herald  and  Review 
ff' airman  The  reports  of  individual 
f  eetings  follow, 
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Seated,  left  to  right: 
Howard  M.  Colton, 
Bloomington  Panta- 
graph,  vice-president; 
Earl  Anderson,  Rock- 
f  o  r  d  Consolidated 
Newspapers,  presi¬ 
dent,  Illinois  Confer¬ 
ence.  Standing,  Rus¬ 
sell  B.  Miller,  Bloom¬ 
ington  Pantagraph. 
director;  Edward 
Nagel,  Champaign 
News-Gazette,  secre¬ 
tary-treasurer;  Ells¬ 
worth  Bailey,  Alton 
Telegraph,  director. 


Left  to  right:  Bob 
Buckely,  Verne  Wil- 
I  i  a  m  s  ,  Springfield 
Slate  Journal;  Harry 
Pottle,  Western 
Newspaper  Union; 
Clarence  Horn- 
brook,  Earl  Ander¬ 
son,  Rockford  News¬ 
papers,  Inc.;  E.  B. 
Scheidler,  Waukegan 
News  Sun. 


Left  to  right:  Albert 
Darrin,  Springfield 
(III.)  Register;  Earl 
Ford,  Bloomington 
(III.)  Pantagraph; 
Edward  Bolin  and 
Wilbur  Augsburger, 
Springfield  Illinois 
State  Journal. 


A — Otto  Kurrle,  Moline  Dispatch, 
has  a  20-inch  length  column.  He  cut 
down  his  foot  sticks  and  the  columns 
made  up  205/16  inches  long.  He  also 
uses  a  12-pt.  head  rule.  In  setting 
ads  they  add  Vz  point  for  each  inch. 
The  mats  shrink  5/16  inch  to  length 
of  page. 

Q — ^What  is  the  best  method  of 
holding  shell  casts  in  place? 

A — Lee  Moore,  Champaign  News- 
Gazette,  installed  the  cut  lock  system. 
This  involves  small  blocks  with  holes 
in  which  to  insert  pins  to  hold  cuts  in 
position.  Some  are  using  cement  and 
some  are  using  plate  tak.  Moline 
fastens  all  cuts  with  tape. 

Q — Has  anyone  tried  out  this  mold¬ 
ing  combination,  and  with  what  suc¬ 


cess — laminated  rubber  creeper  next 
to  the  mat.  a  red  fibre  boc.rd  and  cork 
on  top? 

A — Mr.  Kurrle  could  not  get  suffi¬ 
cient  depth  with  this  laminated 
creeper.  Discussions  show  that  the 
laminated  creeper  proved  satisfactory 
for  molding  mats  for  tubular  presses. 
It  gives  a  shallow  but  hard  sharp 
mold. 

Curly  Wakefield.  Chicago  Daily 
News,  molds  mats  without  creeper, 
using  a  hard  cork  and  a  molding 
board.  Their  pages  are  made  up  with 
high  spaces  so  as  to  get  away  from 
extreme  depths  in  all  spaces.  This 
.molds  mats  so  deeply  they  nearly  cut 
through  and  all  soli^  are  built  up  to 
from  3  to  5/lOOOth  above  type  high. 


and  they  also  use  a  28/lOOOth  mat. 

Ed  Thorpe,  Decatur  Herald  and  Re¬ 
view,  uses  Imperial  molder  together 
w'ith  hard  cork  and  a  fibre  board.  He 
gets  a  very  deep,  sharp  mat,  using  a 
24 /1000th  mat  and  gets  about  .6000 
impression  on  the  molder. 

Q — How  many  have  pulled  the  key 
on  the  top  cylinder  of  their  molding 
machine? 

A — There  was  some  discussion  on 
this  question,  and  there  were  various 
:esults.  The  answer  seems  to  be  that 
it  all  depends  on  the  type  of  mat 
roller  used.  This  question  was  also 
discussed  in  the  ANPA  meeting,  and 
the  bulletin  issued  by  this  organiza¬ 
tion  has  more  on  the  subject. 

Q — Who  has  solved  a  way  to  take 
the  bow  out  of  double  page  rolled 
from  a  single  chase? 

A — Mr.  DuSell,  Aurora  Beacon - 
hews,  by  using  gum  paper  on  the 
corners  of  the  mat,  to  hold  it  in  posi¬ 
tion  in  the  casting  box.  Mr.  Pearce, 
Elgin  Courier-News,  rolls  from  center 
of  double  page,  both  ways,  to  help 
stretch  a  mat.  This  puts  stretch  on 
tail  of  mat  instead  of  ring  end.  Harley 
Mintun.  Peoria  Star,  and  Howard  Col¬ 
ton,  Bloomington  Pantagraph,  entered 
into  this  discussion  but  they  have  not 
solved  the  problem.  Direct  pressure 
molding  would,  undoubtedly,  limit 
this  trouble. 

Q — Has  anyone  made  the  compar¬ 
ison  of  two  hand  boxes,  and  a  finishing 
machine  with  Pony  Autoplate,  for 
speed,  quality  of  plates  and  cost  of 
operation? 

A — Jarv  Burtness.  Davenport  Times, 
thinks  he  gets  better  results,  better 
plates,  fewer  castovers,  with  the  in¬ 
dividual  box.  Ray  Silvers.  East  St. 
Louis  Journal,  thinks  he  gets  just  as 
good  a  plate  from  the  Pony,  with  a 
saving  of  labor  and  effort.  Harley 
Mintun  of  Peoria  thinks  the  Pony  is 
c'-n  advantage  and  a  time  saver,  and 
has  few  castovers. 

Q — What  has  been  used  tor  cleaning 
casting  boxes? 

A — Harley  Mintun  reconunended 
-ska-sol.  This  will  clean  a  box  when 
diluted  50-50,  and  can  be  used  sev¬ 
eral  times. 

Q — Is  it  possible  to  shave  an  open 
page  so  that  the  plate  will  not  be  dis¬ 
torted  and  uneven? 

A — Mr.  Wakefield  uses  felt  pack¬ 
ing  on  plates  to  give  a  bearing  in  the 
spaces. 

Q — ^Is  it  true  that  a  press  may  be 
operated  with  less  impression  when 
using  plates  from  a  vacuum  back 
casting  box? 

A — Howard  Colton  ente’ed  into  this 
discussion  and  the  answer  was  “No.” 

Q — What  makes  the  best  form  vibra¬ 
tor  and  feed  rollers,  rubber  or  syn¬ 
thetic? 

A — Charles  Malm,  Peoria  Journal 
Transcript,  cannot  see  any  difference. 
Eoy  Stewart,  of  Decatur,  thinks  rub¬ 
ber  best  for  form  rollers  and  syn¬ 
thetic  for  feed  and  distributors.  John 
Russie,  Indianapolis  Star,  thinks  rub¬ 
ber  is  the  best,  for  it  will  stand  re¬ 
grinding  for  a  number  of  years.  He 
also  recommends  covered  composition 
rollers  for  feed  on  color  presses.  He 
also  states  he  sets  his  form  rollers  to 
cover  four  lines.  This  is  on  rubber 
rollers.  Lee  Moore,  Champaign  News- 
Gazette,  has  s}mthetic  rollers  that  pick 
up  lint,  while  rubber  rollers  run  clean. 
Frank  Barr,  Dayco  Roller,  recom¬ 
mends  for  wash-up.  kerosene  or 
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Left  to  right:  Bob 
Longmore,  Chicago 
Tribune;  Charles 
Scherb,  Wood  Flong 
Mat  Corporation; 
Raymond  Wakefield, 
Chicago  Daily  Newt. 


naphtha  and  oil.  Lye  and  soda-ash 
washes  are  hard  on  rollers.  Sanisol 
cleaner  is  also  recommend. 

Q — Will  underpacking  of  press  make 
the  first  impression  sharper? 

A — The  general  discussion  showed 
this  was  not  true,  but  that  it  was  com¬ 
mon  practice  to  underpack  all  the  im¬ 
pression  cylinders,  since  press  blank¬ 
ets  have  been  made  firmer. 

0 — How  many  are  using  non-re¬ 
turnable  Canadian  cores?  Do  these 
cores  give  any  trouble,  and  how  thick 
and  heavy  are  they? 

A — Mr.  Kurrle  is  using  ."^/ISth  cores 
that  weigh  about  5  pounds,  and  gets 
good  results  in  connection  with  Black- 
hawk  chucks.  The  Herald  and  Re¬ 
view  of  Decatur  are  using  the  same 
light-weight  cores  with  good  results. 

Composing  Room  Session 

There  was  an  innovation  in  the  com¬ 
posing  room  session.  The  convention 
invited  equipment  manufacturers  to 
discuss  their  new  products.  Spieci- 
fied  time  was  allotted  any  representa¬ 
tive  of  a  supply  house  to  talk  about 
his  product  and  answer  questions  in 
the  presence  of  convention,  for  dele¬ 
gates  only.  This  proved  to  be  very 
interesting  and  mechanical  executives 
took  advantage  if  the  time  and  asked 
questions  about  products  or  troubles 
they  may  have  had  with  the  supplies 
or  equipment. 

Typesetting  engineers  told  about 
new  methods  in  punching  characters 
for  overhang  casting.  Now  fonts  are 
milled  to  take  care  of  troubles  for¬ 
merly  appearing  in  overhangs.  A 
portable  machine  also  has  been  de¬ 
veloped  to  mill  down  outstanding 
fonts.  The  machine  is  available  to 
newspapers  and  the  matrices  can  be 
milled  down  in  the  plants. 

Several  suggestions  were  offered 
for  ways  of  keeping  equipment  clean. 
Dusty  floors  in  some  offices  are  the 
source  of  dirt.  Coating  wood  floors 
v;ith  a  specially  prepared  oil  was 
suggested.  A  hardening  treatment  for 
concrete  floors  was  suggested. 

W.  H.  Baldwin,  superintendent  of 
the  Peoria  Star  talked  about  meetings 
being  held  with  department  heads  and 
groups  of  employes  telling  how  co¬ 
operation  between  departments  has 
reduced  expenses  in  the  organization. 
Mr.  Baldwin  was  asked  to  present  his 
paper  to  the  Illinois  conference.  It 
follows  in  part; 

“You  are  a  part  of  one  of  the  great¬ 
est  educational  mediums  in  existence, 
the  daily  newspapers.  If  it  were  not 
for  the  printed  word,  this  world 
would  revert  into  a  state  of  uncivil¬ 
ized  existence,  if  it  doesn’t  anyway. 

“It  is  our  duty  to  simplify  our  news¬ 


papers  and  make  them  attractive,  as 
easy  to  read  as  possible  with  the  ma¬ 
terial  at  hand. 

“The  subject  of  type  composition 
and  cuts  covers  a  great  deal  of  terri¬ 
tory  and  should  be  disposed  of  in  a 
series  of  meetings. 

“Now — when  you  prepare  an  ad¬ 
vertising  campaign  the  composing 
room  should  be  considered. 

“Can  they  handle  it  properly? 

“Don’t  sell  something  that  you  can’t 
deliver,  although  we  usually  deliver 
something. 

“Though  reverse  cuts  are  a  head¬ 
ache,  certain  advertisers  require  them. 
Think  this  over — how  many  letters 
can  I  get  in  a  line?  Have  I  allowed 
room  for  a  border  or  will  the  printer 
have  to  trim  the  cut  down  to  the 
letter  or  cut  down  the  border  to  get 
them  in  the  ad.  This  is  a  common 
practice  in  this  office  and  is  unneces¬ 
sary. 

“Here’s  an  item  of  advertising  that 
costs  newspapers  a  great  deal.  An 
article  on  the  subject  is  printed  in 
Editor  &  Publisher,  May  11  edition, 
by  T.  H.  Willhite,  ‘Simplified  Food 
Advertising.’ 

“Grocery  ads  require  more  com¬ 
position  time  per  column  than  any 
other  advertising  classification.  This 
is  due  to  the  difficult  styles  adopted 
by  many  food  advertisers,  calling  for 
.'•everal  units  of  type  per  item.  Mixer 
machines  help  solve  this  problem,  but 
the  real  difficulty  is  one  over  which 
the  composing  room  has  little  con¬ 
trol.  The  trouble  starts  before  copy 
layouts  reach  the  composing  room — 
with  the  ad  writer.  His  all  too-meager 
imderstanding  of  composition  details 
and  carelessness,  or  lack  of  time  in 
layout  and  copy  preparation  throw 
extra  costs  on  the  composing  room. 


Frequently  the  composing  room  has 
to  take  the  matters  in  its  own  hands 
making  changes  when  the  ad  writers 
request  something  too  difficult  or  some 
detail  which  can  be  better  set  in  a 
little  different  style.  A  grocery  ad 
should  be  accepted  subject  to  the 
composing  room’s  capacity  to  execute 
it.  Ad  writers  should  adjust  them¬ 
selves  to  the  facilities  and  to  limita¬ 
tion  of  the  department.  No  store  car¬ 
ries  every  item  of  which  it  has  re¬ 
quests,  nor  does  the  composing  room 
have  all  the  facilities  for  producing  all 
the  effects  desired  of  an  ad  writer. 
In  such  cases  substitutions  have  to  be 
made.  Reader  convenience  is  all  im¬ 
portant  if  an  ad  is  to  get  results. 

“The  ad  solicitor  has  two  obliga¬ 
tions.  First  to  the  advertiser,  to  get 
attention  for  his  ad,  and  second  to  his 
newspaper,  to  prepare  copy  and  lay¬ 
outs  that  will  go  through  the  com¬ 
posing  room  at  a  high  speed,  which 
results  in  the  low  composition  cost  for 
which  we  are  striving.” 

Jack  Thompson  of  the  Monomelt 
Company  of  Minneapolis,  led  the  en¬ 
tertainment  at  the  banquet  Sunday  at 
7:00. 

The  Monday  morning  session  op¬ 
ened  with  President  Mintun  calling 
the  group  to  order  at  9:30.  He  intro¬ 
duced  John  Allen,  editor  of  Linotype 
News,  who  spoke  on  “The  Modem 
Newspaper.” 

Modernizing,  he  said,  began  about 
12  years  ago.  This  unit  count  in  heads 
which  was  partly  responsible  for  semi¬ 
streamlining  resulted  in  the  flush  left 
.style. 

Another  point  Mr.  Allen  emphasized 
was  spacing.  He  said  good  spacing 
was  90%  of  composition.  The  space 
between  sentences  should  be  no  more 
than  between  words.  Color  and  char¬ 


acter  in  the  page  may  be  obtained  by 
using  a  few  two  or  three  column  heads 
under  the  fold.  Italics,  Mr.  Aller 
stressed,  as  well  as  bold  face  should 
be  used  for  emphasis  only.  The  lat¬ 
ter  should  be  leaded  out  to  be  tnon 
readable. 

Mr.  Allen  said  there  was  a  definitt 
rule  for  writing  flush  left  heads;  divide 
second  deck  lines  by  phrases.  This, 
he  says  is  important,  though  there  is 
much  room  left  for  experimentation. 

There  is  a  distinct  trend  toward 
larger  body  types.  Because  the  stoij 
should  be  short  and  concise,  and  d 
course  colorful,  this  is  a  definite  aid 
to  readers  since  much  of  the  readiiif 
is  done  on  bus,  street  car,  and  train 

Following  Mr.  Allen’s  address,  Har¬ 
old  Hoots  and  Martin  Cooney  of  th 
Decatur  Herald  and  Review  presented 
a  full  color  film  which  they  had  taker 
themselves,  giving  a  graphic  descrip¬ 
tion  of  the  photo-engraving  proces.- 
from  begirming  to  end.  Later  they 
led  a  discussion  on  the  subjects  cov¬ 
ered. 

The  afternoon  concluded  with  im¬ 
ports  of  group  chairmen,  reports  oi 
committees,  and  the  election  of  officen 
These  include  Earl  Anderson  of  Rock¬ 
ford  Consolidated  Newspapers,  pres¬ 
ident;  Howard  Colton,  Bloomingtor 
Pantograph,  vice-president;  Ed  Nagel 
Champaign,  secretary-treasurer.  The 
directors  for  the  coming  year  an 
Russel  B.  Miller,  Bloomington  Panta- 
graph;  E.  L.  Bailey,  Alton  Telegraph 
and  Harry  Pottle,  of  the  Wester 
Newspaper  Union,  Inc. 

Rockford  has  been  chosen  for  the 
1941  convention  city  and  the  meetinf 
will  be  held  in  the  latter  part  of  Sep¬ 
tember.  The  dates  will  be  announced 
later. 

At  the  engraver’s  session  E.  J.  An¬ 
drews  presided.  The  group  agreec 
to  support  the  annual  Illinois  Me¬ 
chanical  Conference  and  appointed 
a  chairman  to  see  that  interest  is 
created  among  other  Illinois  news¬ 
paper  engravers  in  the  work  of  tb 
conference. 

Material,  equipment  and  processes 
were  discussed  at  length.  'These  in¬ 
cluded  the  roll-up  process  in  halftow 
plate  making,  solvents,  cold  to; 
enamels  and  alcohol  developer. 

Of  particular  interest  to  those  pres¬ 
ent  was  the  subject  of  making  more 
newspaper  line  work  in  halftone 
Speed  of  production,  elimination  o! 
prolonged  etching  time  and  routing 
were  advantages  gained  by  engravers 
This  lowers  costs.  Stereotypers  or 
also  eliminate  packing  the  mats  and 
pressmen  favor  halftones  over  li® 
work. 
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Using  the  arbitrary  shapes  of  Monotype  borders  and  rules,  Carleton  Berry,  foreman 
of  the  composing  room  of  the  Columbus  (O.)  Dispatch  made  this  type  picture  pre¬ 
sented  recently  in  that  paper.  The  strip  rules  were  jigged  and  mitred  on  the  Rouse 


vertical  rotary  miterer.  In  assembling  the  picture,  no  design  was  *^*^®^*^ 
advance.  The  house  was  "built"  first,  followed  by  the  stone  wall,  then  each  saetiv 
was  added  as  the  idea  was  worked  out.  The  border  was  the  last  assembly. 
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New  Metal  Mold 

Another  Device  Addeci  to 
United  American  Line 

To  meet  the  needs  of  plants  where 
some  of  the  composing  machines  are 
not  equipped  with  metal  feeders  and 
require  feeding  by  hand,  the  United 
American  Metals  Corporation  has 
added  a  new  model  to  its  Twintype 
water  -  cooled  molds.  This  model, 
which  is  named  the  “Doubie-Purpose” 
mold,  casts  the  metal  in  both  standard 
and  sectional  pigs.  In  tlie  Twin-8 
water-cooled  mold  which  contains  16 
cavities,  or  in  the  Twin-4  water- 
cooled  mold  which  contains  eight 
cavities,  any  set  of  four  cavities  can 
be  made  to  cast  sectional  or  standard 
pigs.  In  all  other  respects  the  mold 
is  the  same  as  the  standard  water- 
cooled  Twintype  mold. 

The  Double-Purpose  mold  is  claimed 
by  the  manufacturers  to  be  of  par¬ 
ticular  advantage  to  plants  in  which 
all  of  the  typesetting  machines  are  not 
equipped  with  metal  feeders  as  the 
one  mold  can  be  used  for  the  entire 
remelting  job.  The  sectional  pigs  re¬ 
tain  their  slip-off  feature  and  at  the 
same  time  are  designed  for  pots  of 
all  makes  of  casting  machines  which 
are  equipped  with  feeders.  For  ma¬ 
chines  which  are  not  equipped  with 
metal- feeders,  the  sectional  pigs  are 
easily  broken  at  the  divisions  for 
hand-feeding. 

The  possibility  of  pig  metal  mix- 
ups  in  plants  using  both  Linotype  and 
Monotype  metal  is  eliminated  by  the 
Double-Purpose  mold  as  the  Mono¬ 
type  metal  can  all  be  cast  in  sectional 
pigs  while  the  Linotype  metal  can  be 
cast  in  the  standard  pigs.  By  this 
procedure,  the  Monotype  metal  can 
be  hand-fed  on  the  non-feeder 
equipped  machines  and  feeder  fed  on 
those  machines  which  are  equipped 
with  feeders. 

For  the  small  plant,  where  the  air¬ 
cooled  single-unit  mold  is  satisfac¬ 
tory,  the  sectional  feature  may  be  had 
in  the  Roll-over  model. 

Big  Army  Order 

R.  Hoe  &  Co.  Building  Anti- 
Aircraft  Recoil  Mechanisms 


doing  indirectly  for  the  defense  pro¬ 
gram,  we  are  purposely  keeping  a 
very  substantial  part  of  our  produc¬ 
tive  capacity  available  for  the  man¬ 
ufacture  of  printing  presses  and  other 
printing  machinery,  and  we  will  also 
continue  as  always  promptly  to  take 
care  of  our  customers’  requirements 
for  service,  repair  parts,  supplies, 
etc.,”  Harry  M.  Tillinghast,  president, 
stated. 

"In  other  words,  while  we  are 
doing  our  part  in  the  vital  and  all- 
important  defense  program  we  have 
not  forgotten  and  will  not  forget  our 
customers,  past  and  prospective,  in 
the  publishing  and  printing  indus¬ 
tries.” 

New  Ink  (orporalion 

Charles  Hellmuth  Printing  Ink  Cor¬ 
poration,  a  New  York  corporation, 
with  principal  office  in  Virginia  at 
Richmond,  with  George  Gibson  agent 
in  charge  of  business,  has  been  granted 
a  certificate  of  authority  by  the  Vir¬ 
ginia  corporation  commission  to  manu¬ 
facture  and  deal  in  ink.  Maximum 
capital  is  $300,000.  George  Gibson, 
Electric  Building,  Richmond,  obtained 
the  certificate. 


Inlerlype  Sales 

One  or  more  Intertypes  have  re¬ 
cently  been  ordered  by  the  following: 
New  York  Journal  and  American; 
Chicago  Daily  News;  Pawtucket 
(R.  I.)  Times;  Haverhill  (Mass.)  Ga¬ 
zette;  Richmond  (Va.)  News-Leader; 
Camden  (N.  J.)  Courier-Post;  Globe 
Printing  Co.,  San  Jose,  Cal.;  U.  S. 
Navy  Dept.,  Washington,  D.  C.;  the 
Bell  Press,  Inc.,  Los  Angeles;  Flower 
City  Typesetting  Co.,  Rochester, 
N.  Y.;  San  Francisco  Herald  Press; 
Barberton  (O.)  Herald;  Bridgeport 
(Conn.)  Post;  Holyoke  (Mass.)  Tran¬ 
script-Telegram;  Syracuse  (N.  Y.) 
Herald  -  Journal;  Grand  Rapids 
(Mich.)  Herald;  Advance  Press,  Inc., 
Miami;  Marshall  Printing  Co.,  Mai*- 
shalltown,  Iowa;  Walther  Printing 
House,  Philadelphia;  I.  Gould,  New 
York  City;  Johnson  City,  Tenn.,  Pub- 
li.ching  Co. ;  Bend  (Ore.)  Pilot,  Hyde 
Park  (Mass.)  Tribune;  J.  W.  Nor¬ 
wood,  Valdosta,  Ga.;  the  Patton  Co., 
Chicago;  Century  Engraving  &  Em¬ 
bossing  Co.,  Chicago;  Ft.  Sumner 
(N.  M.)  Leader;  Milwaukee  Journal; 
Malec  Bros.  Publishing  Co.,  Halletts- 
ville,  Tex.;  Lithuanian  Universal  Bu¬ 
reau,  Inc.,  Brooklyn;  Brooklyn  Press, 


Brooklyn;  Salt  Lake  City  (Utah) 
Tribune;  Columbia  (Ill.)  Herald- 
Tribune;  Caldwell  (N.  J.)  Progress; 
iraan  (Tex.)  Herald;  the  Wave  Pub¬ 
lications,  Los  Angeles,  Cal.;  Arizona 
Republic  &  Gazette,  Phoenix;  J.  W. 
Ford  Co.,  Cincinnati;  the  Cymbal 
Press,  Carmel,  Cal.;  Northwest 
Leader,  Los  Angeles;  Revere  (Mass.) 
Journal. 

McMurIrie  Speaks 

Talks  on  Printing  Anniversary 
At  Kiwanis  Club 

Douglas  C.  McMurtrie,  director  of 
tvpography  of  the  Ludlow  Typograph 
Company  in  Chicago  and  chairman  of 
the  Invention  of  Printing  Anniversary 
Committee  for  the  International  Asso¬ 
ciation  of  Printing  House  Craftsmen 
which,  during  this  year  of  1940,  is 
promoting  interest  in  the  500th  anni¬ 
versary  of  the  invention  of  printing, 
spoke  on  this  subject  to  the  Chicago 
Loop  Kiwanis  Club  at  the  organiza¬ 
tion’s  noonday  luncheon,  Thursday, 
Sept.  12.  The  talk  was  a  prelude  to 
Chicago’s  city- wide  “Printing  Week,” 
Sunday,  Sept.  29,  to  Oct.  5,  of  which 
Mr.  McMurtrie  was  general  chairman. 


Plan  now  for  your 
Holiday  business  rush— 

A  generous  volume  of  Fall  and  Holiday  advertising  is  just  ahead! 
^  Now  is  the  one  right  time  to  prepare  for  its  economical  and 

effective  production  in  your  composing  room. 

If  you  already  are  equipped  to  obtain  the  economy  and 
efficiency  of  Ludlow-set  display  composition,  we  suggest  that 


R.  Hoe  &  Co.,  Inc.,  has  on  order  and 
is  building  for  the  Ordnance  Depart¬ 
ment  of  the  U.  S.  Army  $732,000 
worth  of  3-inch  anti-aircraft  recoil 
mechanisms,  and  $3,014,750  worth  of 
90mm.  anti-aircraft  recoil  mechan¬ 
isms. 

‘  While  a  considerable  part  of  the 
main  plant,  the  already  large  capacity 
of  which  is  now  being  materially  in¬ 
creased  by  the  addition  of  another 
large  building,  will  be  occupied  with 
this  work  and  with  other  work  we  are 


you  check  over  your  matrix  equipment  now  to  see  what  new 
typefaces  you  need  to  encourage  your  advertisers  to  use  more 
display  linage. 

If  you  have  not  yet  installed  Ludlow  equipment,  we  sug¬ 
gest  that  you  will  find  it  well  worth  while  to  investigate  now  the 
advantages  the  Ludlow  offers  any  newspaper  composing  room. 

The  time  to  plan  for  the  coming  rush  of  advertising  com¬ 
position  is  before  it  descends  upon  you. 

Specimens  of  the  latest  typefaces  for  display  advertising, 
or  full  particulars  regarding  Ludlow  advantages,  will  be  gladly 
supplied  on  request,  without  the  slightest  obligation. 

LUDLOW  TYPOGRAPH  COMPANY 

S«t  in  ludlow  Radiant  Bold  and  Radiant  Medium  2032  Clybourn  Avenue  •  •  •  Chicago,  Illinois 


EDITOR 


publisher 


EditotiaLt  THE  BACK  SHOP  CREWS 


MIU.IONS  OF  WOUDS  liavt-  In-fii  written 
alxnit  National  NewspaixT  WtH'k  and  its 
ohservanee  in  1940.  Not  enough  of  them,  we 
slioiild  say.  have  given  attenti«)n  to  one  phase  of 
the  piihlic  «»l)servanee  which  is  of  ini|)ortance  to 
all  newspaiKTs  and  to  thou.sands  of  newspaper 
employes.  T  hat  is  the  fact  that  many  hundreds 
of  newspaiHT  readers  got  their  first  l(H)k  lM*hind 
the  new.s|)a|H‘r  production  .scene  in  their  vi.sits  to 
home  town  plants  during  la.st  week’s  c‘elebration. 

It  is  a  g<K)d  thing  for  the  public  to  find  out 
how  new.spa|)ers  are  made.  U  is  well  for  readers 
to  .sw  the  ranks  <»f  exiHUisive  equipment,  kept 
shining  and  efficient  for  the  daily  job  by  men  who 
typih  the  highe.st  ranks  of  machine  craftsman¬ 
ship.  and  the  l)e.st  there  is  in  the  ranks  of  organ¬ 


ized  lalxtr.  The  movie-going  public  has  become 
accustomed  to  screaming  editors,  studiously 
sloppy  and  slightly  tight  n-porters.  the  click  of 
the  coni|>osing  machines  and  the  roarinti  gears  of 
the  pressHMun.  but  it  is  .seldom  that  a  movie  pro- 
diu-er  gives  more  than  a  thought  to  the  mechan¬ 
ical  crews.  If  one  or  two  of  them  are  stH-n,  wear¬ 
ing  funny  .s<juar»‘  pajH-r  hats,  that’s  enough  for 
atmosphere. 

The  public  seldom  has  a  chance  to  see  and 
realize  the  team-work,  the  manual  dexterity  and 
dcftne.ss.  the  intelligent  skill  that  has  to  Ik-  routine 
with  the  men  of  the  ('oni|Mi.sing,  .stereotyi)e,  en¬ 
graving.  and  press  departments  if  the  pro<Iuct  of 
the  editorial  and  advertising  .staffs  is  to  reach  the 
reader  on  a  schedide  as  puiu'tual  as  that  of  a 


railroad  train.  lie  sees  the  trucks  whirliii); 
through  the  .streets,  but  he  d<K*.sn't  know  that  tlx 
men  lM‘hind  tho.s*-  steering  wheels  have  ns-ords  of 
safe  o|N-ralion  that  compare  favorably  wth  thiiM^ 
ot  any  commercial  fhvt  o|M‘ration. 

The  ea.sy.  carefn'c.  atmosphere  with  wind 
fiction  and  movies  have  endowed  newspa|H‘r  work 
has  little  relation  to  the  realities.  If  the  visitor 
marvels  at  the  lack  of  running  alxiiit  and  simiil 
mg  he  had  Ik-cii  led  to  expect,  ami  wonder* 
whether  he  is  seeing  the  real  thing  or  jii.st  a 
staged  show  for  his  Ix'iiefit  let  him  lx-  assiireii 
that  In-  is.  T'he  mechanics  who  transform  tb 
written  word  into  printers’  imdal  ami  completi 
the  pr<H-c.s.s«*s  of  public  information  have  to  In 
ex|)ert.s  in  their  «)wn  jobs.  .\nd  they  are. 


Stereotype  Expert  Critkizes  Mats  ", 

■  ■  ■  mats  daily  —  do  not  have  this 

30nt  to  UOlllGS  DY  AGGHCIGS  Therefore,  it  seems  the  agency  is  not 

iw  getting  all  that  it  pays  for. 

XI  ni  X  -xL  CL  IJ  A  j  xL  X  I  XX  Another  practice  that  some  com- 

Pattern  Plates  with  Shoulders  Around  the  Type  Letters  mercial  stereotype  plants  use  is  the 

Cause  Smudgy  Printing  Job— Faults  Don't  Show  on  mats  from  stereotype 

j  ^  patterns.  That  is,  a  job  may  call  for 

Engraver's  Proofs  a  large  number  of  mats  and  it  would 

.  be  possible  to  get  maybe  4  or  6  to  a 

By  GEORGE  H.  FULLER  page,  so  they  make  a  mat  of  the 

Superintendent,  Cleveland  Press  Stereotype  Room  pattern  then  make  4  or  6  casts  to 


Cause  Smudgy  Printing  Job— Faults  Don't  Show  on 
Engraver's  Proofs 


Using  Wood  Type 


New  \tork  Post 


IIS.BJUIS STEEL  FORMS! 

TomTmrTQumm 

TtTlZ  *  k-*ws  Cntwiti  irnmmm  iMfmHoiSaoR 

..  . . 


Fred  Hacker  to  Supervise 
Offset  Equipment 

Several  new  assignments  and  per¬ 
sonnel  changes  have  been  announced 


By  GEORGE  H.  FULLER  page,  so  they  make  a  mat  of  the 

Superintendent,  Cleveland  Press  Stereotype  Room  pattern  then  make  4  or  6  casts  to 

Mr.  Fuller  states  this  article  is  written  in  the  interest  oj  better  newspaper  ^^^ke  up  a  page  and  then  make  mats 

printing  and  reproduction,  and  not  with  the  idea  of  finding  fault  with  any  from  these  stereotypes.  This  is  bad 

particular  branch  or  craft.  practice.  From  it.  best  results  will 

not  be  obtained. 

IN  ALMOST  any  business,  and  news-  paper;  In  order  to  maintain  clean  re¬ 
paper  publishing  is  no  exception,  production,  it  is  necessary  to  lessen  4  TP 
the  solving  of  one  technical  problem  the  impression,  which  causes  the  All  vnanQvS 
often  finds  one  confronted  with  an-  printing  to  be  gray  If  the  ordinarily  c  j  u  L 

other  equally  as  bad.  It  is  when  proper  pressure  is  used  to  assure  Fred  Hacker  to  Supervise 

these  factors  are  under  the  control  of  black  reproduction,  the  shallow  shoul-  Offset  Equipment 

others  that  such  problems  become  der  deposits  ink  around  the  image 

most  distressing.  causing  a  smudgy  job  of  printing.  Several  new  assignments  and  per- 

Recently,  the  main  difficulty  in  get-  There  seems  to  be  only  two  possi-  t>onnel  changes  have  been  announced 
ting  good  newspaper  reproduction  ble  solutions  to  this  great  difficulty,  during  the  past  month  by  Frederick 
was  caused  by  poor  quality  mats  re-  Both  are  beyond  the  control  of  news-  t>.  Heitkamp.  vice-president  of  the 
ceived  from  agencies.  This  has  most-  papers.  Advertising  agencies  must  -‘American  Type  Founders  Sales  Cor- 
ly  disappeared,  thanks  to  the  fact  that  either  examine  pattern  plates,  as  well  poration,  Elizabeth,  N.  J. 
agencies  are  now  generally  using  as  engravers’  proofs  before  ordering  Fred  A.  Hacker,  supervisor  of  the 
the  high  -  grade  direct  pressure  electros  or  mats;  or  engravers  must  ATF  Rubber  Plate  Division,  has  as- 
mats.  be  completely  informed  of  the  neces-  turned  additional  duties  as  superx-isor 

When  such  mats  are  made  from  good  sity  for  clean  etchings  which  do  not  offset  equipment  and  accessories 
pattern  plates  results  are  always  have  shallow  shoulders  around  the  sides.  Associated  with  him  in  this  de- 
equal  to  expectations.  printing  image.  partment  will  be  W.  Howell  Lee  who 

This  brings  us  to  the  current  prob-  Practically  no  newspaper  engraving  has  for  some  time  been  connected 
lem  of  pattern  plates.  Unfortunately,  pla^t  will  make  engravings  that  have  with  the  ATF-Webendorfer  organiza- 
engravers’  proofs  are  produced  under  this  shoulder  because  they  have  long  tron  at  Mt.  Vernon.  N.  Y.  It  is  also 
more  ideal  conditions  than  is  the  known  that  it  is  one  of  the  most  up-  announced  that  Herbert  P.  Paschel, 
printing  of  a  newspaper.  Therefore,  setting  factors  confronting  the  news-  formerly  of  the  Gevaert  Company, 

a  good  clean  engravers’  proof  is  not  paper  stereotype  and  press  rooms.  New  York,  and  writer  on  the  tech- 

necessarily  an  indication  that  the  cut.  Most  agencies  spend  a  lot  of  money  to  nique  of  color  photography  and  repro- 
or  subsequent  plates  are  suitable  for  send  out  good  plates  and  mats  so  as  duction,  has  accepted  an  appointment 
newspaper  reproduction.  For  maga-  to  get  the  best  results.  But,  regard-  as  offset  camera  specialist  with  ATF. 

2jnes _ with  their  high  calendered  pa-  toss  of  how  good  is  the  execution  of  On  the  Pacific  coast,  the  appoint- 

per,  quaUty  inks,  and  hard  packing—  the  mat  or  electro,  if  the  pattern  plate  ment  of  Dave  O’Brien  and  Arthur  D. 

yes!  But  newspapers,  which  require  tias  this  shallow  shoulder  in  the  en-  Gilbertson  as  manager  and  office  man- 
ffie  use  of  dry  mats  and  super-speed  graving,  they  are  not  going  to  get  the  ager,  respectively,  of  the  ATF  Port- 

presses  present  another  problem,  results  they  desire  in  the  finished  land.  Ore.,  office  became  effective  as 

When  suitable  plates  are  furnished!  newspaper  reproduction.  of  Sept.  15.  Mr.  O’Brien  has  for  the 

however,  good  reproduction  is  as-  When  the  ad  is  reproduced  in  the  past  15  years  been  president  and  Pa- 

sured  '  newspaper  and  this  shoulder  spoils  cific  coast  manager  of  the  Monotype 

The  current  supply  of  electros  and  ^he  reproduction  by  smearing  extra  Corporation  of  California,  an  affiliate 

mats  coming  into  newspaper  offices  blacks  on  the  page,  the  agency  wants  of  the  Lanston  Monotype  Company, 

is  showing  a  distressingly  high  per-  ^  re-nm  or  a  rebate  and  it  really  is  Mr.  Gilbertson  is  being  transferred 

centage  with  distinct  shoulders  the  fault  of  the  newspaper.  You  to  the  Coast  from  the  ATF  office  in 
around  the  type  letters  and  on  line  will  note  that  the  editorial  syndicates  Cleveland. 

work.  This  reverts  back  to  the  origi-  - 

nal  cut,  from  which  the  electros  or  SHOULDER  .005” OR.  .006“  SHOULD  BE 

mats  are  made,  and  the  responsibility  UNDER.  PRINTINC  SURFACE  v  AllCE  THIS>. 

rests  with  the  engraver,  as  it  is  im-  (  J 

possible  to  determine  this  fault  from 

the  proofs  which  he  submits  to  the 

agency.  The  accompanying  sketch  il- 

lustrates  the  point  m  question.  The 

left  hand  example  shows  a  highly 

enlarged  sample  of  a  shallow  shoul- 

der  cut  which  causes  the  trouble.  On 

the  right  is  a  cleanly  etched  image 

which  will  assure  good  newspaper  '  yyy  ^  '  /^'yy^y 

reprodu^on.  Enlarged  sketch  showing  cross-section  of  cut  with  shoulder,  and  also  a  flattened 

Here  is  what  happens  when  a  plate  pyramid  as  it  should  be.  At  the  left  is  shown  the  wrong  etching;  at  the  right  the 


of  the  former  type  comes  to  a  news- 


cleanly  etched  image. 


THE  New  York  Post  is  making  exten¬ 
sive  use  of  wood  type  for  its  page  1 
banner  heads,  according  to  Edmund 
Goodrich,  composing  room  superin¬ 
tendent. 

The  New  York  daily  recently  was 
the  first  to  use  wood  type  italics, 
v/hich  conform  to  the  stoeamlined 
make-up  used  by  the  Post. 

The  war  crises  have  heen  in  pan 
resptinsible  for  adoption  of  large- 
point  wood  tyjje  by  several  other  New 
York  City  dailies,  including  the  Mir¬ 
ror,  News,  World-Telegram,  Sun,  En¬ 
quirer,  and  Brooklyn  Citizen.  More 
than  100  out-of-town  dailies  use  wood 
type. 

These  papers  are  supplied  by  the 
American  Wood  Type  Manufacturing 
Co.  of  New  York. 

Wood  type  is  being  used  in  sizes 
ranging  from  72  pt.  to  288  pt..  the  lat¬ 
ter  being  a  four  inch  Gothic  style 
letter.  Made  of  special  rock  maple 
end -wood,  this  wood  type  will  with¬ 
stand  the  pressure  of  a  dry  mat,  al- 
ti  lough  it  is  not  practical  for  wet  mats 
Rube  Mandel,  president  of  American 
Wood  Type  Mfg.  Co.,  has  been  respon¬ 
sible  for  the  design  of  new  faces  in 
wood  type. 


New  Plant  Planned 

Harry  F.  Byrd,  Jr.,  general  man¬ 
ager  of  the  Daily  News  Record.  Har¬ 
risonburg,  Va.,  has  announced  plans 
for  a  new  plant  for  his  newspaper, 
the  first  step  having  already  beer 
taken  in  the  purchase  of  a  suitable 
lot.  Plans  are  now  being  drawn  ano 
bids  will  be  let  shortly.  Mr.  Byrd 
recently  made  a  trip  to  New  YoA 
studying  plans  and  specifications.  The 
News  Record  is  one  of  two  pape^ 
owned  by  U.  S.  Senator  Ha^  "• 
Byrd. 


Sum  AN 

PfBgf-  Mof-ors 


D.  M.  Rapport 
President 


Federal  at  26th 
Chicago,  Illinois 


CUSHMAN  ELECTRIC  CO 

CONCORD  rJ  H 
RACiRIC  COAST,  STA  Mf  CORP 
CANADA  TORONTO  TYRF  FOUNDRY  CO 


$6,100,000  War 
Order  for  Duplex 


The  Duplex  Printing  Pres>s  Co.  ol 
Battle  Creek  has  been  awarded  a  War 
Department  order  for  the  manufac¬ 
ture  of  $6,100,000  worth  of  gun  car¬ 
riages  for  37-millimeter  anti-tank 
guns,  it  has  been  announced. 

The  contract  will  run  to  Feb.  1. 
1942.  and  will  require  the  hiring  of 
about  700  men,  skilled  machinists  and 
machine  operators.  The  weekly  pay¬ 
roll,  when  the  production  peak  is 
reached,  will  be  from  $40,000  to 
$50,000. 

The  order  calls  for  the  manufacture 
of  3,000  of  the  gun  carriages.  Duplex 
will  be  the  only  large  plant  turning 
out  this  carriage  for  the  United  States 
army. 

Negotiations  with  the  Reconstruc¬ 
tion  Finance  Corp.  for  a  loan  to  assist 
Duplex  in  buying  large  quantities  of 
metal  and  alloys,  dies  and  tools  needed 
for  the  rush  order  are  in  process  in 
Washington,  D.  C. 

A  letter  of  intent  committing  the 
in  our  newspapers  a  portion  of  this  government  to  the  deal  was  signed  in 
base  is  cut  to  fit  the  size  of  the  in-  Washington  recently  by  the  assistant 
dividual  foreign  plate.  This  base  is  chief  of  ordnance  and  will  be  fol- 
<ben  laid  on  our  standard  steel  or  lowed  by  a  formal  contract.  Lloyd 
Elrod  base  and  the  plate  laid  on  this  Langs,  treasurer,  and  George  Wat- 
rombined  base.  lous.  vice-president  and  general 

This  new  method  cuts  the  ordinary  manager  of  the  company,  had  a  series 
'■  ”  conferences  in  Washington  with  the 

procurement  division  of  the  War  De¬ 
partment,  the  RFC  and  Congressman 
Paul  W.  Shafer  on  matters  relating 


QUALITY 


NEWS  PRESSMEN 


and  we  found  that  in  lifting  plates 
from  one  edition  to  the  other  much 
time  was  lost  by  the  makeup  depart¬ 
ment.  Also  our  stereotype  depart¬ 
ment  had  to  exercise  care  in  check¬ 
ing  on  all  leads  to  see  that  these 
leads  were  in  their  proper*  layers  and 


..THAT'S  WHY 

MERCURY  ROLLERS 

ARE  TOPS 
IN  THE  FIELD 


KRCl’RV  rollers  win  the 


praise  of  press- 
iVi  men  every  time,  because  these  fine  products 
have  been  carefully  engineered  to  meet  specifica¬ 
tions  which  leading  pressmen  have  themselves 
recommended.  Behind  every  Mercury  roller  is 
not  only  the  results  of  skilled  scientific  research 
in  our  own  modern  laboratory  —  but  also  the 
benefit  of  the  experience  of  thousands  of  practi¬ 
cal  pressroom  engineers,  who  have  submitted 
them  to  the  most  rigid  test  of  all  .  .  .  usage. 
Mercury  rollers  are  perfectly  balanced,  hence 
eliminates  vibration.  They  are  absolutely  con¬ 
centric,  are  available  in  any  desired  consistency 
and  are  backed  by  an  air-tight,  iron-clad  guar¬ 
antee  of  superb  performance  for  an  extended 
period  under  every  condition  at  all  speeds.  Order 
today. 


- 

me  overlapping  of  leads. 

We  also  use  a  shell  cast  under 


NEWS 

PICTURES 

at  low  cost ! 


^  anly  two  things  to  ask  of 
►loi-  Ompmtdiabiitty  mod  Economy, 
P^vd'ormance  has  earned 
■vpataiion  in  hundreds  of  shops 
“■ny  years.  You  ean  sare  with 


Meet  the  increasiiifc  demand  for  pictures. ..print  full 
pa|(eH  t>r  complete  supplements  by  offset  at  low  cost! 
Mo  engravinfts,  mats  or  stereos.  ATF*Webendorfer 
web  and  sheet  fed  oflWet  presses  are  world-Csmous 
for  their  ability  to  give  higb  speed  quality  produe* 
tion.  Sturdy,  simpler  to  operate,  and  less  expensive! 
XLrite  for  your  copy  of  **How  to  Make  an  Offset 
Plate**  TODAY.  ..n<»  obligation,  of  course. 

American  Type  Founders 

Offt  fXrwion-MOl  "MT  V  >!■:«  VOHK 
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Dispakh  Room  Builds  Goodwill, 
Aids  Composing  Room  Efficiency 


next  Sunday’s 


Entire  Flow  of  Advertising  Copy  Routed  Through  One 
Department  on  Louisville-Courier  Journal  and 
Times — Eliminates  Delay  and  Confusion 


By  FRED  J.  WOLKE 

Managar  of  the  Dispatch  Room,  Lonisvillo  Courior-Journal  and  Timot 

FoUoviivg,  in  part,  is  the  text  of  an  address  given  before  the  SNPA 
Eastern  Mechanical  Conference  in  Birmingham  in  September. 


THE  FUNCTIONS  of  a  Dispatch  Room  in  quadruplicate  perforated  sheets  and 


(or  control  desk)  as  it  is  sometimes 
called,  varies,  of  course,  according  to 
local  conditions  and  size  of  the  news¬ 
paper,  as  well  as  to  the  extent  to 
which  the  publisher  is  willing  to  go  in 
order  to  build  up  and  retain  that  in¬ 
definite  something  called  good  will 
and  close  relationship  that  should  ex¬ 
ist  between  the  advertiser  and  the 
medium  through  which  he  hopes  to 
reach  the  reader.  The  added  fact  that 


designated  as  original,  adroom,  dis¬ 
patch,  auditing.  No.  1  is  pasted  on 
layout.  No.  2  is  left  attached  and  is 
passed  to  the  comTx»=ing  room  with 
cuts,  mats,  etc.,  and  constitutes  a  rec¬ 
ord  for  the  head  ad  man  to  know  what 
ads  he  bos  in  his  department.  No.  3 
is  the  Dispatch  Room  record.  No.  4 
is  pas.'ed  to  the  make-up  who  dum¬ 
mies  the  paper.  This  makeup  ticket 
is  later  passed  to  the  auditing  depart- 


the  Dispatch  Room  is  of  assistance  in  ment  and  constitutes  the  tick^^t  from 


streamlining  copy,  thus  enabling  the 
adroom  to  get  into  production  with  a 
minimum  of  lost  motion,  is  an  im¬ 
portant  factor  in  the  making  of  a  bet¬ 
ter  newspaper. 

Thirteen  on  Staff 

The  Courier- Journal  and  Times 
felt  the  need  of  some  such  method  of 
contact  between  the  advertiser  and 
the  paper,  calculated  to  eliminate 
much  of  the  delay  and  confusion  that 
generally  exists  in  the  absence  of  a 
central  department  to  handle  the  many 
details  incident  to  the  construction  of 
an  advertisement  from  its  inception  in 
the  mind  of  the  advertiser  to  its  final 


which  the  charge  is  made.  The  Dis¬ 
patch  Room  ticket  is  filed  alphabeti¬ 
cally  and  is  that  department’s  record 
of  ad  orders  sent  to  composing  room. 
When  proofs  are  pulled  and  .sent  to 
the  Dispatch  Room  the  following 
morning,  this  No.  3  ticket  is  removed 
from  the  file  and  one  of  the  proofs 
filed  and  it  thus  becomes  a  record  of 
ad  proofs  that  have  been  sent  to  the 
advertiser.  All  proofs  are  stamped 


morrow’s  Times 
Courier- J  ournal . 

National  advertising  is  handled  in 
much  the  same  manner  as  local,  ex¬ 
cept  a  skip  is  permitted.  By  that  I 
mean  an  ad  that  appears  in  tomor¬ 
row  morning’s  Courier- Journal  need 
not  necessarily  complete  the  combina¬ 
tion  in  tomorrow  afternoon’s  Times. 
The  combination  of  the  two  papers 
may  be  completed  any  time  during  the 
current  week. 

All  cuts,  mats,  sigs,  etc.,  after  having 
run  in  an  ad  are  returned  to  the  Dis¬ 
patch  Room  and  taken  care  of  by  this 
department.  Sigs  are  filed  in  cabinets 
for  the  purpose,  but  customer’s  cuts, 
mats,  art,  etc.,  are  returned  to  the  ad¬ 
vertiser  as  soon  as  possible  after  the 
ad  has  appeared  in  the  paper. 

The  Dispatch  Room  also  keeps  a 
daily  load  record  which  gives  us  the 
copy  flow  from  hour  to  hour.  This 
operation  requires  but  little  time,  and 
the  method  employed  is  simplicity 
itself. 

The  big  problem,  of  course,  is  the 
long-range  job  of  selling  the  adver¬ 
tiser  on  the  idea  of  better  layout  and 
copy,  and  the  taming  of  that  “old 
debbil”  of  every  newspaper — store  cor¬ 
rections!  This  is  at  best  a  difficult 
assignment  calling  for  a  good  deal  of 
tact  and  diplomacy,  as  well  as  a  great 
big  slice  of  co-operation  on  the  part 
of  the  advertising  staff,  which  sell  the 
space.  But  we  feel  we  are  making 
progress — in  some  measure  at  least. 

Experience  has  shown  us  that  Dis¬ 
patch  Room  supervision  is  more  prac¬ 
tical  under  the  guidance  of  an  experi- 


at  the  time  they  are  received  in  the 

Dispatch  Room  and  in  this  way  the  enced  printer — and  for  obvious  rea- 
^partment  can  quickly  tell  Mr.  sons.  Such  experience  helps  the  ad- 
Doakes  \nmen  he  can  expect  a  proof  yertiser  as  well  as  the  office.  We  have 
of  his  3x280  Fur  ad  that  ru*is  next  fou^d  that  the  advertiser  generally 

comnletion  in  time  to  make  the  final  f  ticket  is  still  in  the  jjg  jgjj  ^  confidence  in  the 

completion  in  time  to  maxe  me  nnai  g^^g  ^g  ....  ,  ,  tvoocranher  to  make 

edition.  Thus  came  mto  being  the  •  x  nrp<Kurp  the  comoosine  room  ®  typographer  to  maXe 

Disnatch  Room  «  i  j  r  com^sing  room,  valuable  suggestions  and  quite  often 

Dispatch  Room.  Hold  for  (Drder  and  tab  ads  are  prob-  jj^prove  the  layout,  thus  giving  him  a 

ably  handled  like  most  of  you  do.  better  ad  and  eliminating  a  great  deal 

How  Cut  Orders  Ar*  Handled  of  unnecessary  and  costly  composing 

Cut  orders  are  handled  the  same  as  room  operations.  Unfortunately,  as 
insertion  orders  by  the  Dispatch  you  composing  room  executives  well 
Room.  The  original  is  attached  to  the  know,  not  everyone  who  writes  ad- 
art  copy;  one  copy  is  retained  by  the  vertising  copy  and  makes  layouts  is 
Dispatch;  one  is  retained  by  the  en-  sufficiently  familiar  with  type  to  en¬ 
graving  department,  and  the  fourth  is  able  him  to  designate  the  sizes  to  fit 
sent  to  the  auditing  department  for  the  space.  Thus  when  copy  is  marked 
charge  to  be  made.  Thus  by  retaining  “set  12  pt.  Ultra  Bodoni”  and  it  would 
a  copy  of  the  order  in  the  Dispatch 
Room  it  is  possible  immediately  to 
know  whether  the  “heading  cut  for 
Doakes  Dept.  Store  has  been  ordered 
yet,’’  and  whether  it  goes  into  to- 


For  me  to  enumerate  the  many  de¬ 
tails  involved  in  the  handling  of  ads 
from  the  receipt  of  copy  to  the  final 
OX.  proof  would  be  presumptuous, 
for  all  of  you  have  these  problems  to 
deal  with  in  yotir  own  plants.  We 
maintain  a  staff  of  about  13  people: 
One  to  dummy  the  ads  for  the  com¬ 
posing  room  makeup,  a  duplicate  copy 
of  this  dummy  is  sent  to  the  news  de¬ 
partment  for  its  guidance  in  furnish¬ 
ing  the  right  amount  of  copy;  one  man 
to  handle  the  ordering  of  national  ads; 
four  to  handle  all  other  copy  and  in¬ 
sertion  orders,  answering  phone  calls, 
taking  corrections,  checking  the  paper, 
making  the  lifts  for  the  next  day,  etc.; 
one  to  take  care  of  sigs,  cuts,  mats, 
art,  etc.,  four  boys  to  carry  proofs  and 
pickup  copy.  Two  men  make  up  the 
night  force  with  sometimes  one  to 
help  them  over  the  heavy  holiday 
season. 

All  legal  advertising  is  taken  over 
the  Dispatch  Room  counter  and  affi¬ 
davit  furnished  for  proof  of  publica¬ 
tion. 

Our  problem  is  probably  different 
from  other  newspapers  in  that  most 
of  our  advertisers  have  contracts 
based  on  a  combination  rate,  that  is 
to  say,  an  ad  that  appears  first  in  the 
morning  Courier- Journal  a^tII  com¬ 
plete  the  combination  in  the  afternoon 
Times  of  the  same  day,  or,  beginning 
in  the  afternoon  Times,  will  complete 
the  combination  nm  in  the  next  morn¬ 
ing’s  Courier-Journal.  This  requires 
two  complete  insertion  orders— one 
for  each  paper.  After  the  first  edition 
Is  printed  the  ad  is  clipped  and  pasted 
on  the  following  day’s  insertion  order, 
which  then  becomes  the  copy  or  “lift” 
for  the  next  day’s  publication — either 
the  Courier-Journal  or  the  Times,  as 
the  case  may  be.  These  lifts  are  then 
sent  to  tlie  composing  room  breakup 
for  his  guidance  in  holding  the  ad  for 
the  next  nm. 

All  insertion  orders  are  written  uo 


be  impossible  to  get  it  in  “8  pt.  Ex¬ 
celsior,”  it  is  reassuring  to  know  that 
the  advertiser  will  be  satisfied  with 
the  judgment  of  the  Dispatch  Room 
supervisor  when  necessary  changes 


Seems  Like  Yesterday 


are  made.  We  have  found,  too,  that 
in  nearly  every  case,  it  is  possible  to 
unsell  the  advertiser  on  the  idea  of 
bizarre  and  freakish  arrangements  of 
type  when  you  can  show  him  a  way 
to  get  the  same,  or  even  better,  re¬ 
sults  by  a  more  orderly  and  less  difS- 
cult  way  of  getting  his  ad  into  type. 

Color  Adds  to  Problems 

In  the  modern  newspaper  more  and 
more  color  is  being  used  by  the  adver¬ 
tiser  which  adds  just  another  to  the 
already  numerous  problems  that  con¬ 
front  the  various  departments,  not  to 
mention  the  14-col.  double  trucks  tha: 
call  for  a  column  of  type  on  each  side 
to  make  up  the  full  IG-columns.  fc 
instances  of  this  kind,  the  news  de¬ 
partment  is  given  a  memo  well  in  ad¬ 
vance  so  they  will  know  that  copy  is 
required  to  plug  up  these  holes  witl 
news  that  can  stand  through  all  edi¬ 
tions  and  still  not  be  ordinary  plugger 
copy. 

Likewise  the  Sunday  early  sections 
are  dummied  well  in  advance  and  sent 
to  the  editors.  This  enables  them  bet¬ 
ter  to  plan  and  layout  their  sections 
and  arrange  their  art  and  copy  for 
more  pleasing  and  sparkling  feature 
pages.  Any  special  sections  are  han¬ 
dled  in  much  the  same  manner,  all 
with  the  idea  of  co-ordinating  the 
many  elements  that  go  to  make  up  a 
good  newspaper — and  to  do  it  with 
the  least  amount  of  friction. 

And  so  we  feel  that  the  Dispatch 
Room  helps  not  only  the  ad  room  in 
assembling  the  art,  mats,  cuts,  sigs. 
etc.,  for  the  construction  of  the  ai, 
but  it  also  is  an  aid  to  the  news  de¬ 
partment  in  making  it  possible  for 
them  to  take  care  of  the  copy  need' 
without  costly  overset.  The  art  de¬ 
partment,  too,  can  do  a  better  job  be¬ 
cause  it  is  possible  for  them  to  plan 
ahead. 

To  sum  up  then,  I  would  say  the 
Dispatch  Room  has  greatly  facilitated 
the  flow  of  copy  to  the  ad  room;  has 
eliminated  almost  entirely  the  last- 
minute  frenzy  by  having  the  ad  com¬ 
plete  in  time  to  make  the  edition,  rt- 
lieving  the  composing  room  of  all  the 
detail  incident  thereto;  and  the  adver¬ 
tiser,  I  believe,  will  tell  you  that  the 
Dispatch  Room  has  smoothed  out 
many  of  the  rough  spots  for  him,  and 
relieved  his  mind  of  the  anguish  and 
doubt  about  how  his  ad  will  look  in 
the  paper,  wondering  whether  or  not 
they  put  that  cut  in  as  it  should  be 
or  did  they  make  that  price  change 
He  knows  that  the  newspaper  is  mak¬ 
ing  an  honest  effort  to  help  him 
the  best  ad  possible  in  the  way  k 
wants  it  to  appear,  thus  enabling  hm 
to  get  the  biggest  return  from  his  ad¬ 
vertising  dollar. 


Charles  E.  Bleloth 


Charles  E.  Bleloch,  superintender, 
of  color  presses  at  the  Philadelphia 
Record  and  nationally  known 
in  that  field,  died  Sept.  25  of  a  h»' 
attack  at  Hahnemann  Hospital,  Phila¬ 
delphia.  Mr.  Bleloch  began  his  news¬ 
paper  career  with  the  Pfiiladelpbj' 
North  American  in  1900.  In  19C5  » 
joined  the  mechanical  department  o; 
the  St.  Louis  Post-Dispatch,  but  re 
turned  to  the  North  American  a  5^' 
later  as  mechanical  superintend^ 
He  remained  with  that  paper 
suspended  publication  in  1926 
then  joined  the  Record. 


Adds  6  Interlypes 


•MEMOi<2r  OP  A  PRtwrrer  devil* 
lUtEwev/ER,  T«  focemam  tried  ro  fiwo  a 

CLiAH  SPOT  OM  OLD  I70LLBB. 


By  C.  Kessler,  in  Milwaukee  Journal. 


The  New  York  Journal  and  Amer¬ 
ican  has  installed  six  four-deck  UiUj 
versal  Intertypes.  All  of  the  machin^ 
are  equipped  with  the  quadding^ 
centering  device  and  Mohr  IntertyP 
saw.  Other  extras  include  six-mo 
disks  and  a  number  of  extra  maP 
zines  and  fonts  of  matrices  for 
ad  rooms. 
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Machine  Operator  Describes  Backshop 
Operations  for  PtanI  Visitors 


newspaper  week  and  its  flood  of 
visitors  brought  the  following  con¬ 
tribution  from  Fred  Ojers.  veteran 
machine  operator  on  the  Twin  Falls 
(Idaho)  Evening  Times.  After  listen¬ 
ing  for  four  days  to  a  loud  speaker 
explaining  backshop  operations,  Fred 
wrote  to  the  ‘‘Pot  Shot”  column: 

Dear  Pot  Shots: 

A  somewhat  different  version  of 
the  open  house  description  in  the 
backshop — 

Good  morning,  ladies  and  gentle¬ 
men.  This  is  Jitters  substituting  for 
the  regular  announcers,  who  are 
chewing  Smith  Brothers  cough  drops 
trying  to  regain  their  voices. 

Does  "Tremendous”  Work 
The  machine  before  which  you  are 
now  standing  and  to  which  the  young 
lady  directs  your  attention,  is  a  lino¬ 
type,  one  of  the  most  interesting  pieces 
of  mechanism  found  in  a  newspaper 
plant.  It  contains  more  than  7,000 
parts,  of  which  approximately  450  are 
in  con.stant  revolution.  It  does  the 
work  of  six  editors,  a  flock  of  high 
school  trained  reporters  and  causes  its 
operator  to  nm  a  temperature  of  560 
degrees  F.  Its  cost  is  $7,000,  or  a  rea¬ 
sonable  facsimile  of  same.  It  is  highly 
temperamental.  In  addition  to  an 
operator,  it  requires  the  services  of  a 
foreman,  machinist,  two  apprentices 
and  three  and  a  half  proof  readers. 

The  linotype  machine  is,  indeed,  an 
extraordinary  device.  From  its  in¬ 
ventor  down  through  the  list  of  all 
persons  who  associate  with  it,  the  ma¬ 
chine  has  left  a  string  of  maniacs, 
bankrupts,  New  Dealers  and  plain 
liars. 

Years  ago  when  printers  were 
printers,  one  fairly  intelligent  work¬ 
man  was  capable  of  producing  not 
less  than  enough  errors  to  fully  oc¬ 
cupy  the  attention  of  one  person  an 
hour.  The  linotype,  however,  will 
produce  400  lines  of  errors  an  hour, 
providing  400  people  with  400  things 
to  rave  about.  Summed  up,  one  lino¬ 
type,  one  machinist,  one  operator  and 
a  day’s  run  of  typical  copy  will  pro¬ 
duce  enough  errors  to  consume  a  roll 
of  paper  weighing  700  pounds  and,  if 
stretched  out  like  a  Saturday  night, 
will  extend  from  here  to  a  couple  of 
filling  stations  beyond  Hazelton. 

Now  if  there  are  any  questions  you 
might  care  to  ask,  wait  imtil  you  get 
home  and  ask  them  of  your  old  man, 
for  it’s  nuts  to  doughnuts  he  knows 
more  about  running  a  newspaper  than 
any  publisher  or  newspaperman. 
That’s  why  we  are  having  this  open 
house— we  need  advice. 

Now  if  you’ll  please  follow  your 
guide,  shell  escort  you  to  the  stone 
where  the  make-up  men  work.  These 
make-up  men,  ladies  and  gentlemen, 
2re  the  strangest  creatures  in  exist¬ 
ence.  They  do  everything  backwards, 
even  to  the  extent  of  reading  a  news¬ 
paper  before  it’s  printed. 

"Some  Die" 

Some  of  them  die  and  go  to  their 
just  rewards.  Others  merely  die  and 
continue  in  that  state  vmtil  they’re 
fired  or  are  promoted  to  foremen. 

Occasionally  you  find  a  make-up 
man  who  rates  the  friendship  and 
confidence  of  an  editor  or  advertiser. 
But  that  is  something  so  unlikely 
that  we  have  no  idea  of  just  why  we 
brought  up  the  subject. 

After  the  make-up  man  has  finished 
messing  around  with  the  pages  of  type, 
pictures  and  advertisements,  you  see 
before  you,  the  page  goes  to  the  mat 
roller  which  exerts  a  pressure  of 
1 600  pounds  per  square  inch.  The 


page  is  first  covered  with  a  wet 
blanket  and  if  the  operation  is  a  suc¬ 
cess,  the  make-up  man  goes  through 
the  roller  with  the  type,  coming 
through  the  squeeze  without  a  dime. 

Following  that — still  assuming  the 
operation  is  successful — he  is  scorched 
and  eventually  turned  into  a  stereo¬ 
typer,  No  stereotyper  knows  exactly 
what  he  is  doing  or  why,  so  we  shall 
not  attempt  to  explain  the  stereotyp¬ 
ing  process  to  you.  However,  it  is  an 
admitted  fact  that  the  best  stereotyp¬ 
ers  are  one-eyed  operators  and  occa¬ 
sionally  you  find  one  who  has  initia¬ 
tive  enough  to  keep  his  fingers  out  of 
the  hot  metal. 

When  a  stereotyper  has  reached  ma¬ 
turity  and  is  well  seasoned,  his  over¬ 
alls  will  stand  alone  like  the  armor 
of  a  Chicago  gangster. 

If  you  will  come  back  this  after¬ 
noon,  ladies  and  gentlemen,  between 
3  and  4: 30,  you  will  see  the  press  nm- 
ning. 

Your  afternoon  Times  is  extremely 
fortunate  in  its  staff  of  pressmen. 
Most  of  them,  ladies  and  gentlemen, 
can  almost  read. 

We  thank  you. 


Picked  Team  Standings 

Richmond  Foreman's  Forecast 

Accurate  In  Both  Leagues 

Richard  Rutherford,  foreman  of  the 
Richmond  News  Leader's  composing 
room,  has  accomplished  a  feat  at 
which  no  so-called  sports  expert  in  the 
country  was  successful. 

An  ardent  baseball  fan  and  often  a 
World  Series  spectator,  Mr.  Ruther¬ 
ford  early  last  May  made  his  predic¬ 
tions  on  the  finish  of  each  team  in  the 
American  and  National  Leagues.  He 
placed  his  forecasts  in  an  envelope  and 
sealed  it.  Recently  it  was  opened  by 
John  Oliver,  News  Leader  sports  edi¬ 
tor. 

The  standings  of  the  two  major 
leagues  were  as  Mr.  Rutherford  had 
predicted.  Chicago  and  Boston  tied 
for  fourth  place  in  the  American,  and 
he  had  picked  Boston  to  finish  fourth 
and  Chicago  fifth,  but  otherwise  his 
forecasts  were  accurate  in  every  re¬ 
spect  as  follows: 

American:  1.  Detroit.  2.  Cleveland. 
3.  New  York.  4.  Boston.  5.  Chicago. 
6.  St.  Louis.  7.  Washington.  8.  Phila¬ 
delphia. 

National:  1.  Cincinnati.  2.  Brook¬ 
lyn.  3.  St.  Louis.  4.  Pittsburgh.  5.  Chi¬ 
cago.  6.  New  York.  7.  Boston.  8.  Phila¬ 
delphia. 
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Production 
Must  Be  Quickly 
Adaptable 

OUTINE  is  scarcely  the 
word  for  plan  operations 
when  news  bulletins  play  tag 
with  each  other.  Easy  mold¬ 
ing,  quick  scorching  Certi- 
fieds  give  production  the 
nimbleness  to  follow  every 
turn  of  news  events. 
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9  Rockefeller  Plaza,  Dept.  P 
“  New  York.  N.  Y, 


“  . 


New  Booklet 

The  Mergenthaler  Linotype  Com¬ 
pany  has  just  issued  a  new  booklet, 
“So  You  Want  to  Change  Your  Head 
Dress!”,  which  shows  that  a  publisher 
need  not  install  a  great  many  type 
faces  to  produce  a  more  attractive 
publication.  Copies  may  be  had  from 
any  Linotype  agency. 

Institute  Sponsors 
Typography  Exhibit 

Ayer  Award  Winners  Shown; 

Challenger,  Farrar,  Allen 
Speak  at  Opening  Oct.  10 

The  13  winners  of  the  1940  F.  Way- 
land  Ayer  Exhibition  of  Newspaper 
Typography  are  being  exhibited  at 
the  gallery  of  the  American  Institute 
of  Graphic  Arts,  115  East  40th  Street, 
New  York,  for  one  week  beginning 
Oct.  10. 

Two  supplementary  exhibitions  also 
are  on  view.  One  illustrates  major 
developments  in  the  evolution  of  the 
newspaper  since  the  fifteenth  century 
while  the  other  shows  new.spaper 
typography  as  now  practiced  abroad. 

Challenger  Speaks 

Members  of  the  Institute  and  their 
guests  attended  a  preview  of  the  ex¬ 
hibitions  on  the  opening  night.  V. 
Winfield  Challenger,  director  of  print- 
Lig  for  N.  W.  Ayer  &  Son,  Inc.;  Gil- 
lert  Farrar,  consulting  typographer; 
John  E.  Allen,  newspaper  designer 
and  editor  of  tlie  Linotype  News,  and 
others  prominent  in  the  field  of  news¬ 
paper  typography  spoke  at  the  open¬ 
ing. 

In  keeping  with  its  annoimced  pur¬ 
pose  to  improve  standards  in  all  fields 


of  the  graphic  arts,  the  Institute  this 
year  brings  the  winners  of  the  Ayer 
competition  to  a  wider  audience  than 
ever  before.  After  the  New  York 
showing  the  exhibition  will  travel. 

Supplementing  the  Ayer  exhibition 
is  a  display  of  contemporary  foreign 
newspapers,  illustrating  the  problems 
of  newspaper  design  abroad  in  view 
of  the  shortage  of  newsprint  and  the 
restrictions  imposed  by  censorship. 

As  a  background  to  these  two  exhi¬ 
bitions,  the  evolution  of  the  news¬ 
paper  from  the  manuscript  news  let¬ 
ters  and  early  printed  news  pamphlets 
is  shown  in  20  panels.  Reproduced  in 
this  exhibition  is  the  famous  Colum¬ 
bus  news  letter  of  1493  in  which 
Columbus  describes  his  discovery  of 
America,  the  first  English  newspaper, 
the  first  daily,  and  the  first  account 
of  the  successful  operation  of  the 
trans-Atlantic  cable. 

Sf.  Louis  Daily  Cited 

Star-Times  Is  Praised 
For  Excellent  Printing 

The  St.  Louis  Star-Times  Sept.  23 
printed  a  letter  it  had  received  from 
the  engineering  department  of  the  In¬ 
ternational  Printing  Pres.smen  and 
Assistants’  Union  of  North  America 
complimenting  the  papier  on  its  print¬ 
ing. 

The  letter  said  that  “we  assure  you 
that  this  repxirt  is  rather  unusual  be¬ 
cause  there  are  very  few  papers  that 
we  check  that  we  cannot  find  some 
flaws  in  the  printing  that  could  be  im¬ 
proved  in  the  various  mechanical  de¬ 
partments.  We  are  classing  your  pub¬ 
lication  as  one  of  the  best  printed.” 

Matter  covered  by  comment,  made 
after  a  check  of  several  issues  of  the 
paper,  included  ad  designing,  clean¬ 
ness  and  sharpness  of  printing,  en¬ 
graving,  stereotyping,  and  job  work. 


FILE  A  FORM  A  MINUTE  relieving  make  -  up 
THE  EASY  WAY.  congestion  is  a 

SURE  WAY  TO  LOWER 
YOUR  PAGE  COSTS. 

How  would  you  like  to  be 
able  to  take  inactive  forms 
out  of  the  way,  so  active  daily 
paqes  would  be  more  acces¬ 
sible? 

How  would  you  like  to  be 
able  to  file  16  forms  out  of 
the  way  in  a  space  not  much 
larger  than  a  single  make-up 
truck? 

Would  you  like  to  be  able  to 
stand  in  one  spot  and  select 
anyone  of  16  forms  and  have 
it  on  a  make-up  truck  in  ONE 
AAINUTE? 

Would  you  enjoy  always  slid¬ 
ing  forms  at  Truck  High  Level 
—easy,  fast  and  comfortable? 
WELL,  THAT'S  EXACTLY  WHAT 
THE  STA-HI  POWER-LIFT 
FORAA  FILE  DOES. 


ST  AH  I 

CORPORATION 

1020  CROCKER  STREET 
LOS  ANGELES,  CALIF. 
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Printers  Honored 

Columbus  Dispatch  Is 
Host  to  18  Veterans 

Seventeen  typographers  and  one 
stereotyper  employed  at  the  Columbui 
(O.)  Dispatch  and  in  the  printing  in- 
dustry  for  50  years  or  more  were 
guests  of  the  Dispatch,  Monday  night 
Oct.  7,  at  a  banquet  commemorating 
National  Newspaper  Week  and  the  ob¬ 
servance  of  the  500th  anniversary  of 
printing. 

The  men  included  John  A.  Engkr 
66,  stereotyper  with  54  years  of  ex¬ 
perience  on  the  Dispatch,  and  the  fol- 
lowing  typographers:  W.  W.  Berry 
83,  father  of  Carleton  Berry,  compoe- 

- - -  ...  ing  room  foreman;  J.  W.  Burnett,  64: 

printed  in  l^Wet  fo^.  Left  to  right:  J.  J.  Strickland,  George  H.  Morrill  Co.,  Atlanta;  Jack  Yearby,  pressroom  I  E.  Tessier,  71,  composing  roar 

As  one  of  the  writers  ot  the  nrs  foreman,  Raleigh  Times;  Peter  Prassimos,  pressroom  superintendent,  New  Orleans  superintendent;  William  J,  Keegan, 
courses  offered  by  the  International  Times-Picayune;  G.  G.  Sanborn,  Ti  ngue  Brown  &  Co.,  New  York,  and  L.  W.  Herbin,  66;  George  Walker,  66;  J.  C.  Bonun. 
Typographical  Union,  in  1906;  the  superintendent  of  pressroom  and  stereotype,  Greensboro  (N.  C.)  News  Record.  This  68;  Frank  H.  Bauer,  68;  Charles  E 


Gage  Analysis 
Printed  in  Booklet 

Linotype  Expert  Surveys 
Graphic  Arts  Education 
In  U.  S. 

“An  Analysis  of  Graphic  Arts  Edu¬ 
cation,”  a  brief  survey  of  the  various 
activities  which  form  distinctly  differ¬ 
ent  parts  of  a  nation-wide  educational 
program,  which  was  prepared  for  the 
members  of  the  advisory  council  on 
Graphic  Arts  Elducation  by  its  chair¬ 
man,  Harry  L.  Gage,  of  the  Mergen- 
thaler  Linotype  Company,  has  been 

printed  in  booWet  form.  Left  to  right:  J.  J.  Strickland,  George  H.  Morrill  Co.,  Atlanta;  Jack  Yearby,  pressroom 

As  one  of  the  writers  ot  the  nrst  Prassimos,  pressroom  superintendent,  New  Orleans 

courses  offered  by  the  International  Times-Picayune;  G.  G.  Sanborn,  Tingue  Brown  &  Co.,  Now  York,  and  L.  W.  Herbin, 

—  t  •  .  1  TT_  1 irWW2.  4.U,rx  .  ^  .  .  .  .  ^  .  _  .  — .  . 


founding  head  of  the  department  of  group  was  photographed  at  the  recent  SNPA  mechanical  Conference  in  Birmingham, 
printing  at  Carnegie  Institute  of  Tech-  ■  - 


nology,  1913-19;  subsequently  a  mem¬ 
ber  of  the  committee  on  education  of 
the  United  Typothetae  of  America, 
cmd  now  working  in  advisory  rela¬ 
tionship  with  several  training  activ¬ 
ities,  Mr.  Gage  feels  that  there  is  little 
understanding  or  appreciation  of  the 


Building  Leased 

Memphis  Daily  Plans  New 
Quarters  for  Radio  Studios 


Using  Recordak 

Bangor  (Me.)  Daily  News 
Will  Save  Library  Space 


Johnson,  66;  Eldward  S.  Wilson, 
Frank  W.  Grove,  71;  Wilson  G.  Boyd 
69;  Charles  B.  Ihirsell,  65;  Alex  Mc¬ 
Mullen.  73;  Max  H.  C.  Hirsch,  67; 
Thomas  B.  Brophy,  69;  Herman  A 
Teal.  72,  and  George  A.  Graf.  65. 


For  occupancy  about  Dec.  15,  the  The  Bangor  (Me.)  Daily  News  on  ||ac  CyC  QQQ  P|0|f| 


scope  and  purposes  of  today’s  pro-  Memphis  (Tenn.)  Commercial  Appeal  Oct.  3  annoimced  that  it  was  install- 
„  „  has  taken  a  ten-year  lease  on  the  ing  soon  a  Recordak  newspaper  read 


gram. 

„  .  _  . .  ... . ....  Goodwyn  Institute  building  at  Third 

Hopes  for  Bettor  Uadorstanding 

Lack  of  support  and  well-meant  but  remodel  it  for  use  of  radio  station 


Goodwyn  Institute  building  at  Third  ing  machine  to  replace  in  the  futun 
and  Madison  and  will  spend  $100,000  bound  copies  of  the  newspaper’s  files. 


U.  of  Wisconsin  Daily  Joins 
Other  School  Publications 


Lack  of  support  and  well-meant  but  remodel  it  for  use  of  radio  station  The  News  now  has  a  complete  file  The  Daily  Cardinal,  University  of 
misguided  criticism  are  the  natural  tvMC,  which  now  has  studios  in  the  '»f  the  News  and  its  predecessor,  the  Wisconsin  daily,  is  being  published 
residt.  In  this  anal^is  he  seeks  to  Gayoso,  and  for  use  of  its  down-  Whig  &  Courier,  for  more  than  100  for  the  first  time  this  fall  from  the 

clarify  the  pictime  and  hopes  for  ^t-  sales  and  classified  advertising  years  and  its  library  space  is  ex-  $75,000  plant  at  823  University  Ave. 

ter  understandmg  and  constructive  offices  now  located  at  Union  and  hausted.  The  space  required  for  one  Madison,  purchased  this  summer  b) 


support  of  educational  activities  which  Second. 


thoughtful  executives  pronounce  ab¬ 
solutely  essential  today. 


The  agreement,  which  includes  re 


newal  options,  includes  the  entire  first 


month's  copies  of  the  News  will  ac-  the  Campus  Publishing  Company.  The 
commodate  about  six  years  of  files  on  Daily  Cardinal  and  the  company  oc- 


(.upy  the  first  floor  and  basement  of 


Lb®  s^v^,  Mr.  Gage  discuses  Aqqj.^  mezzanine  and  part  of  the  base-  The  Bangor  Public  Library  already  the  three-story  building  located  adja- 
the  four  broad  divisions  of  graphic  Goodwyn  Institute  bas  a  Recordak  and  has  filmed  rec-  cent  to  the  campus. 

^  education  and  pomts  out  wherem  ^j^h  seating  capacity  of  1.035  persons,  ords  of  the  Bangor  News  and  Com-  This  recent  move  has  climaxed  13 

HotTAv*  fvAm  AOAh  rkfViOT*  ^  _ •_!  _ ; _  .  ..  j  .  _  ...  ^  ^  . 


they  differ  from  each  other  m  ap-  ^^e  week, 

proach  and  purpose  -  exploratory  j^enry  W.  Slavick,  genera 
courses,  industrial-arts  trainmg  vo^.  ^hich  went  on 

tional  traming,  and  professional  tram-  ,093 


Henry  W.  Slavick,  general  manager  ^be  New  York  Times,  since  Jan 
of  WMC,  which  went  on  the  air  in  19^0.  When  projected  on  the  read-  the  Daily  Cardinal,  both  operating  as 
1923,  said  the  studio  to  be  placed  in  >"8  machine  the  reproduction  throw.s  non-profit,  non-stock  corporations. 


mercial.  morning  and  night  papers,  years  of  cooperative  effort  betweai 
and  the  New  York  Times,  since  Jan.  the  Campus  Publishing  Company  and 


mg.  He  emphasizes  the  fact  that  the  Goodwyn  Institute  was  designed  by  “P  fbe  regular  size  of  a.  newspapei 
explo^tory  ^d  mdi^tnal-arts  courses  j.  jyj  Morris  and  G.  M.  Dixon,  who  or  larger. 

are  offered  m  public  schools  only  ^  planned  the  NBC  studios  in  Radio  City  The  News  is  believed  to  be  the  first 
cultural  courses  and  are  not  directed  Hollywood.  Clyde  Baker,  chief  Maine  newspaper  to  start  keeping 

toward  the  industries;  that  vocational  engineer,  will  supervise  installation  permanent  files  in  this  manner. 


Linotype  Installations 


for  the  industries,  and  that  profes-  auditorium  will  be  used 

sional  traming  IS  offered  by  colleges,  ^programs  to  which  large  studio 
universities  and  technical  schools  to  g^^ienc^  will  be  invited, 
prepare  students  for  toe  mdustries  or  Established  when  C.  P.  J.  Muoney 


New  Bronx  Plant 


universities  and  technical  schools  to  j.  ®  v 

prepare  students  for  the  industries  or  v 

^  2^  1  g  •  X*  -  Established  wr 

as  teachers  of  printing. 

^  was  editor  of  th€ 

ii«  1^11  i^iM  the  station  was  o 

Using  Rubber  Plates  ^he  ow  commer 

and  was  moved  i 

N.  Y.  Book  Printer  Reports  the  Hotel  Gay( 

Success  on  Web-fed  Press 

station  has  outgr 

The  first  successful  use  of  rubber  able  at  the  hotel 
printing  plates  on  a  web-fed  press 

was  announced  this  week  by  John  #1^--  IIaIc  rAitlvarl 
Reed,  president  of  the  North  River  vOSS  Vwlj  VOnilQll 
Press,  contract  book  printers.  The  ^n  order  for  n 


.  ,  ^  ,  ..  ,  and  Hollywood.  Clyde  Baker,  chief  newspaper  10  siari  Keeping  q  Linotvnec  manv  of 

vS  '"r,,  '“A 

schools,  trade  schools  and  certain  ^  the  work  is  toiu-  „  _  w\t  g  mstalled  by  the  Hartford  (Conn.) 

other  institutions  to  prepare  students  Plet®d,  the  station  will  have  facilities  BfOnX  Plant  Courant;  Paterson  (N.  J.)  Evening 

to  produce  four  programs  simultane-  News;  Tipton  (Iowa)  Conservativt; 

ously.  The  auditorium  will  be  used  R.  Hoe  &  Co.  Adds  to  Space  to  Frankfort  (Ky.)  State  Journal- Gilman 

for  programs  to  which  large  studio  pj||  Contract  Press,  Madison,  Wis.;  Greenfield 

audiences  will  be  invited.  ’  (Mass.)  Recorder-Gazette;  Peerless 

Established  w’hen  C.  P.  J.  Mooney  To  fill  national  defense  contracts  Printing  Company,  New  Orleans: 
was  editor  of  the  Commercial  Appeal,  totaling  more  than  $4,000,000,  R.  Hoe  Newport  News  (Va.)  Daily  Press  and 
the  station  was  operated  eight  years  in  &■  Co.,  Inc.,  is  converting  part  of  its  the  Times  Herald;  Centralia  (Dl  ) 
the  old  Commercial  Appeal  building  present  facilities  and  will  erect  a  new  Sentinel;  Lynchburg  (Va.)  News  and 
and  was  moved  in  September,  1931,  to  $40,000  welding  plant  on  Locust  Av-  the  Advance;  Argus-Champion,  New- 
the  Hotel  Gayoso.  In  announcing  enue,  Bronx,  New  York,  for  the  manu-  port.  N.  H.;  Atlanta  (Ga.)  Co’nstitu- 
lease  of  new  quarters,  Slavick  said  the  faoture  of  recoils  for  guns  and  gun  tion;  Bismarck  (N.  D.)  Capital  ^ 
station  has  outgrown  the  space  avail-  parts  for  the  Navy  Department.  The  the  Capital  Shopper;  Winchester 
able  at  the  hotel.  contract  for  the  design  and  construe-  (Ind.)  Journal -Herald;  City  Blue  Book 

tion  of  the  new  unit  has  been  awarded  Press,  Chicago;  Tampa  (Fla.)  Tribune; 
/mMO  IvaIc  r AnIvsrI  Brown  &  Matthews,  Inc.  Hemphill  Press.  Nashville.  Tenn.;  Mc- 


An  order  for  naval  armament  equip - 


to  Brown  &  Matthews,  Inc.  Hemphill  Press,  Nashville,  Tenn.;  Mc- 

The  new  plant,  of  brick  and  steel  Kenzie  (Tenn.)  Banner;  Lincoln 
construction,  wUl  increase  the  total  (Neb.)  State  Journal;  Idaho  Corn- 


new  technique,  developed  by  Econo  ,nent,  involving  several  million  dol-  manufacturing  area  to  approximately  mover,  Idaho  Falls,  ’  Idaho;  Cofet 

Products,  Inc.,  American  Type  Found-  1,^.8,  has  been  received  by  the  Goss  190.000  square  feet.  County  News,  Enterprise,  Ala 

ers  and  the  B.  F,  Goodrich  Company,  Printing  Press  Company,  Chicago. 

is  said  to  result  in  a  25%  saving  in  ink  The  Goss  organization  has  started  ASfl  rAmmiinilu  Ciinil  Aff  I  1  i* 

and  to  reduce  make-ready  time  as  work  on  a  half  million  dollar  addition  AID  lOmniUniiy  rUllQ  OffSCt  DCmOnStrfltiOII 

much  as  66%.  tVioir  niant  at  1.535  SniitVi  Paii1in.a  J..  r'Ki- 


Aid  Community  Fund  Offset  Demonstration 


to  their  plant  at  1535  South  Paulina  Leading  graphic  arts  men  in  Chi- 


The  introduction  of  rubber  plates  is  gt.  The  new  addition  will  be  used  to  cago  are  aiding  the  local  Community  A  complete  modern  offset  pnn^ 
expected  to  bring  about  substantial  handle  the  government  contract.  It  Fund  drive.  They  include  A  B  plant  was  demonstrated  by  the  Anwn- 
economies  not  only  in  book  publish-  is  scheduled  for  completion  within  100  Geiger,  president,  W.  F.  Hall  Print-  can  Type  Founders  Co.  from  Oct  1^ 
mg  but  m  other  ^visions  of  toe  print-  days  and  will  give  employment  to  300  ing  Co.,  who  is  chairman  of  the  S 

mg  mdustry.  The  new  plates  are  persons,  it  was  stated.  graphic  arts  division;  R.  J.  Geimer,  Seattle  Wash.,  where  Steve  L. 

particularly  suitable  for  prmtmg  on  treasurer  American  Colortvne  Co  •  northwest  manager.  Special  open 

corrugated  or  uneven  surfaces  and  for  H.  J.  Kent,  assistant  secreta^T  R  r’  ho^e  was  maintained  for  newspaper 

other  types  of  high-speed  work.  Ulieiiype  DOOIl  DonneUy  &  Sons  Co.;  Arthur  T.  Knol.  Publishers  of  the  state. 

Intertype  Corporation  has  prepared  president.  Central  Typesetting  & 


90th  Anniversary 


Geimer,  Seattle  Wash.,  where  Steve  L.  Wate 
treasurer.  American  Colortype  Co.;  js  northwest  manage.  Special 


H.  J.  Kent,  assistant  secretary,  R.  R.  ho^e  was  maintained  for  newspaper 
DonneUy  &  Sons  Co.;  Arthur  T.  Knol.  publishers  of  toe  state. 


a  new  one-line  specimen  book  that  is  Electrotyping  Co.;  L.  D.  MeShane,  j^QQn|{  QQiKQP 
now  ready  for  general  distribution  to  vice-president,  ^muel  Bingham’s  **  ^ 


Albany  (N.  Y.)  Typographical  newspaper.  TTie  l()6-page  book  is  at-  Son  Mfg.  Co.;  A.  F.  Meding,  secretary,  Opticon  type  has  now  been  adopted 

Union  4  will  observe  its  90th  anni-  tractively  printed  in  two  colors  and  Eklwards  &  Deutsch  Litoo  Co.;  George  by  the  Vancouver  (B.  C.)  News-HeT' 
versary  at  a  dinner  dance  and  enter-  is  plastic  bound.  All  faces  that  have  A.  Preucil,  vice-president,  Chicago  aid  for  general  use  in  toe  newspaper, 
tainment  Nov.  16  in  toe  Ten  Eyck  been  cut  by  Intertype  to  date  are  Rotoprint  Co.;  and  W.  S.  Ruxton.  Heads  are  also  being  set  in  the  new 
Hotel,  Albany.  James  A.  Stiles,  union  shown.  Copies  may  be  obtained  from  sales  manager.  International  Printing  matching  type  supplied  by  the  Lino- 
vice-president.  is  chairman.  the  company’s  headquarters.  Ink  Corp.  type  Company. 
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Proper  Lubrication  Is  Necessary 
To  Strekh  Eledrk  Motor  Dollars 


Writer  Emphasizes  Constant 
Units  Functioning  EfRciently 

By  ERNEST 

ONE  OF  THE  MOST  common  pieces 
of  equipment  in  the  average  news¬ 
paper  plant  is  an  electric  motor;  and 
unless  properly  cared  for  it  is  apt  to 
be  an  expensive  piece  of  equipment. 
The  problem  is  multiplied  by  the 
number  of  motors  in  the  plant  and  in 
even  the  smallest  pressroom  or  com¬ 
posing  room  there  are  generally  sev¬ 
eral. 

Yet  the  main  cause  of  expense  in 
electric  motor  operation  can  be  traced 
to  improper  lubrication  and  electric 
motor  lubrication  is  a  matter  of  bear¬ 
ing  lubrication. 

In  the  plain  or  sleeve  type  bearing, 
positive  lubrication  is  assured  by  a 
continuous  delivery  of  the  necessary 
amount  of  lubricant  to  furnish  an  ade¬ 
quate  film  and  complete  circulation  of 
the  lubricant  throughout  the  clearance 
space  which  exists  between  the  sta¬ 
tionary  and  moving  parts. 

Must  Be  Kept  Clean 
Therefore  it  is  important  that  lu¬ 
brication  holes  and  passages  be  kept 
clean  and  in  perfect  mechanical  con¬ 
dition  at  all  times.  No  matter  how 
much  care  is  taken  in  the  selection  of 
the  right  lubricant  all  of  this  will  be 
wasted  if  this  lubricant  does  not  reach 
the  places  for  which  it  was  intended. 

when  lubrication  is  effective  and  an 
adequate  film  is  constantly  maintained 
the  bearing  serves  chiefly  as  a  guide 
to  insure  alignment;  in  event  of  fail¬ 
ure  of  the  lubricating  film,  however, 
it  devolves  upon  the  bearing  to  func¬ 
tion  as  a  safeguard  to  prevent  actual 
damage  to  shafting  or  other  parts  of 
the  machine. 

Therefore  when  bearings  are  re¬ 
placed  in  newspaper  plant  motors  in 
particular,  the  metal  must  be  softer 
dian  any  of  the  steels  used  for  shaft¬ 
ing  or  journal  construction,  and  capa¬ 
ble  of  wiping  or  even  melting  when 
in  actual  rubbing  contact  with  the  lat¬ 
ter,  to  insure  against  scoring  or  cut¬ 
ting. 

Many  newspaper  plant  motors  are 
high  speed  types  of  an  enclosed  na¬ 
ture.  High  shaft  speeds  place  a  se- 
'^re  load  upon  the  lubricant  in  its  pro¬ 
tection  of  the  bearings  if  high  tem- 
^ratures  should  be  developed.  There¬ 
fore  the  lubricant  used  must  be  more 
resistant  to  breakdown  and  forma¬ 
tion  of  gummy,  resinous  or  car¬ 
bonaceous  deposits.  Often  these  lat¬ 
ter  properties  will  accumulate  in  the 
oil  grooves  to  interfere  with  proper 
circulation  of  the  lubricant,  therefore 
periodic  attention  to  keeping  these 
grooves  open  should  be  given  every 
motor  in  the  plant. 

Generally  for  sleeve-type  bearings 
the  best  lubricant  is  a  straight  min- 
highly  refined  oil  of  viscosity  or 
body  suited  to  the  operating  condi- 
ioi«.  Normally  a  range  of  from  150 
to  500  seconds  Saybolt  Universal  at 
00  de^es  Fahr.  will  function  effec- 
tyely  in  the  ring  or  chain  oiler,  or 
Wick  feed  system,  although  petroleum 
^  of  considerably  lower  viscosity  are 
uig  considered  for  some  types  of 
^P^iulty  motors. 

He^ic  motor  builders  provide  for 
IS  by  judicious  location  of  bearing 
nf  careful  cutting  away 

nil  •  ^^t’ing  metal.  In  this  way  the 
IS  mrected  to  the  high  pressure 
ti  j  °  necessary  piunping  ac- 
on  IS  developed  when  the  rotor  shaft 
The  oil  ring  or  chain  or 


Care  Necessary  to  Keep 
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the  wick  element  delivers  oil  to  the 
top  of  the  rotor,  but  cannot  circulate 
a  film  through  the  bearing  clearance; 
wedge  action  plus  pumping,  via  the 
oil  grooves  completes  the  cycle. 

Another  reason  for  keeping  oil 
grooves  and  passages  clear  is  that 
these  grooves  also  aid  in  retaining 
lubricant  within  the  bearing  clear¬ 
ance  space  and  prevent  abnormal 
leakage  via  the  bearing  ends. 

Renewal  of  lubrication  is  of  the  ut¬ 
most  importance.  If  there  is  an  oil 
filler  and  gauge  installed  (to  control 
the  oil  level)  it  will  be  more  cleanly 
and  economical  to  add  oil  at  this  ptoint 
while  the  motor  is  idle,  to  about  one- 
eighth  of  an  inch  from  the  top,  instead 
of  filling  through  the  inspection  port 
at  the  top.  The  latter  procedure  often 
leads  to  waste  through  over-flow. 

Mineral  Oil  Recommended 

The  best  effect  lubrication  by  means 
of  ring  oilers,  under  normal  tempera¬ 
ture  conditions  is  generally  a  high 
grade  straight  mineral  oil  of  approxi¬ 
mately  100  to  200  sec.  Saybolt  at  100 
degrees  Fahr.  Under  high  tempera¬ 
ture  operating  conditions  an  oil  of 
from  300  to  500  sec.  viscosity  or  even 
higher  may  be  advisable. 

Motor  bearing  lubrication  is  further 
protected  if  there  is  suitable  provision 
for  complete  cleaning  or  flushing 
when  necessary.  The  frequency  of 
such  a  procedure  will  be  governed  by 
the  type  of  bearing  and  the  conditions 
to  which  it  is  exposed.  Ring  chain 
and  collar  oilers  automatically  flush 
themselves  to  settle  any  foreign  mat¬ 
ter  in  the  reservoir  below  the  bear¬ 
ing.  Wick  oilers  or  other  methods  of 
periodic  lubrication  are  not  so  effec¬ 
tive;  here,  if  foreign  matter  can  get 
in,  it  stays  there  until  the  bearing  as¬ 
sembly  is  flushed  and  cleaned.  The 
.same  holds  true  for  the  grease-lubri¬ 
cated  ball  or  roller  bearing. 

In  service  of  sealed  bearings  the 
seal  should  be  replaced  so  effectively 
as  to  keep  lubricants  in  a  high  state  of 
purity.  Given  a  good  grease  and  a 
good  bearing  seal,  relubrication  is 
necessary  at  very  infrequent  intervals. 

Ring  oiling  systems  will  often  re¬ 
quire  more  frequent  attention  than 
ball  or  roller  bearings,  as  their  hous¬ 
ings  cannot  always  be  so  tightly  built. 
With  the  former,  cleaning  may  be 
necessary  or  advisable  at  periods 
ranging  from  every  two  weeks  to 
every  several  months;  whereas  in 
normal  service  a  properly  sealed  ball 
or  roller  bearing  may  function  indefi¬ 
nitely,  unless  operating  conditions  are 
especially  dirty.  On  the  other  hand, 
the  so-called  anti-friction  bearing  is 
more  delicate  from  the  viewpoint  of 
construction,  and  therefore  its  lubri¬ 
cant  shotild  not  be  allowed  to  become 
so  contaminated  as  is  permissible  in  a 
sleeve-type  bearing. 

Wherever  grease  lubricated  ball  or 
roller  bearings  are  involved,  and 
drainage  cannot  be  readily  carried 
out,  due  perhaps  to  the  body  or  con¬ 
sistency  of  the  lubricant,  the  grease 
should  be  wiped  out  thoroughly  at 
the  period  of  cleaning.  It  is  also  prac¬ 
ticable  to  flush  some  types  of  ball  and 
roller  bearings  with  hot  oil.  Such 
bearings  can  be  all  the  more  com¬ 
pletely  cleared  of  used  grease  if  the 
drain  plug  is  removed  when  new 
grease  is  applied. 

These  are  all  small  factors  but  they 


Served  Daily  50  Years 


With  50  years'  service  in  one  plant  behind 
him,  Scotty  Daniels  is  still  "punching  out" 
type  at  the  Salt  Lake  Tribune  plant. 


Salt  Lake  City,  Oct.  7 — There  are 
plenty  of  20-year  men  and  even  quite 
a  few  30-year  men  in  the  mechanical 
departments  of  the  nation’s  daily 
press,  but  when  it  comes  to  a  man 
who  has  spent  half  a  century  in  one 
newspaper’s  backshop,  and  is  still  on 
the  job— such  a  record  is  unusual,  at 
least. 

But  that  is  the  service  record  of  M. 
Hugh  Daniels — “Scotty”  to  everyone 
in  the  plant — at  the  Salt  Lake  Trib¬ 
une.  And  Scotty  has  no  intention  of 
quitting  for  a  long  time  yet,  although 
he  is  71  years  old. 

Scotty  completed  his  50  years  on 
the  Tribune  with  the  Aug.  6,  1940, 
shift.  Two  days  earlier,  his  fellow 
composing  room  workers  honored 
him  at  what  he  thought  was  to  be  a 
“little’’  party,  but  turned  out  to  be 
quite  an  elaborate  breakfast  program, 
attended  by  almost  the  entire  mem¬ 
bership  of  the  Salt  Lake  Typograph¬ 
ical  Union — in  which  Scotty  has 
■served  almost  every  union  office. 

A  native  of  New  Zealand,  Scotty 
served  his  apprenticeship  there  on 
the  Auckland  Star. 

He  arrived  in  the  U.  S.  in  July,  1890, 
and  after  a  few  weeks  working  in 
San  Francisco,  he  moved  on  to  Salt 
Lake  City,  where  he  hung  up  his  card 
in  the  Tribune  plant.  He  has  been 
there  since. 

Scotty  has  never  married.  He  has 
a  sister  and  brother  in  New  Zealand. 


are  of  the  utmost  importance  in  keep¬ 
ing  repair  and  replacement  costs 
down  on  the  electric  motors  in  the 
newspapier  plant.  It’s  another  way  of 
piutting  profits  on  the  company  ledger. 

Makeup  (hanged 

The  Minneapolis  Morning  Tribune 
has  revised  the  makeup  on  its  edi¬ 
torial  page,  featuring  its  lead  editorial 
in  a  four-column  box  at  the  top  of  the 
page  and  to  the  right  of  the  masthead 
in  the  outside  column.  Other  edi¬ 
torials  are  run  in  the  customary  posi¬ 
tion  under  the  masthead.  Another 
new  feature  on  the  page  is  a  daily 
“Today’s  Personality,”  which  consists 
of  photo  and  concise  word  treatment 
on  outstanding  persons  in  the  state. 

New  Building  Planned 

Harry  Byrd,  Jr.,  general  manager  of 
the  Harrison  (Va.)  Daily  News-Rec¬ 
ord,  has  announced  the  purchase  of  a 
lot  for  a  projected  new  building  for 
the  News-Record,  of  which  U.  S. 
Senator  Harry  Flood  Byrd  is  the  pub¬ 
lisher.  Preliminary  plans  for  the 
plant  are  being  drawn  by  Clarence 
Wenger,  architect. 


U.P.  Man  Invents 
Telegraph'Printer 

"Telectritype"  Can  Be  Operated 
By  Radio  for  Plane  to  Ground 
Messages 

Cleveland,  Oct.  8 — ^A  revolution¬ 
ary  new  simplified  telegraphic  printer 
that  may  be  a  valuable  aid  to  na¬ 
tional  defense  has  been  designed  and 
patented  by  Capel  W.  McNash,  as¬ 
sistant  bureau  manager  of  the  United 
Press  in  Cleveland. 

Called  the  “Telectritype,”  the  new 
machine  is  at  once  an  elaboration  and 
simplification  of  the  McNash  Electri- 
type,  a  simplified  electric  typewriter 
which  Mr.  McNash  patented  last  year, 
contracts  for  which  are  now  being 
negotiated. 

Can  Be  Operated  by  Radio 

Designed  primarily  for  use  in  air¬ 
plane-to-ground  communication,  the 
new  machine  may  be  operated  by 
radio  impulses  and  is  small,  measur¬ 
ing  about  X  5  X  4  inches.  A 
newly-developed  keyboard  could  be 
operated  by  one  hand,  making  it  prac¬ 
tical  for  pilot  operation. 

“We  have  been  conferring  with  of¬ 
ficials  of  the  Civil  Aeronautics  Au¬ 
thority,”  McNash  said,  “and  they  feel 
that  there  has  been  a  need  for  such  a 
method  of  getting  a  permanent  record 
of  weather  reports,  etc.,  for  a  long 
time.” 

The  mechanism  could  be  adapted  to 
military  uses  too,  the  inventor  ex¬ 
plained.  War  planes  with  single  seats 
could  be  equipped  and  receive  per¬ 
manent  messages  from  a  headquar¬ 
ters  base,  and  the  pilot  could  answer 
the  message  and  still  keep  one  hand  on 
the  controls. 

Blueprints  and  a  prospectus  are  in 
the  hands  of  CAA  officials  now,  Mc¬ 
Nash  said. 

Since  patents  were  first  applied  for 
on  the  original  electric  typewriter,  Mc¬ 
Nash  has  worked  steadily  on  im¬ 
provements  and  adaptations.  He  ex¬ 
plained  some  of  them  to  an  Editor  & 
Publisher  correspondent  this  week. 

“With  photo-offset  printing  a  defi¬ 
nite  factor  in  the  plans  for  the  ‘news¬ 
paper  of  the  future,’  there’s  a  new 
market  for  our  machine  now  develop¬ 
ing,”  he  said.  “Two  things  we’ve 
added  to  the  Electritype  recently  in¬ 
dicate  that. 

“We  have  developed  a  justifying 
mechanism  for  the  right-hand  margin 
of  copy  written  on  the  printer.  And 
we’ve  found  that  we  can  reduce  the 
size  of  type  down  to  newspaper-type 
size.” 

Four  Years  at  Effort 

McNash’s  development  is  the  result 
of  four  years  of  effort.  His  first  model, 
made  when  he  was  working  as  a  ship¬ 
ping  clerk,  utilized  curtain-rods,  pa¬ 
per  clips,  and  a  10-cent  rubber  type 
printing  set. 

After  he  went  to  work  for  United 
Press,  McNash  interested  Henry  B. 
Henson,  then  bureau  manager  at 
Cleveland  and  now  night  radio  news 
editor  for  U.P.  in  New  York,  in  back¬ 
ing  the  project  financially.  They  set 
up  the  McNash  Electritype  Corpora¬ 
tion,  an  Ohio  corporation,  to  promote 
the  invention. 

Principle  of  the  Electritype,  which 
with  a  simple  adapter  becomes  a  tele¬ 
graphic  printer,  is  the  consolidation  of 
all  type  into  a  simple  cylindrical  type 
bar.  Electrical  impulses  raise  and 
lower  and  spin  the  cylinder  to  bring 
into  contact  with  the  platen  the  proper 
character. 


EDITOR  &  publisher' 


AUTOPLATE  VACUUM  EQUIPMENT  promotes  good  printing  of  news^ 
papers;  and  good  printing  promotes  circulation.  There  you  have,  briefly,  one 
reason  why  so  many  newspapers  have  adopted  Autoplate  Vacuum  in  recent 
months.  Plates  made  from  vacuum-cast  mats  are  much  more  accurate  in  thict 
ness  than  ordinary  plates.  You  can  use  a  harder  cylinder  packing  and  thus 
insure  better  printing.  Investigate!  Vacuum  Equipment  can  be  applied  to  any 
Autoplate,  new  or  old — Pony,  Junior,  or  Automatic. 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 


PLAINFIELD,  NEW  JERSEY 
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Grove  Patterson 
To  Represent 
Papers  at  ANA 

Toledo  Editor  to  Address 
National  Advertisers, 

White  Sulphur  Springs 

Grove  Patterson,  editor  of  the 
Toledo  Blade,  will  speak  for  newspa¬ 
pers  during  a  media  forum  Oct.  24  at 
the  thirty -first  annual  meeting  of  the 
Association  of  National  Advertisers 
to  be  held  at  the  Greenbrier,  White 
Sulphur  Springs,  W.  Va.,  Oct.  23-26. 

The  media  forum,  at  which  agency, 
publisher  and  other  media  people, 
will  be  invited,  will  be  Thursday 
afternoon.  Other  speakers  are:  For 
radio,  Mark  Ethridge,  WHAS,  Louis¬ 
ville,  former  president  of  the  Na¬ 
tional  Association  of  Broadcasters; 
For  outdoor,  former  Senator  George 
Wharton  Pepper,  counsel  for  the  out¬ 
door  industry;  For  magazines,  Roy 
E.  Larson,  of  Time,  Inc. 

Consumer  Movement 
Thursday  morning’s  open  session 
will  be  a  discussion  of  “standardiza¬ 
tion,”  the  consumer  movement  and 
govermnent,  and  a  talk  by  Dr.  George 
Gallup  on  “The  Gallup  Poll  and  the 
Consumer  Movement.’’ 


be  devoted  to  roundtables  on  newspa¬ 
pers,  magazines,  window  display  and 
radio.  For  discussion  at  the  newspa¬ 
per  roundtable  is  the  Continuing 
Study  of  Newspaper  Reading  and  the 
fiequency  and  discount  plan  of  the 
Basic  Newspaper  Group.  Election  of 
officers  is  to  follow  later  in  the  after¬ 
noon. 

Friday’s  open  session,  Oct.  25,  will 
be  a  consideration  of  broader  prob¬ 
lems.  Leo  M.  Cherne,  one  of  the 
founders  of  the  Research  Institute  of 
America,  will  discuss:  “How  the  Na¬ 
tional  Defense  Program  Will  Affect 
Manufacturing  and  Marketing  Proc¬ 
esses.”  Col.  Willard  Chevalier,  pub¬ 
lisher  of  Business  Week,  will  talk  on 
“Our  New  Ten  Billion  Dollar  Indus¬ 
try — What  It  Means  in  New  Market 
Opportunities  for  Consumer  Goods.” 
Two  other  unannounced  speakers  are 
scheduled. 

The  annual  Ad-Ribbers  dinner  and 
show  will  be  held  Friday  evening. 

The  ANA  program  committee  re¬ 
ports  it  is  trying  to  arrange  a  special- 
radio  conversation  with  correspon¬ 
dents  in  London,  Berlin  and  other 
war  centers. 

■ 

N.  J.  Newspaper 
Institute  Held 
At  Rutgers 


Wednesday’s  meetings,  closed  to  all 
but  ANA  members,  will  hear  several 
important  speakers.  There  will  be  a 
report  on  a  poll  of  members  as  to 
their  plans  and  prospects  for  sales 
and  advertising  for  1941. 

A.  0.  Buckingham,  vice-president, 
Cluett  Peabody  &  Co.,  and  chairman 
of  the  ANA  board,  will  talk  on  “The 
Responsibility  of  the  Advertising 
Manager  in  Meeting  Today’s  Prob- 
Itms.”  A.  E.  Marshall,  president  of 
'  the  Rumford  Chemical  Works,  will 
:  discuss,  “The  Advertising  Depart¬ 
ment  and  Its  Place  in  Business  Or¬ 
ganizations.” 

ANA  counsel  I.  W.  Digges  will  dis¬ 
cuss  trends  in  legislation  and  govern¬ 
ment  relations.  The  government  re¬ 
lations  committee  is  to  report  on 
What  Shall  We  Do  About  1941.” 

Short  talks  are  scheduled  as  fol¬ 
lows: 

Some  Important  News  Develop- 
ments  in  Qualitative  Studies  of  Mag- 
“ine  Readership,  ’  by  Gordon  Cole, 
^nnon  Mills,  Inc.,  chairman,  ANA 
Magazine  Committee. 

The  Formation  of  the  Point  of  Pur- 
™ase  Institute,”  by  Carleton  Healy, 
Hiram  Walker  Incorporated,  chair- 

ANA  Window  Display  Commit¬ 
tee. 

The  Coming  Publication  of  ‘A 
Industrial  Exhibitions,’  ”  by 
■  Apsey,  Jr.,  Black  &  Decker  Mfg. 
0-,  chairman  ANA  Committee  on  In¬ 
dustrial  Exhibits. 

On  Visualization  Plan 

The  Proposed  Plan  for  Visualiza- 
im  of  Newspaper  Circulation  on 
Report-;,”  by  J.  O.  Carson,  H.  J. 
®inz  Co.,  chairman  Newspaper  Com¬ 
mittee. 

ti  Changes  in  the  Coopera- 

ve  Analysis  of  Broadcasting,”  by  D. 
bmelser,  the  Proeter  &  Gamble  Co., 
Governing  Committee  of 

Status  of  the  Work  of  the  Ad- 
ismg  Research  Foundation,”  by 
Harold  B.  Thomas,  The  Centaur  Com- 

vice-chairman  of  the  Foun- 
'■ation  Board. 

Launching  of  a  Readership 
y  of  Business  Papers,”  by  Allan 
Corporation,  chair- 
I- .  ana  Committee  on  Trade  and 
Ind^U-ial  Publications. 

nesday  afternoon’s  meeting  will 


New  Brunswick,  N.  J.,  Oct.  8 — Sharp 
debate  marked  the  closing  session  of 
the  19th  annual  New  Jersey  Newspa¬ 
per  Institute  at  Rutgers  University, 
New  Brunswick,  Monday,  when  Major 
A1  Williams,  aviation  writer,  and 
Assistant  Secretary  of  Navy  Lewis 
Compton,  met  in  surprise  oppiosition 
on  the  subject  of  planes  versus  ships 
as  weapons  of  national  defense. 
Neither  knowing  the  other  was  to 
speak  until  shortly  before  the  meet¬ 
ing,  critical  remarks  from  Major  Wil¬ 
liams,  as  first  speaker,  drew  an  in¬ 
formal  defense  from  the  Navy  man. 

The  major’s  rejoinder  to  the  title 
of  his  own  talk,  “Are  We  Up  in  the 
Air?”  was  an  emphatic,  “We  most 
certainly  are.  Washington  still  has  no 
idea  what  this  thing,  an  aviation  ser¬ 
vice,  is  all  about.  We  need  to  build 
from  the  ground  up;  first,  conception, 
then  material,  then  production,  and 
then  a  flying  personnel.”  The  need 
of  the  Navy,  the  former  Marines  offi¬ 
cer  stated,  is  fast,  mobile  ships  for 
hit-run  warfare,  instead  of  slow,  float¬ 
ing  fortresses. 

Denies  ’’Bogging  Down” 
Compton  conceded  the  indispensi- 
bility  of  planes  as  an  adjunct  to  the 
Navy,  but  placed  emphasis  upon  a 
gieat  fleet  for  the  protection  of  our 
long  coastlines.  Stating  “the  Navy 
Department  today  has  under  contract 
$.5,400,000,000  worth  of  ship,  aircraft 
and  public  works  construction,”  the 
secretary  said,  “this  should  be  indi¬ 
cation  to  the  people  that  our  national 
defense  ...  is  definitely  not  ‘bogging 
down’.” 

National  defense  came  in  for  dis¬ 
cussion  at  a  forum  held  earlier  in  the 
day,  at  which  Gill  Robb  Wilson,  di¬ 
rector  of  the  New  Jersey  department 
of  aviation,  revealed  deficiencies  in 
state  flying  fields  and  field  equipment. 

At  the  dinner,  Rudolph  E.  Lent,  a 
prime  mover  in  the  establishment  of 
the  Rutgers  University  department  of 
Journalism,  presented  to  the  depart¬ 
ment  for  the  press  association  a 
bronze  plaque  on  which  were  in¬ 
scribed  the  names  of  the  fifteen  gradu¬ 
ates  of  the  department  who  have  won 
the  annual  New  Jersey  Press  Associa¬ 
tion  Award  for  promise  of  outstand¬ 
ing  service  in  journalism.  Dr.  Fred 
E.  Merwin,  new  department  director, 
accepted  the  plaque  for  the  school. 


CORRECTIONS 

Editor  &  Publisher  regrets  typographical  errors  in  the  Seventeenth  Annual 
Directory  of  Syndicated  Features,  published  September  21.  The  material  of 
Exclusive  Features,  Beverly  Hills,  Calif.,  should  be  keyed  EXL  in  all  listings. 
Clip  this  list  and  insert  in  the  directory  for  your  convenience. 


General  and  Columns 

Between  Headlines!  (tri-w-400;  w-1200) 

FUtIwcmhI  I.nH'ton  .  .  .  EXL 

Dillon  (d-200:  w-1200)— ClKirles  Dillim  EXL 

Keeping  Up  With  the  Law  (d-250;  w-1200) 

Byron  L.  Bcnlley  . EXL 

Log  of  Life  (d-400;  w-1200) 

Estelle  Lawton  Lindsey .  .  EXL 

Woman  Looks  On.  A  <tri-w-400;  w-1200) 

Mary  Patterson  Kotitt . EXL 

Editorial 

How  Goes  the  World?  (d-250;  w-1200) 

.Xiistin  Conover  . EXL 

Humor 

Ed  Stoltz  (d-120;  w-720) -Ed  Stoltz  EXi/ 


Among  daily  newspapers,  the  Jersey 
Journal  was  singled  out  as  the  out¬ 
standing  paper,  and  the  Allendale 
Argus,  among  the  weeklies.  Each  re¬ 
ceived  a  silver  cup.  The  weekly 
Salem  Sunbeam  took  the  Four  Free¬ 
doms  trophy  for  publishing  what  was 
adjudged  the  best  editorial  on  the  rights 
of  free  speech,  press,  religion  and  as¬ 
sembly,  imder  the  title,  “Ask  and  It 
Shall  Be  Given  Thee.”  The  Asbury 
Park  Press  took  second  place. 

Picture  Exhibit 

In  the  news  picture  exhibit,  Don 
Corvelli,  Camden  Courier-Post,  placed 
first  in  spot  news  photos;  Henry  Man¬ 
ger,  Bayonne  Times,  in  sports  photos; 
Henry  Schell,  Asbury  Park  Press,  in 
the  feature  picture  contest.  Each 
photographer  received  a  medal. 

The  following  newspapers  took  first 
honors  in  their  respective  classes  in 
the  annual  newspaper  exhibit: 

Dailies  under  10,000  circulation: 
front  page,  editorial  page  and  general 
excellence,  Asbury  Park  Sunday  Press. 

Dailies  over  10,000  circulation:  front 
page  and  society  page,  Trenton  Sun¬ 
day  Times- Advertiser;  sports  page, 
Jersey  Journal;  editorial  page,  Newark 
News;  general  excellence,  Newark 
News. 

Judges  in  the  contests,  which  fea¬ 
tured  a  written  cirticism  for  each 
newspaper  entered  on  a  form  prepared 
by  Frank  B.  Hutchinson,  association 
secretary,  were  Bristow  Adams,  Cor¬ 
nell  University,  for  the  weeklies,  and 
Arthur  Robb,  Editor  &  Publisher,  for 
the  dailies. 

■ 

CARRIER  INQUIRY 

Statewide  inquiries  into  publisher- 
carrier  contractual  relations  are 
planned  by  the  California  State  Labor 
Commissioner,  John  B.  Long,  general 
manager  of  the  California  Newspaper 
Publishers  Association,  advised  CNPA 
members  last  week.  Long  said  he 
had  been  told  by  a  deputy  commis¬ 
sioner  that  it  is  planned  to  hold  hear¬ 
ings  on  every  publication  in  the  state 
if  enough  investigators  can  be  ob¬ 
tained  by  the  department.  The  ques¬ 
tions  of  age,  hours  of  work,  and 
whether  a  school  permit  has  been 
obtained  will  be  looked  into  if  it  is 
determined  that  the  boys  are  not 
independent  contractors. 


I  NEWSPAPER  PROPERTIES! 

I  Bought — Sold — Appraised  | 
I  Consolidations — Mergers  | 


I  Confidential  Negotiations  = 

I  NEWSPAPER  APPRAISAL 
I  CORPOkATION  I 

I  L.  Parker  LIkelr.  Free.  | 

itOI  Park  Avi.  New  York  | 

3  3 


Science 

Walks  and  Talks  With  Nature  (d-200;  w-1200) 

Vance  Ilriyt  . EXL 

Motion  Pictures 

Hollywood  Digest  (w-720) — U.  M.  Biclitcr  .  EXL 

General 

Speaking  of  Presidents  (d-1200:  total  36.000 
words) — Charles  Pillcin  . EXL 

General,  Columns  and  Editorials 

Minute  Message  (d-250) — Junathan  .hilins . HU 

Columns 

Great  Game  of  Politics.  The  (d-1) 
k’rank  Kent  . MCN 


CALVERT  ADS 

For  the  tenth  consecutive  month 
Calvert  Distillers  Corporation  will  use 
newspapers  in  October  to  continue  to 
tell  the  Calvert  “protective  blending” 
story,  Jim  Johnson,  advertising  man¬ 
ager,  reports.  Ads  from  750  lines 
down  will  run  four  times  during  the 
month  in  304  newspapers  in  277  cities. 
During  the  approximately  40  weeks 
which  will  have  passed  by  the  end  of 
October  Calvert  ads  will  have  ap¬ 
peared  in  newspapers  34  out  of  the  40 
weeks.  In  addition  to  this  news¬ 
paper  advertising,  there  will  be  a  four- 
color  ad  in  six  national  magazines. 
Publication  advertising  will  be  sup¬ 
plemented  by  outdoor  and  transit  ad¬ 
vertising  in  a  number  of  metropoli¬ 
tan  areas.  Calvert  is  using  six  maga¬ 
zines  in  support  of  its  Old  Drum  brand. 
In  addition,  Old  Drum  ads  are  ap¬ 
pearing  in  138  newspapers  in  119 
cities  on  a  once-a-week  basis. 

APPOINT  "SreCIAL" 

The  Norwalk  (Conn.)  South  Nor¬ 
walk  Sentinel,  effective  Oct.  1  ap¬ 
pointed  John  Budd  Company  as  its 
national  advertising  representatives. 
Other  appointments  are  Paris  (Tex.) 
Post-Intelligencer,  Wallace  Witmer 
Company,  effective  Oct.  1  and  the 
Fayetteville  (Ark.)  Northwest  Ar¬ 
kansas  Times,  Arkansas  Dailies,  Inc. 

Employment 

Problems— 

of  busy  executives  are  re¬ 
duced  to  a  minimum  when 
they  ask  assistance  from 
The  Personnel  Bureau. 

Complete  records  on  him- 
dreds  of  experienced  men 
qualified  for  newspaper, 
magazine,  public  relations, 
publicity,  and  press  associa¬ 
tion  work  are  on  file.  Elach 
registrant  has  been  thor¬ 
oughly  investigated. 

From  these  complete  rec¬ 
ords  The  Personnel  Bureau 
recommends  only  men  who 
are  qualified  for  the  job, 
saving  an  employer  hours 
spent  in  interviewing  and 
investigating. 

For  prompt  service,  write 
or  wire — 

THE  PERSONNEL 
BUREAU 

of  Sigma  Delta  Chi 

James  C.  Kiper,  Director 
35  E.  Wacker  Drive,  Chicago,  111. 

A  nation-wide  non-profit  service  snp- 
ported  by  Sigma  Delta  CM,  Professional 
Journalistic  Fraternity. 
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own  type — your  own  weight — ] 
own  coloring — and  your  own 


your 
your 
age.” 

Two  hat  designers  told  us  that 
women  make  more  mistakes  in  the 
selection  of  hats  than  any  other  item 
in  their  wardrobe.  One  hat  might 
look  well  on  a  round  face  but  it  might 
make  another  individual  with  a  long, 


No.  190.  Women's  Hat  Shops 

THE  SELLING  of  women’s  hats  must  could  trace  results.  Recently,  how- 
be  a  rather  complicated  business —  ever,  they  decided  to  make  an  ex-  - 

otherwise  so  many  department  stores,  periment.  They  are  running  two  ad- 


dry  goods  stores  and  general  stores 
would  not  lease  out  to  chain  operators 
the  privilege  of  selling  hats  in  their 
stores. 

Today,  a  very  high  percentage  of  all 
department  stores  in  the  United  States 
rent  their  millinery  department  con¬ 
cession  to  outside  operators.  We  can 
recall  the  days  when  most  of  these 
stores  maintained  a  staff  of  milliners 
who  made  hats  to  order  and,  in  some 
of  the  larger  stores,  the  buyers  made 
at  least  two  trips  a  year  to  Paris. 

Why  is  the  selling  of  women’s  hats 
so  complicated — if  it  is — and  why  is 
there  such  a  high  turnover  in  the 
ownership  of  independent  hat  shops? 

Recently  the  publisher  of  a  husky 
daily  in  a  community  with  about  20,- 
000  families,  told  tis  his  troubles.  He 
said  that  he  had  tried  everything  he 
had  ever  heard  about  and,  with  the 
exception  of  two  department  store  ad¬ 
vertisers.  he  could  not  locate  a  single, 
worthwhile  hat  shop  which  would 
come  in  his  paper  three  times  a  week 
and  stay  there  for  a  full  year. 

Buying  Hats 

WE  have  been  told  by  many  women 
that  anytime  you  see  a  woman 
hurrying  into  a  hat  shop,  you  can  bet 
that  she  has  just  gone  through  some 
emotional  experience — either  her  cook 
has  left,  or  her  husband  has  com¬ 
plained  about  the  coffee,  or  her  chil¬ 
dren  have  failed  to  get  “A”  marks  at 
school,  or  she  has  been  losing  at 
bridge,  or  some  other  sorrow  or  set¬ 
back  has  occurred  to  upset  her. 

Whether  this  is  true  or  not,  we  do 
know  that  many  women  buy  hats  on 
the  spur  of  the  moment.  Sensing  this, 
many  hat  shops  now  are  nothing  more 
than  stockrooms.  They  make  no  pre¬ 
tense  of  doing  remodeling  work,  re¬ 
pair  work  and  designing  of  special 
hats  for  costumes.  You  walk  in  the 
store,  which  is  generally  well-lighted, 
and  see  hanging  on  the  walls,  hun¬ 
dreds  of  hats.  In  this  type  of  shop 
the  hats  are  usually  grouped  accord¬ 
ing  to  price. 

In  one  shop  we  visited  just  before 
this  article  was  written,  we  foimd  a 
range  of  4  prices:  99c.,  $1.99,  $2.99 
and  $3.99.  More  than  600  hats  were  in 
stock.  About  50  were  grouped  to¬ 
gether  under  the  99c.  price,  about  200 
under  $1.99,  and  the  balance  were  di¬ 
vided  between  $2.99  and  the  $3.99  price 
tickets. 

In  this  shop  were  two  saleswomen 
and  the  owner.  We  watched  these 


vertisements  a  week  on  Wednesdays 
and  Fridays,  largely  because  Thurs¬ 
days  and  Saturdays  are  their  big 
days.  I 

A  simple  slogan  was  adopted  to 
run  in  all  copy — “A  hat  for  any  cos¬ 
tume.”  Two  themes  are  being  used. 
The  Wednesday  copy  is  devoted  to 
low  prices  and  the  four  price  ranges. 


If  the  shop  using  this  type  of  cam-i 
paign  can  be  sold  the  idea  of  using  anj 
additional  ad  each  week,  say  on  Mon-' 
day  or  Tuesday,  this  new  copy  might] 
be  directed  to  four  different  types  of| 
faces:  (A)  the  round  face;  (B)  the 
oval  face;  (C)  the  square  face;  (D) 
the  heart-shaped  face.  i 

The  headlines  should  tell  the  read-! 
ers  what  to  expect  in  the  ad  and' 
might  be  as  simple  as  this:  “Special] 


The  Friday  copy  is  devoted  to  “style  hats  for  round  faces”--“Sp^i£mod- 
at  a  saving”  heart-shaped  faces  —  Special' 

Based  on  our  analysis  of  this  store 


and  the  discussions  that  we  have  had 
with  owners  of  other  hat  shops,  we 
are  convinced  that  at  least  one  hat 
shop  in  any  market  could  be  sold  a 
continuous  schedule  of  newspaper 
advertising  if  these  two  simple  themes 
were  pounded  week  in  and  week  out. 

Hat  ior  Any  Costume 

NOT  all  women  have  a  group  of  10 
to  20  different  costumes.  Very  few 
saleswomen  in  hat  shops  have  five 
different  costume  groups.  It  is  diffi¬ 
cult  for  the  saleswomen  in  these  in¬ 
expensive  hat  shops  to  understand 
that  every  woman  who  visits  the  shop 
is  a  prospect  for  not  one  hat  but  pos¬ 
sibly  three  hats.  Therefore,  to  make 


models  for  oval  faces” — “Special  mod¬ 
els  for  square  faces.” 

Of  course,  the  sales  people  waiting] 
on  customers  who  come  in  in  re¬ 
sponse  to  these  special  appeals  should' 
have  some  understanding  as  to  which 
models  look  best  on  these  different' 
face  types.  If  they  do  not  have  this 
knowledge,  they  should  be  taught 
how  to  select  models  that  will  fit  each 
of  these  four  types  of  faces. 

At  the  bottom  of  the  ad,  hats  may 
be  listed  as  in  the  other  ads,  so  that 
the  low  cost  appeal  is  always  there, 
Anytime  is  a  good  time  to  sell  a  hat 
shop  a  continuous  campaign  of  ad 
vertising. 

■ 

Roosevelt,  WilUde 


this  kind  of  advertising  click,  every  ^O  AdclieSS  FoilUXl 


sales  person  in  the  shop  who  starts 
such  a  campaign,  should  be  told  to 
suggest  to  every  woman,  regardless 
of  the  costume  she  is  wearing  that 
they  have  other  hats  to  suit  any  cos¬ 
tume. 

In  the  shop  we  are  discussing,  the 
owner  thought  that  he  sold  an  aver¬ 
age  of  one  and  one-half  hats  to 
every  shopper.  In  other  words,  he 
might  sell  one  woman  one  hat  and 
the  next  woman  two — so  that  the 
average  would  be  one  and  one-half 
hats  per  person.  If  he  could  increase 
the  average  sale  per  customer  to  two 
hats,  his  additional  volume  would 
pay  for  his  advertising  and  show  him 
a  higher  net  profit. 

Kind  of  Prospect  to  Sell 

THE  two  themes  suggested  automat¬ 
ically  eliminate  the  more  expensive 
millinery  shop.  A  woman  who  can 
afford  to  spend  from  $5  to  $10  on  a 
hat  isn’t  going  to  be  influenced  by  ad¬ 
vertising  of  hats  that  retail  from  99c 
to  $3.99.  Therefore,  we  suggest  that 
this  idea  be  submitted  only,  to  prac¬ 
tically  self-service  hat  shops,  where 
the  price  range  doesn’t  go  above  $5. 

Hat  seasons,  as  we  knew  them  20 
years  ago,  are  probably  gone  forever. 


President  Roosevelt  and  Wendell  L. 
Willkie  as  well  as  other  leading  figures 
in  the  Presidential  campaign,  the  na¬ 
tional  preparedness  program  and 
Western  Hemisphere  defense  plans, 
will  address  the  10th  annual  forum 
on  Current  Problems  under  the  au¬ 
spices  of  the  New  York  Herald  Trib- 
vne  Oct.  22-24  at  the  Waldorf-Astoria,' 
New  York. 

The  discussions  will  continue 
through  five  sessions.  A  large  portion 
of  the  proceedings  will  be  broadcast 
over  a  coast-to-coast  hookup.  Mrs.] 
William  Brown  Meloney,  organizer  of 
the  forum  and  editor  of  This  Week,] 
Sunday  magazine  of  the  Herald, 
Tribune  and  other  papers,  will  deliver] 
a  major  address  at  the  closing  session.! 
Mrs.  Ogden  Reid,  Herald  Tribune] 
vice-president,  will  preside  at  the  ses-' 
sions.  Ogden  Reid,  editor  of  the 
Herald  Tribune,  will  deliver  the  final 
words  to  the  delegates  at  the  forum’s 
close.  I 


PRODUCTION  STABLE  i 

Montreal,  Oct.  8 — The  rate  of] 
Canadian  newsprint  production  for, 
September  is  not  expected  to  show] 
any  material  change  from  83.2%  of| 

people  sell  hats  for  about  two  hours  ^e,  there  are  lighter  hats  sold  hi  Sf  to^p7e!SS^^°fo^SAs“‘'‘'Due 

and  of  the  sales  that  we  saw,  at  least  the  summer  months  but  many  mate-  , 

8  out  of  10  were  made  with  hardly  a  rials  and  models  are  made  up  in  hats 

word  being  spoken  by  the  buyer  or  that  are  sold  every  day  of  the  year, 

the  seller.  The  saleswoman  stood  Because  of  this,  we  can  see  no  rea- 

alongside  the  buyer  and  when  the  son  why  an  inexpensive  hat  shop 

buyer  showed  an  interest  in  a  hat,  it  could  not,  with  profit  to  themselves, 

was  promptly  removed  from  the  hook,  run  at  least  two  advertisements  every 

The  buyer  was  seated  in  a  chair  be-  week,  52  weeks  of  the  year.  This 

being  true,  a  campaign  of  this  type 
can  be  sold  today  just  as  easily  as  it 
can  be  sold  next  March  or  next  Sep¬ 
tember. 


fore  three  mirrors,  the  hat  was 
placed  on  her  head  and  the  sales¬ 
woman  did  nothing  more  than  smile. 
Of  course,  a  few  words  were  ex¬ 
changed  here  and  there  but  there 
was  no  attempt  made  to  sell  the  wo¬ 
man  any  particular  model. 

Why?  ^cause  she  had  a  selection 
of  over  600  models.  No  two  exactly 


Other  Copy  Themes 


TODAY,  as  never  before,  women  in  with  1,805,669  for  the  1939  pe- 


all  age  groups  are  spending  more 
time  in  the  selection  of  their  wearing 


alike.  Yet,  to  us,  they  seemed  very  apparel.  Magazines,  beauty  schools, 
much  alike.  This  shop,  by  the  way,  beauty  shops  and  designers  are  con- 
has  been  in  business  11  years  and  slantly  pointing  out  the  importance 
they  have  yet  to  find  any  kind  of  of  selecting  things  that  “fit  your  own 
advertising  copy  from  which  they  personality— your  own  figure  lines— 


riod,  an  increase  of  485,614  tons. 

MO.  PRESS  TO  MEET 

The  annual  meeting  of  the  Missouri 
Press  Association  will  be  held  at  the 
Hotel  Jefferson  in  St.  Louis  Nov. 
15,  16. 


FLASH 

NEWS! 


'MIGHTY  MIDGET“ 
NOW  OMIY 

13^ 


to  the  fact  that  there  were  three  fewer] 
working  days  in  September,  total  pro-] 
duction  is  expected  to  be  lower  by, 
about  the  equivalent  of  the  three  days’ i 
output.  That  would  mean  a  decrease 
of  well  over  30,000  tons,  as  compared 
with  August  316,607  tons,  but  would! 
still  show  a  gain  of  more  than  40,000, 
tons  over  September  1939,  when  pro-; 
duction  amounted  to  253,230  tons.^ 
During  the  first  eight  months  of  the 
current  year,  production  in  Canada 
has  amounted  to  2,291,283  tons,  com-' 


Carry  30  or  Mom 
in  One  Pocket 

SENSATIONAL  NEW 

W^stinghouse 

MAZDA  PHOTOFLASI 
LAMP  NO.  5 


with  the  5 

BIG  ADVANTAGES; 

1.  CONVENIENT  —  no  more  running 

out  of  bulbs  “on  the  s(>ot” —  you  cm 
carry  up  to  43  No.  S’s  in  a  pocket! 

2.  LONG  FLASH  — aluminum  wire  fill¬ 
ing  gives  wide  flash  peaks ;  deliven 
a  million  lumens  at  the  peak. 

3.  SAFER— lacquer  coatings  inside  and 
out  guard  against  breakage,  shatter- 
mg.  egg  shape  gives  extra  strength. 

4.  ADAPTABLE  —  with  inexpensive 

adapter,  may  be  used  in  present  stand¬ 
ard  synchronized  equipment. 

5.  QUICK  CHANGING-bayonet-tvpe 

base  assures  quick  loading  and  unload¬ 
ing,  positive  base-and'Socket  contact. 

OTHER  WESTIN6HOUSE  LEADIIS: 

SYNCHRO-PRESS  Nos.  IIA,  I6A,21 

and  21B  (daylight)  give  a  high,  bril¬ 
liant  peak  of  light.  Use  with  front- 
shutter  cameras. 

FOCAL-PLANE  No.  31  produces  a 
wider  flash  peak  for  use  with  “cur¬ 
tain’’  shutter  cameras. 

See  your  dealer  for  the  com¬ 
plete  line  of  Weslinghoust 
Mazda  Photographic  Lamps. 

For  a  real  treat  on  your  radio,  tune  m  W efft- 
house  Musical  Americana,”  NBC  Red  Bd’ 
work,  erery  Thursday  Night. 


Westinghouse 

MAZDA 

PHOTOFLASH  LAMPS 
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Signal  Corps  Has 
School  in  Washington 

By  JACK  PRICE 

because  of  the  many  inquiries  for  During  the  course  the  student’s  news  ^ 
detailed  information  regarding  the  photos  are  compared  with  those  taken 
jdwoling  of  photographers  by  the  by  regular  newspaper  cameramen  as 
Signal  Corps,  we  took  time  out  last  an  object  lesson. 

iieek  and  inspected  the  operations  of  Most  of  the  equipment  used  by  the 
the  one  and  only  school  now  main-  school  is  modern  and  comparable 
Uined  by  the  Signal  Corps  at  the  War  ■^yith  civilian  plants.  Students  are 
College  Post  in  Washington,  D.  C.  given  much  latitude  in  their  work  to 
Unfortunately  we  were  a  few  days  permit  natural  talents  to  be  devel- 
lite,  and  the  last  batch  of  soldier  oped.  In  addition  to  the  run-of-the- 


PHOTOGRAPHY- 


cameramen  had  finished  their  course  mill  lessons  they  are  taught  photo- 
and  left  for  posts  assigned  to  them,  graphic  chemistry  and  optics  as  it  I 
However,  we  were  permitted  to  inter-  pertains  to  photography.  The  corn- 
view  a  few  of  the  officers  and  ser-  manding  officers  spare  no  effort  in 
geants  who  acted  as  instructors.  We  providing  adequate  facilities  for  the 
also  were  allowed  to  inspect  the  education  of  the  soldier-photogra- 
school  and  peruse  the  chart  of  in-  phers. 

stnictions  and  the  examination  papers.  The  normal  and  quiet  times  are 
Quota  Maintainod  now  changing  to  a  fast  tempo.  The 

During  the  period  of  normalcy,  be-  Signal  Corps  along  with  the  other 
fore  the  Defense  Program  was  insti-  branches  of  the  Army  will  be  enlarged  ; 
tutk,  the  Signal  Corps  performed  its  and  that  means  that  the  quota  for  the 
Usks  according  to  regulations  pre-  photographic  section  will  be  in¬ 
scribed  by  the  War  Department.  A  creased.  One  fact  we  must  all  remem- 
quota  of  photographers  was  desig-  ber  and  that  is,  photography,  although 
Dated  in  proportion  to  the  pictorial  important,  is  not  the  paramount  issue 
work  required.  This  quota  was  of  the  Defense  Program, 
nudntained  on  an  even  balance  with  Thousands  of  Applicants 

i^laceinents  being  furnished  from 

Je  ranfc  ot  enlisted  men  who  had  p  proposed  new  set-up  of 

bKn  piec  ed  for  special  training  at  photographic  corps  but  judging 

^Signal  Corps  school  for  pho-  pasrperformances  we  doubt  if 

1-1  i  j  •  *  *  more  than  500  men  in  all  will  be  nec- 

The  school  ^  l^^ted  m  a  two-s  o^  ^3^3  to  complete  this  section  for  at 
\Mimg  on  the  War  CoUege  groui^^  another  year.  We  have  been 

IS  more  familiarly  known  as  ffie  i^^^med  that  thousands  ef  applica- 
facto^.  It  IS  mn  by  officers  who  ^,^^3  tUed  with  this  branch 

have  been  select^  because  of  ffieir  ^he  service.  Looking  at  the  list 
knowledge  and  Stne^  to  con^ct  an  f^^nished  the  Signal  Co^is  by  Editor 
operation  of  this  kind.  There  ^  4  Publisher  and  the  present  quota  of 
M  d^room  -The  sch^lm  reality  photographers  in  the  regular  army, 

!  ^  we  have  no  fear  of  a  shortage  of  per- 

engaged  in  production.  ^  sonnel  in  the  photograph  section. 


j  J  a.*  aicavc  law  accra  ux  a  OAlUl  tclKCT  UCl  - 

ng  ged  in  production.  sonnel  in  the  photograph  section. 

It  may  surprise  m^y  to  know  that  ^  previous  article  in  this  column 

average  of  only  six  men  is  nwded  p^j^^ed  to  the  necessity  for  experi- 

nbnt/fc^  1?^  enced  cameramen,  preferably  news 

^oto^aphers  required  each  year  by  photographers,  in  forming  a  nucleus 

jLnU  f  the  Signal  Corps.  This  fact  has 

iwli  “•^d^^.stand  why  a  more  ^een  substantiated  by  the  Chief  Sig- 
daborate  school  is  not  in  operation,  expressed  his 

«.  «l.o-  newspap.,  ca»- 

1.1  ,  ~  ®  ipiicia  w«.  ucicB  eramen  who  have  offered  their  ser- 

CoiXUren  triin?!  X 


Em.  1,  •  personnel  which  will  be  provided  by 

fif  h  ?  the  schools  of  journalism  4ere  young 

Si  this  young  man  would  be  « 

as  a  master  technician.  „^^3  photography.  This  soiice  will 


The  method  of  schooling  is  thor¬ 
ough  and  the  course  intense.  If  a  sol¬ 
dier  fails  to  show  the  proper  response 
after  his  first  examinations  he  is 


BE  SAFE!. ..BE  SURE! 


we  referred  to  the  potential  source  of  1 


furnish  almost  enough  replacements 
to  maintain  the  required  quota. 

The  next  class  in  photography  for 


dronnpH  f  ""SI  exammaiions  ne  «  Si  1  ^orps  will  start  with  the 

to  hTli  The  school  will  be  maintained 

»  nis  former  status.  When  the  stu-  t 

dent  has  passed  the  theoretical  stage  ’ru:,,  was  iVia  ’  rV  l 

0*  u  ■  u  j  I  tu  ^ms  camp  was  the  original  Signal 

S-orW  1  ^  Corps  training  base  in  the  World  War 

Se'pSST  " 

plication  under  guidance  of  the  in-  readt^i  construction  and  will  be 
stnipinr  “  ready  to  receive  the  men  who  will  be 

•  .  called  this  fall. 

Prints  by  the  Hundred 

.  The  “factory”  appears  to  be  a  quiet  ^hree  Months  Training 

institution  but  once  inside  the  build-  .  called  to  service  in  the 


lag  there  is  a  hum  of  activity  louder  photographic  section  will  be  sent  to ; 
than  found  in  some  newspaper  pho-  camp  where  they  will  receive  a  j 

tcgraphy  departments.  Thousands  of  three  months  training  in  the  military  | 
negatives  are  made  and  developed  tactics.  This  regulation  will  also , 
each  week.  Prints  are  ordered  in  gevem  the  experienced  photographers  j 
hundred  lots  and  the  work  is  turned  have  been  selected.  The  school  i 


se 

IPS 


®™oothly  and  on  schedule. 

.  Uuring  the  period  of  practical  train¬ 
ing.  students  are  sent  to  cover  assign- 
ents  ranging  from  commercial  pic- 


v/ill  be  used  to  train  replacements  and  I 
will  be  fitted  up  with  the  most  mod¬ 
ernized  equipment. 

With  this  arrangement  it  is  easily 


‘'“es  of  plants  and  operations  to  understood  why  the  Signal  Corps  has 
pgular  newspaper  stories.  The  Signal  "d  sanctioned  any  civilian  school  or 
ttoijs  has  always  tried  to  cooperate  organization  which  proposes  to  train 
^ith  the  press  in  supplying  pictures  photographers  for  military  service  at 
0  army  events  having  a  news  angle.  (Continued  on  page  54) 
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FOR  THE  WABASH 
SAFETY  SPOT 


V 

MIh 
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IT'S  ON  EVERY  SUPERFLASH  BULB! 


•  When  you  use  a  flash  bulb— whatever 
its  size,  shape  or  power— look  for  one 
thing— a  blue  spot  on  its  end! 

If  it  has  that  blue  spot— you  can  be  sure 
of  three  important  things;  (1)  It's  a  fresh 
flash  bulb!  (2)  It's  a  safe  flash  bulb!  (3) 
It's  a  Wabash  Superflash  bulb! 

Because  that  blue  spot  is  the  famous 
Wabash  Superflash  Safety  Spot.  Its 
blueness  indicates  freshness . . .  usability. 
This  blue  turns  to  pink  should  the  bulb 
develop  imperfection.  It's  a  visible  signal 
of  safety  for  you! 

And  because  that  blue  safety  spot  indi¬ 
cates  a  Wabash-made  bulb,  you  can  be 
sure  that  you're  getting  each  and  every 
flash  bulb  feature  for  which  Superflash 


bulbs  are  so  famous;  genuine  hydrona- 
lium  all-wire  element,  extra  long  peak 
light  flash,  split-second  synchronization, 
uniformity  and  dependability  of  flash, 
perfection  for  use  with  all  cameras,  syn¬ 
chronizers,  reflectors! 

Look  for  the  Blue  Safety  Spot— and  be 
sure!  Wabash  Photolamp  Corp.,  Brook¬ 
lyn,  N.  Y. 


NEW! 


(25,000  lumen -seconds) 

"Press  25"  gives  you  40% 
more  light  than  any  other 
midget  flash  bulh.  Plenty 
of  power  for  use  in  any 
reflector,  exceptionally  ei- 
lective  in  new  directed- 
ilash  reflectors. 


CONSIDER  THESE  OTHER  NOTED  SUPERFLASH  FEATURES,  TOO! 


lotSif" 


HyirNiIlH  win  ilimit  CHtrellil  ultiraiity 

Copr.  1940.  Wmbmah  Photolamp  Corp. 


IntdUi  atity  iiclutt  Eitra-iNt  euli  His! 


WABASH 


SUPERFLASH 

AND  SUPERFLOOD 
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EDITOR  &  PUBLISHER? 


NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


Public  Service 

TO  the  Olean  (N.  Y.)  Times-Herald 
we  doff  our  hat  this  week  in  trib¬ 
ute  to  their  80th  anniversaiy.  Mark¬ 
ing  the  event,  the  Times-Herald  is 
distributing  an  interesting  24-page 
booklet  which  tells  the  story  of  its 
80  years  of  growth  into  an  institution 
of  unceasing  public  ser\dce.  The 
booklet  is  well  written  in  a  simple, 
easy-to-read  style  which  we  com¬ 
mend  as  a  model  to  all  copywriters. 
It  is  well  and  interestingly  illustrated 
and  neatly  printed.  Our  guess  is  that 
readers  of  Uie  Times-Herald  will  ap¬ 
preciate  the  information  the  booklet 
carries  to  them — and  advertisers  will 
be  impressed  with  the  place  the 
Times-Herald  occupies  in  the  com¬ 
munity  it  serves. 

Promoting  Features 

NEWSPAPERS  are  generally  some¬ 
what  lax  about  promoting  syndi¬ 
cated  features.  Usually,  such  fea¬ 
tures  are  promoted  with  some  indif¬ 
ferent  advertising  in  the  paper  itself 
— and  left  then  to  take  their  own 
chances  with  reader  interest. 

It  is  refreshing,  therefore,  to  see 
the  New  Orleans  Times-Picayune  is¬ 
sue  a  two-color  folder  promoting  a 
series  of  twelve  articles  on  furniture 
in  the  White  House  by  Leo  Jiranek, 
whose  “Know  Furniture”  feature  is 
distributed  by  Bell  Syndicate.  A  neat 
little  job,  the  folder  should  arouse 
considerable  interest  among  Times- 
Picayune  readers  and  serve  to  keep 
them  sold  on  the  editorial  value  of 
their  newspaper. 

Up  Goes  Washington! 

IF  you’ve  seen  the  preliminary  cen¬ 
sus  figures,  you’ve  no  doubt  no¬ 
ticed  with  interest  how  Washington, 
D.  C.,  has  grown.  The  Washington 
Post  devoted  a  recent  Sunday  picture 
section  to  scenes  around  the  capital 
showing  how  the  city  looks  in  its 
new  and  still  budding  growth.  This 
same  section  is  wisely  used  as  a  pro¬ 
motion  piece,  on  the  front  page  of 
which  a  brief  message  has  been 
fudged  in  reporting  the  growth  of 
Washington  by  36%  in  city  popula¬ 
tion,  43%  in  trade  area  population. 
In  truth,  an  amazing  market,  as  the 
m.essage  points  out.  And  an  excel¬ 
lent  promotion  piece. 

Time  Capsule 

r.VEN  as  this  is  being  written,  the 
San  Francisco  Call-Bulletin  is  em¬ 
bedding  a  time  capsule  in  the  foun¬ 
dation  of  its  new  plant  and  offices  at 
Holland  Street  and  Howard  Court 
between  Fourth  and  Fifth  Streets  in 
San  Francisco.  And  even  as  this  is 
being  WTitten,  a  continent  away,  we 
are  impressed  with  the  dignity  and 
the  significance  and.  aye,  something 
of  the  aw'esomeness  of  the  ceremonies. 
For  time  is  of  the  essence,  as  the  old 
legal  phrase  has  it,  of  the  newspaper. 
And  the  Call-Bulletin  is  storing  a 
little  of  time  away  in  its  very  brick 
and  sinew.  Elsewhere  in  this  worthy 
sheet  you  will  doubtless  read  of  the 
ceremonies  at  which  we  wish  we 
could  be  present.  Indeed,  we  wish, 
such  is  our  j'outhful  folly,  that  we 
might  be  present  wffien  the  time  cap¬ 
sule  is  taken  out  of  the  brick  and 
sinew  of  the  Call-Bulletin  plant  and 
bared  to  the  laughing,  disrespectful 
eyes  of  some  distant  generation.  But 
until  that  day,  we  wish  the  Call- 
Bulletin  strength  in  the  brick  that 


houses  it  and  joy  in  the  muscle  of 
those  who  make  it. 

Sacramento  Groceries 

THE  merchandising  department  of  the 
Sacramento  (Calif.)  Bee  performs 
an  excellent  service  for  grocery 
product  manufacturers  with  a  study 
it  has  just  issued  reporting  the  dis¬ 
tribution  and  sales  rating  of  grocery 
products  in  the  Sacramento  market. 
The  study  covers  56  classifications  of 
grocery  products.  It  reports  distri¬ 
bution  and  sales  pK)sitions  of  these 
products  in  50  Sacramento  grocery 
stores. 

Although  one  can  analyze  this  study 
and  get  from  it  a  wealth  of  valuable 
information,  it  strikes  us  that  the 
pioducts  for  distribution  and  sales 
tends  to  be  confusing.  Wliy  wouldn’t 
a  simple  report  of  distribution  and 
sales  in  actual  figures  rather  than  in 
points  be  better?  It  seems  to  us  it 
would  be.  Despite  which,  the  study 
is  a  valuable  one  and  should  prove 
so  to  the  Bee. 

Twins  100  Times 
THE  East  St.  Louis  (Ill.)  Journal  slips 
across  our  desk  this  week  a  small 
advertisement  which  made  us  stop 
and  read.  The  headline  is  provoca¬ 
tive,  “If  you  were  twins  a  hundred 
times.”  And  the  idea  is  that  if  you 
were,  you  still  would  not  be  able  to 
perform  the  news  service  the  Jour¬ 
nal  does.  Getting  along  without  a 
daily  newspaper  is,  to  a  civilized  hu¬ 
man  being  today,  almost  impossible. 
Yet  so  much  is  the  newspaper  a  part 
of  our  daily  lives  that  we  accept  it 
without  wonder.  The  Journal’s  ad 
serves  to  remind  us  of  the  miracle  of 
the  daily  newspaper  in  a  dramatic  and 
interesting  way. 

Institution 

THE  Milwaukee  (Wise.)  Journal 
comes  through  with  another  of 
those  excellent  page  advertisements  in 
which  the  names  of  a  long  list  of 
employes  are  a  principal  feature. 
The  page  is  headed  “More  Than  a 
Newspaper — a  Community  Institu¬ 
tion.”  And  it  is  timed  to  coincide 
with  publication  on  the  Journal’s  edi¬ 
torial  page  of  its  statement  of  owner¬ 
ship.  Each  of  the  several  hundred 
employes  whose  names  are  listed  in 
this  advertisement  is  a  part  owner 
of  the  property.  They  represent  some 
70%  of  the  Journal’s  employes  and 
they  own  more  than  a  $2,000,000  in¬ 
terest  in  the  paper.  It  makes  a  won¬ 
derful  story,  and  the  Journal  does 
well  to  bring  it  so  forcefully  to  the 
attention  of  its  community. 


STARR  VISITING  U.  S. 

Cornelius  V.  Starr,  publisher  of  the 
Shanghai  Evening  Post  and  Mercury, 
who  was  one  of  six  Americans  ordered 
deported  last  July  by  the  Japanese- 
dominated  Wang  Ching-wei  regime, 
said  on  his  arrival  in  New  York  last 
week  with  Mrs.  Starr  that  he  had  ig¬ 
nored  the  order  and  had  left  Shanghai 
on  his  own  schedule,  intending  to  re¬ 
turn  next  year.  Randall  Gould,  his 
editor,  also  ordered  deported,  actually 
stopped  off  in  Japan  on  his  way  home, 
Mr.  Starr  said.  The  Shanghai  Post 
was  bombed  seven  or  eight  times  by 
terrorists,  he  said,  in  an  effort  to  in¬ 
timidate  it  from  publishing  news  of 
Free  China  in  its  Chinese  language 
edition. 


APPOINTS  "SPECIAL" 

J.  J.  Devine  &  As.sociates,  Inc.,  New 
York,  Atlanta,  Chicago  and  Detroit, 
has  been  appointed  national  advertis¬ 
ing  representatives,  effective  Oct.  1, 
for  the  Mount  Clemens  (Mich.)  Moni¬ 
tor  and  the  South  Macomb  News. 

Camera  Knights 

HOWARD  W.  WARNER,  manager  of 
the  Ogden  (Utah)  Standard-Ex¬ 
aminer  photographic  department,  is 

_  among  the 

youngest  of 
Camera  Knights 
in  the  nation. 
He  is  only  21 
years  of  age,  and 
already  is  a  vet- 
eran  in  the 
j  game,  having 
started  at  18. 
Warner  in  July 
won  consider¬ 
able  recognition 
for  his  close-ups 
Howard  W.  Warner  of  Wendell  L. 

Willkie  on  his 
visit  to  Utah  and  at  the  Mormon  Pion¬ 
eer  Days  rodeo  in  Ogden. 

Warner  is  Lije  magazine  represen¬ 
tative  in  the  territory.  He  is  single. 
His  hobbies  are  horseback  riding, 
“jitterbugging” — hot  swing  records 
and  photography.  He  is  compiling  a 
scrap  book  of  his  outstanding  shots, 
for  record,  and  is  building  up  a  fine 
library  on  the  paper. 

■ 

Thousands  See 
Trib's  Fashion  Show 

In  48  magnificent  designs,  selected 
from  12,491  entries  to  be  finalists  in 
the  Chicago  Tribune’s  $7,500  American 
Fashions  competion,  new  styles  in 
feminine  attire  were  presented  at  three 
fashion  shows  held  in  the  WGN  audi¬ 
ence  studio,  Oct.  2,  in  Chicago. 

A  young  California  fashion  artist, 
Mrs.  Kathryn  Bill  of  Arcadia,  won  the 
$3,000  grand  prize.  A  New  York  de¬ 
signer,  Patrick,  was  awarded  second 
prize  of  $2,000.  Three  prizes  of  $500 
each  were  also  given.  One  went  to  a 
Clinton,  Ind.,  undertaker.  The  con¬ 
test  was  sponsored  by  the  Tribune  to 
stimulate  American  fashions. 

Mrs.  Grace  Pickering,  fashion  au¬ 
thority,  assisted  by  Rea  Seeger,  Trib¬ 
une  fashion  editor,  were  in  charge  of 
the  contest  entries.  Judges  at  the 
finals  were  Lady  Mendl.  voted  the  best 
dressed  woman  in  the  world  in  1935, 
Mrs.  Howard  Linn,  Chicago  society 
leader  and  often  named  as  one  of 
America’s  best  dressed  women,  and 
Gail  Patrick,  actress,  called  the  best 
dressed  woman  in  Hollywood. 

The  fashion  show  was  also  given 
in  New  York  Oct.  8  at  the  Commodore 
Hotel  by  the  American  Silk  Guild. 

■ 

Employes  Honor 
John  D.  Ewing 

Shreveport,  La.,  Oct.  8 — Approxi¬ 
mately  160  employes  of  the  Shreve¬ 
port  Times  paid  tribute  to  John  D. 
Ewing,  editor  and  publisher,  at  a  ban¬ 
quet  Oct.  7  at  the  Shrine  club  on 
Cross  Lake.  The  occasion  was  Mr. 
Ewing’s  25th  anniversary  as  publisher 
of  the  newspaper. 

A  silver  plaque  in  the  form  of  an 
opened  book  with  an  inscribed  tribute 
was  presented  to  Mr.  Ewing  by  his 
employes.  In  addition  to  the  plaque, 
a  parchment  scroll  bearing  the  signa¬ 
ture  of  every  employe  was  presented 
to  the  publisher,  and  the  mechanical 
department  gave  him  a  traveling  bag. 

The  plaque  was  presented  to  Mr. 
Ewing  by  L.  A.  Mailhes,  general  man¬ 
ager  of  the  Times  and  toastmaster  at 
the  banquet. 


Signal  Corps 
School 

continued  from  page  53 

least  as  far  as  that  branch  of  the  Army 
is  concerned. 

In  the  last  five  years  millions  of 
men  have  become  camera  conscious 
and  if  they  were  all  to  be  assigned 
to  the  photographic  section,  who 
would  operate  the  tanks,  artillery  and 
shoulder  arms  in  the  infantry?  No 
doubt  certain  organizations  which  are 
motivated  by  patriotism  have  been 
formed  to  offer  courses  for  training  as 
military  photographers,  but  if  the 
organizers  of  these  groups  would  con¬ 
sult  with  the  Chief  Signal  Officer  and 
study  the  situation  more  carefully, 
they  would  agree  with  the  officials 
that  it  is  really  a  waste  of  time  to 
spend  so  much  effort  in  this  particu- 
lai  movement. 

There  is  still  one  more  point  which 
will  clarify  the  atmosphere  regarding 
promotion  for  a  corps  of  non-profes¬ 
sionals  or  even  professionals  who 
expect  a  rating  because  of  their  pro¬ 
fessional  standing.  When  the  Draft 
goes  into  effect,  all  men  will  be  re¬ 
quired  to  furnish  information  regard¬ 
ing  their  vocational  status  in  civilian 
life.  Naturally  men  who  worked  as 
photographers  will  be  classified  for 
that  branch  of  the  service  if  there  is 
need  for  them.  In  plain  words,  the 
army  may  secure  as  many  cameramen 
a.s  they  require  merely  by  inspecting 
the  registration  cards  of  the  drafted 


Color  Assignment 

THE  Chicago  Tribune  sent  Eddie 

Johnson,  manager  of  the  color 
studio,  and  his  assistant  George  Greb 
tr.  New  York  City,  to  make  a  series 
of  pictures  in  natural  color  of  forty 
gowns  selected  as  prize  winners  of 
the  fashion  contest  recently  conducted 
by  that  paper. 

A  few  of  the  pictures  were  taken  in 
Chicago  but,  due  to  the  lack  of  time, 
Johnson  and  Greb  flew  to  New  York 
to  complete  the  job.  The  gowns  were 
also  flown  to  New  York  for  showing 
at  an  exhibition  this  week  at  the 
Commodore  Hotel. 

The  photographic  work  was  done 
at  the  Sarra  Studios  where  the  boys 
could  process  a  test  set  of  negatives. 
Forty  different  color  shots  were  taken 
with  the  Chicago  Tribune’s  new  three- 
in-one  shot  color  camera.  Johnson 
claims  that  this  is  the  largest  color 
picture  assignment  yet  covered  by  his 
paper. 

■ 

Photog  Slugged  at 
Union  Meeting 

Miami,  Fla.,  Oct.  7  —  The  Miami 
(Fla.)  Herald  appealed  Oct.  2  to  Gov¬ 
ernor  Fred  P.  Cone  and  Attorney- 
General  Couper  Gibbs  to  “enforce  lav 
and  order  in  Dade  county  after,  the 
newspaper  charged,  one  of  its  photog¬ 
raphers  had  been  slugged  at  a  meeting 
of  striking  taxicab  drivers. 

“Mounting  tide  of  lawlessness  k 
Dade  county  resulted  in  unprovoked 
hoodlum  attack  on  John  Frano.  Herald 
photographer,  at  a  union  meeting  to 
which  he  had  been  invited.”  John  D 
Pennekamp,  managing  editor,  tele¬ 
graphed  the  two  state  officials. 

The  Herald  said  that  Frano 
.struck  as  he  left  the  hall  after  taking 
a  group  picture  of  the  strikers.  The 
photographer  was  hospitalized  fot 
treatment  of  a  scalp  wound. 

Anthony  Florio,  assistant  business 
manager  of  the  local  chauffeurs’ 
denied  that  Frano  had  been  slugged- 
He  said  the  photographer  fell  frp® 
chairs  on  which  he  had  been  standing 
to  take  the  pictures. 
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Johnson,  Gallup  at  Odds; 
Literary  Feast  in  Offing 


By  STEPHEN  J.  MONCHAK 

WHEN  AND  IF  Gen.  Hugh  Johnson 
and  Dr.  George  Gallup  meet  on  the 
morning  of  Nov.  6,  the  day  after  the 


G«n.  Hugh  Johnson  Dr.  George  Gallup 


Presidential  election,  the  Fourth  Els- 
tate  will  be  treated  to  a  sight  such  as 
it  never  has  seen  before — that  is,  if 
you  can  take  the  statements  of  these 
two  gentlemen  literally. 

Gen.  Johnson,  hardboiled  veteran  of 
the  U.  S.  Army,  who,  since  turning 
newspaper  columnist  several  years 
ago,  has  earned  a  reputation  for  caus¬ 
ticness,  has  offered  to  eat  his  column 
if  the  Gallup  Poll  is  correct  in  fore¬ 
casting  the  election  in  November. 
Gen.  Johnson  writes  a  daily  column 
for  United  Feature  Syndicate. 

Gallup  Says  Ha'll  Ba  Thar# 

Dr.  Gallup,  who  is  director  of  the 
American  Institute  of  Public  Opinion 
which  distributes  to  newspapers  the 
Gallup  Poll,  said  this  week  he  “will 
be  knocking  on  his  (Johnson’s)  door 
the  morning  after  election  to  hold 
him  to  his  promise  if  the  poll  is  right.” 

The  controversy  between  the  two 
has  been  raging  for  days.  It  started 
when  Gen.  Johnson,  in  his  column, 
attacked  the  Gallup  Poll,  calling  it 
inaccurate  and  pointing  out  that  other 
polls  performing  a  similar  function 
show  different  opinions. 

The  General  referred  to  all  polls  as 
a  public  evil  capable  of  vicious 
abuse.” 


Dr.  Gallup,  who  has  as  near-perfect 
a  record  of  correct  predictions  through 
his  poll  of  elections  in  the  last  five 
years  as  is  humanly  possible,  issued 
a  statement  from  his  headquarters  in 
New  York  Oct.  8.  He  said  he  accepts 
the  General’s  offer  to  eat  his  column, 
^d  that  he  would  be  there  to  see  that 
he  keeps  his  promise. 

As  conductor  of  a  poll,  “I  can  only 
be  seriously  wrong  once,”  Dr.  Gal¬ 
lup  ^ted.  “If  in  any  election  I  make 
a  nusteke  like  the  one  committed  by 
the  Literary  Digest,  I  may  be  as  ex- 
tinct  as  that  publication. 


Margin  of  Error  Stressed 

But  a  columnist  may  be  seriously 
wrong  as  to  his  facts — he  may  be  seri¬ 
ously  wrong  as  to  his  assumptions— 
•e  may  even  be  seriously  wrong  as  tc 
prediction  of  events  or  forthcoming 
sections,  yet  the  public  will  continue 
u  read  his  column  and,  in  fact,  th( 
Wlumn  may  even  be  more  interesting 
Muse  of  the  mistakes  committed.’ 
.  ,  Institute  does  not  claim  to  b« 
‘  alhble.  Dr.  Gallup  pointed  out.  Ir 
act,  It  has  constantly  stressed  th< 
•argm  of  error  which  is  inheren 
^  any  work  which  involves  th« 
plmg  process,  he  continued. 

record,  the  Gallup  Pol 
shows  an  overwhelming  ma 
ty  of  electoral  votes  for  the  Pres 
went  over  Mr.  Willkie.  Gen.  John 
was  one  of  the  first  public  figure 

fNe  Republican  nomine 
w*  the  Presidency. 


Winchell  Offers  to  Testify 

WALTER  WINCHELL,  New  York 

Daily  Mirror  and  KFS  columnist, 
went  to  Washington  by  plane  Oct.  8  to 
express  his  readiness  to  appear  be¬ 
fore  any  Congressional  committee 
which  may  be  designated  to  inquire 
into  the  Washington  Merry-Go- 
Rotmd  item  setting  forth  that  the  late 
Senator  Ernest  Lundeen  of  Minnesota, 
was  being  trailed  by  G-Men  when  he 
i:;et  his  death  in  an  airplane  tragedy 
last  month  at  Lovettsville,  Va. 

Senator  Bennett  C.  Clark  of  Mis¬ 
souri,  has  asked  the  Senate  to  sanc¬ 
tion  such  a  probe.  He  has  been  crit¬ 
ical  of  Drew  Pearson  and  Robert  S. 
Allen,  co-authors  of  the  column 
Washington  Merry-Go-Round,  which 
UFS  distributes. 

Attorney  General  Robert  H.  Jack- 
son  has  told  a  press  conference  the 
Department  of  Justice  had  not  in¬ 
quired  into  Limdeen’s  reported  friend¬ 
ship  with  prominent  Nazis.  Win- 
chell’s  testimony,  it  is  understood, 
will  concern  the  late  Senator’s  speech 
March  20  at  the  Waldorf-Astoria, 
New  York,  in  honor  of  the  Duke  of 
Saxe-Coburg  and  Gotha.  The  New 
York  columnist  has  quoted  Senator 
Lundeen  as  making  friendly  expres¬ 
sions  to  the  gathering  of  Germans. 

New  Quiz  Feature 

THE  biographical  quiz  feature,  “Who 

Is  It?”  by  John  H.  Cutler,  young  in¬ 
structor  in  Romance  languages  and 
literature  at  Dartmouth,  was  released 
to  newspapers  this  week  by  United 
Feature  Syndicate,  The  feature  con¬ 
sists  each  day  of  interesting  tacts 
about  a  famous  person,  living  or  dead, 
who  is  not  named.  As  clues  pile  up, 
the  reader  is  expected  to  guess  the 
subject’s  answer.  If  he  can’t,  the 
last  sentence  refers  him  to  an¬ 
other  page  where  he  may  find  the 
answer. 

The  feature  has  been  running  for 
about  a  year  in  the  Boston  Transcript. 
It  occupies  a  square  2-column  box, 
and  is  flexible  enough  for  insertion  in 
any  page.  Cutler,  a  Bostonian,  has 
three  degrees  from  Harvard.  Col¬ 
lecting  odd  facts  is  a  12-year-old 
hobby  with  Cutler,  dating  back  to  the 
time  he  was  18. 

Adds  News  Strip 

BEGINNING  Oct.  13  the  Chicago 

Tribune  will  introduce  a  new  ad¬ 
venture  -  comic  character,  “Lew 
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Loyal,”  in  the  Tribune’s  enlarged  24- 
page  comic  book,  supplementing  the 
main  Sunday  comic  section.  The  fea¬ 
ture,  which  will  have  a  patriotic  ap¬ 
peal  to  youngsters,  is  being  introduced 
by  a  new  $10,000  cash  prize  contest. 
The  feature  is  drawn  by  Milt  Young- 
ren.  Tribune  artist,  and  takes  its  place 
in  the  comic  book  which  is  being  in¬ 
creased  from  16  to  24  pages  in  addi¬ 
tion  to  the  regular  comic  section. 

"Smoke  Screen"  Offered 

“SMOKE  SCREEN,”  by  Samuel  B. 

Petengill,  is  now  being  offered  to 
newspapers  in  serialized  form  by 
America’s  Future,  Inc.,  New  York, 
which  also  syndicates  his  twice-a- 
week  “Gentleman  From  Indiana” 
column,  this  column  has  been  in¬ 
formed. 

The  book  has  been  condensed  into  21 
installments.  The  syndicate  stipulates 
that  serialization  shall  not  begin  be¬ 
fore  Oct.  14  or  carry  over  after  Nov. 
14. 

UFS  Has  Army  Series 

FOR  release  Oct.  14,  United  Feature 

Syndicate  this  week  announced  ac¬ 
quisition  of  a  new  feature,  a  series  of 
12  daily  articles  on  “Your  First  Days 
in  the  Army”  by  Captains  William 
H.  Baumer,  Jr.,  and  Sidney  F.  Giffin, 
both  instructors  at  West  Point.  The 
series  are  promoted  as  “a  rookie 
manual.” 

New  First-Rim  Novel 

A  NEW  first-run  novel,  “Board  and 

Room  Girls,”  by  Vida  Hurst  is  now 
ready  for  release,  Henry  B.  Martin, 
Jr.,  manager,  Des  Moines  Register 
AND  'Tribune  Syndicate  has  an¬ 
nounced.  It  is  in  36  installments  with 
18  illustrations. 

Personals  and  Notes 

WILLIAM  L.  WHITE,  who  wrote  from 

Finland  what  is  now  becoming  ac¬ 
cepted  as  the  newspaper  classic  of  the 
first  winter  of 
the  war,  is  on 
his  way  back  to 
Europe,  where 
he  will  cover  the 
second  winter  of 
the  second  world 
war  from  Eng¬ 
land  for  North 
American  News¬ 
paper  Alliance. 

White,  who  plans 
to  stay  abroad 
several  months, 
will  write  arti¬ 
cles  for  Readers 
Digest  and  gather  material  for  a  book 


in  addition  to  cabling  articles  to 
NANA.  He  was  released  to  NANA 
through  an  agreement  with  the  Des 
Moines  Register  and  Tribune  Syndi¬ 
cate,  for  which  he  had  covered  the 
Russo-Finnish  war.  .  .  .  “Popeye,” 
the  King  Features  Syndicate  car¬ 
toon  character,  now  drawn  by  Bela 
Zaboly,  joined  the  U.  S.  Navy  Oct.  8 
and  has  been  adopted  by  the  Navy’s 
newest  bombing  squadron  as  its  of¬ 
ficial  mascot.  .  .  .  Harry  Bressler,  head 
of  Bressler  Editorial  Cartoons,  spoke 
Oct.  7  before  the  Teaneck,  N.  J.,  City 
Club.  .  .  .  Edgar  A.  Guest,  Detroit 
Free  Press  poet  who  is  syndicated  by 
the  George  Matthew  Adams  Syndi¬ 
cate,  spoke  at  a  banquet  Oct.  4  in  Al¬ 
bion,  Mich.,  opening  the  annual  two- 
day  convention  of  the  Michigan  Fed¬ 
eration  of  Humane  Societies.  .  .  .  Paul 
Winkler,  KFS  representative  in  Paris, 
president  of  Press  Alliance,  and  pub¬ 
lisher  of  the  French  equivalent  of 
Editor  &  Publisher,  arrived  in  New 
York  Oct.  7  abroad  the  Dixie  Clip¬ 
per.  .  .  .  Justin  N.  Kirk,  head  of  the 
syndicate  bearing  his  name,  informs 
the  column  the  title  of  the  syndicate’s 
first  release  has  been  changed  from 
“Connectogram”  to  “Detectogram”. . . . 
Bob  Ripley,  KFS  “Believe  It  Or  Not” 
artist,  and  the  Boston  Daily  Record 
are  conducting  a  contest  among  Bos¬ 
tonians  with  cash  prizes  offered  for 
those  who  dig  up  suitable  material 
for  the  artist.  .  .  .  Joseph  Alsop  and 
Robert  Kintner,  who  have  been  writ¬ 
ing  a  Washington  column  for  NANA 
for  the  last  several  years,  have 
switched  to  the  New  York  Herald 
Tribune  Syndicate.  Their  first 
release  is  scheduled  to  appear  Oct. 
15. 

e 

NAMED  AD  MANAGER 

Lawrence  B.  Sizer,  former  news¬ 
paperman  and  agency  executive,  this 
week  assumed  the  duties  of  advertis¬ 
ing  manager  of  Marshall  Field  &  Co., 
Chicago,  succeeding  G.  R.  Schaeffer, 
secretary  of  the  Audit  Bureau  of  Cir¬ 
culations  board  of  directors.  He  be¬ 
gan  newspaper  work  in  Benton  Har¬ 
bor,  Mich.,  and  later  was  with  the 
Associated  Press  for  two  years  in  De¬ 
troit.  In  1928,  he  joined  the  advertis¬ 
ing  and  publicity  department  of  the 
Midland  United  Company,  Indiana 
public  utility.  In  1934,  he  joined  the 
Detroit  staff  of  N.  W.  Ayer  &  Son, 
advertising  agency.  Four  years  later 
he  went  with  Marshall  Field  to  write 
a  daily  institutional  advertising  col¬ 
umn,  later  returning  to  the  Ayer 
agency  in  New  York.  He  left  Ayer’s 
to  assume  his  present  position  with 
Field’s. 
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Herman  Collins,  Phila. 
Columnist,  Dies  at  75 

Herman  LeRoy  Collins,  nationally 
known  columnist  for  the  Philadel¬ 
phia  Inquirer,  dean  of  active  Phila¬ 
delphia  newspapermen  and  the  fore¬ 
most  authority  on  the  history  and  cus¬ 
toms  of  his  native  state  of  Pennsyl¬ 
vania,  died,  Oct.  7  in  Hahnemann 
Hospital,  Philadelphia,  following  an 
illness  of  two  weeks.  He  was  75. 

Mr.  Collins,  under  the  pen  name  of 
“Girard”  had  been  known  and  be¬ 
loved  by  thousands  of  newspaper 
readers  for  many  years.  His  chatty, 
daily  column  was  a  Philadelphia  in¬ 
stitution  and  he  never  tired  of  writing 
about  a  city  and  state  which  he  knew 
so  well. 

A  newspaperman  of  the  old  school, 
who  scorned  the  use  of  a  typewriter, 
Mr.  Collins  was  one  of  the  few  re¬ 
maining  links  with  a  great  past  in 
Philadelphia  jovumalism. 

When  the  late  Cyrus  H.  K.  Curtis 
purchased  the  old  Public  Ledger  in 
1913,  Mr.  Collins  was  one  of  the  bril¬ 
liant  coterie  of  men  whom  he  assem¬ 
bled  to  form  his  staff  and  it  was  in 
that  year  that  Collins  began  his  col- 
\imn,  signed  only  “Girard.” 

It  was  an  immediate  success  to  such 
an  extent,  in  fact,  that  when  its  au¬ 
thor  went  to  the  Evening  Telegraph 
from  the  Ledger  in  1917,  Mr.  Collins 
was  able  to  take  both  column  and  pen 
name  with  him,  although  the  Ledger 
sought  to  retain  the  latter.  When  the 
Telegraph  went  out  of  existence,  he 
became  associate  editor  of  the  In¬ 
quirer. 


CLASSIFIED 

RATES 


BHiincst  Opportnniticf 


Help  Wanted 


An  opportunity  for  e  publication  or  news¬ 
paper  man  with  capital.  Ootthart’s  fam¬ 
ous  morgue,  dating  from  1906,  is  for  sale 
at  a  reasonable  price.  Communicate  with 
Charles  Ootthart,  Jr.,  at  3922  North 
Kildare  Avenue,  Chicago,  Illinois. _ 


In  answering  advertisements  of  the  "Heti'. 
Wanted"  nature,  it  is  advisable  to  subnut 
copies  of  references  rather  than  the  originth 
Copies  serve  the  purpose  and  avoid  possibh 
loss  of  originals. 


"SITUATIONS  WANTED" 
(Cash  with  Order) 

I  time  —  .50  per  fine 
4  times  —  .40  per  line 


"HELP  WANTED" 
(Cash  with  Order) 

1  time  —  .90  per  line 

2  timet  —  .80  per  line 
4  timet  —  .70  per  line 


Partner  Wanted,  experienced  newspaper 
man  with  capital.  Completely  equipped 
plant  includes  sixteen-page  press  (color 
equipment),  ten  Linotypes,  Ludlow. 
Formerly  published  daily;  now  publish¬ 
ing  old  established  weekly  in  prosperous 
New  England  city.  Box  1758,  Editor  & 
Publisher. 


An  attractive  Job  in  one  of  the  Soutk'i^ 
most  livable  cities — machinist,  must  li» 
good;  prefer  one  with  executive  abilitj, 
Write  full  details;  application  kept  eon-! 
fidential.  Box  1470,  Editor  &  Pii blisher. 
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Recent  pubUsber  commercially  successful 
Army  magazine  seeks  associate  with  capi¬ 
tal,  in  launching  popular,  permanent 
national  magazine  on  military  and  naval 
affairs.  George  A.  Harter,  155  Henry 
St.,  Brooklyn,  New  York. 


Experienced  above-average  display  salemm j 
36  to  40,  now  employed,  seeking  bette 
opportunity.  First  paper  midwest  city.’ 
Include  photo,  qualifications,  education. , 
salary  expected.  Box  1690,  Editor  ll 
Publisher.  ^ 


Experienced  Mechanical  Snperintendezt 
wanted  for  ME8  Newspaper  in  city  oft 
100.000  noDulation.  Write,  vivinir  ansli.  I 


"BUSINESS  OPPORTUNITIES" 
(Cash  with  Order) 

>  tim*  —  .90  par  line 
4  times  .70  par  line 


CIrealatloi  PronetioR 


Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO., 
Occidental  Building,  Indianapolis. 


OTHER  CLASSIFICATIONS 
(Cash  with  Order) 
time  —  .90  per  line 


Lifarary  Services 


4  timet  —  .70  per  line 


Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 


Stories,  books,  verse,  drama,  revised,  mar¬ 
keted.  Send  MSS.  No  reading  charge. 
Theses- Speeches.  MARANTHA  WRIT¬ 

ERS.  156  Fifth,  N.  Y.  0. 


100,000  population.  Write,  giving  qatli'l 
fications,  experience,  and  salary  a-, 
peeted  to  Box  1695,  Editor  &  Publiilur. ' 

Mechanical  Superintendent  and  Prodactl« 
Manlier — for  Web  Press  Color  Plaot  ■■ 
printing  from  1  to  4  colors  newsprint  i 
Young,  practical,  experienced.  Must  hinr- 
a  successful  background  of  proven  ei- 
ecutive  performance.  State  in  detail  put 
experience.  Box  1710,  Editor  A  nb- 
lisher. 


Mifcellaneout 


with  "Business  Opportunities"  end  other  Here’s  a  BETTER  'v»y— 


ads  involving  sale  of  property  or  goods. 


FORMS  CLOSE  THURS.  NOON 
A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six  month  registration  In  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


— a  more  ECONOMICAL  Way 
to  Reproduce  Attractive  Illustrated  Mail¬ 
ing  Pieces  —  LAUREL’S  IMPROVED 
OFFSET 

600  (8>/'2x11  )  copies  42.63 
Additional  lOO’s  22c 
Quantity  Buns  Lower  —  All  Sizes 
Send  for  free  descriptive  manual.  In 
Metropolitan  N.  Y.  request  representative. 
WAlker  5-0526.  Laurel  Process.  480 
Canal  St..  N.  Y.  C. 


Northwest  Daily  Newspaper  is  in  need  of  i 
man  possessing  excellent  character,  with 
practical  journalistic  experience,  to  wort 
as  assistant  editor,  but  capable  of 
handling  editor’s  responsibilities  dnriiit 
his  absence.  Permanent  position  for  one  ; 
who  can  qualify.  Prefer  man  about  40 
or  over  the  draft  age.  Send  picture  viti 
complete  information  in  first  letter,  iz- 
eluding  salary  expected  and  refereaeei. 
Write  Box  1708,  Editor  &  Publisher. 
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Adverti! 
staff 
child, 
old. 
Now  I 
Box  1 


Pressman — experienced  only;  Scott  Speed 
King;  competent  man  only;  to  take  com¬ 
plete  charge.  Steady  situation.  Write, 
stating  qualifications  and  salary  expected 
Box  1705,  Editor  A  Publisher. 


Public  Notices 


HAL  GAYLORD,  manager  of  the  old 
Kansas  City  Times  and  later  co¬ 
owner  with  Charles  S.  Gleed  of  the 


STATEMENT  OP  THE  OWNERSHIP.  MAN¬ 
AGEMENT.  CIRCULATION.  ETC.,  RE¬ 
QUIRED  BY  THE  ACTS  OP  CONGRESS  OF 
AUGUST  24.  1912  AND  OF  MARCH  3,  193.3. 
OF  EDITOR  &  PUBLISHER 
The  Fourth  Estate 

published  weekly  at  New  York,  N.  Y.,  for 
October  1,  1940 

State  of  New  York.  County  of  New  York,  sa.: 
Before  me,  a  Notary  Public  in.  and  for  the 
State  and  County  aforos.iid.  personally  ap- 
pe.ired  Ch.arles  B.  Groomes,  who.  having  been 
duly  sworn  according  to  law,  deposes  ami 
says  that  he  is  the  General  Manager  of 


Newspapers  For  Sale 


Salesman  contacting  daily  papers,  sell  iji- 
dicated  daily  feature,  sideline.  Lib^ 
commission,  territory.  Box  1608,  Editor 
A  Publisher. 


£402 — New  England,  unopposed  daily.  Popu¬ 
lation  20,000;  circulation  5,613.  Asking 
price  $126,000 — $42,000  cash. 

£32 — ^New  York  Rural  weekly  grossing 
$11,000  plus.  Price  $9,750;  half  cash. 
MURRAY  E.  HILL  A  ASSOCIATES 
Newspaper  Brokers  Nashville,  Tennessee 


Stereotyjter-Worklng  Foreman  to  tilt 
charge  of  large  Rotary  Web  Color  Plint  , 
Stereo  Department  in  the  vicinity  of 
New  Jersey.  Must  be  highly  efficient  sod 
capable  to  handle  and  train  men  lor 
newsprint  color  work.  Furnish  relor- 
ences  and  record  of  past  perfomune*  , 
Box  1720,  Editor  A  Publisher.  j 
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Nawipapar  Brokart 


. . .  _  Capable  handling,  buying,  selling,  mergers. 

Kansas  City  Journal,  died  Oct.  5  at  the  editor  a  publisher  "ITIE  fourth  No  leases  or  trades^  Highest  references 


his  home  in  Kansas  City.  Mr.  Gay¬ 
lord  had  been  employed  by  the  old 
Denver  Tribune  before  coming  to 
Kansas  City  in  1891. 

George  Whitehead,  51,  director  of 
publicity  for  the  Ohio  Republican  or¬ 
ganization  and  editor  of  Ihe  Ohio  Re¬ 
publican  News,  died  suddenly  Sun¬ 
day,  Oct.  6,  of  a  heart  attack. 

Henry  S.  Hayward,  63,  a  member 
of  the  editorial  staff  of  the  old  Cum¬ 
berland  (Md.)  Daily  News  from  1907 
to  1938,  died  suddenly  on  Sept.  28  at 
his  home,  Wellesley  Farms,  S^ss. 

Joseph  E.  Gilman,  advertising  man¬ 
ager,  West  Warwick  (R.  1.)  Pawtuxet 
Valley  Daily  Times  for  the  past  10 
years,  was  fatally  injured  when  he 


estate,  and  that  the  following  is,  to  the 
best  of  his  knowledge  and  belief,  a  true 
statement  of  the  ownership,  management, 
etc.,  of  the  aforesaid  publieafion  for  the 
dale  shown  in  the  above  e.aption,  required 
by  the  act  of  August  24.  1912,  .as  amended 
by  the  act  of  March  .3,  19.3.3.  embodied  in 
section  537,  Postal  Laws  and  Regulations, 
to  wit; 

1.  Th.at  the  names  and  .addresses  of  the 
publisher,  editor,  managing  editor,  and  busi¬ 
ness  managers  are; 

Publisher,  James  W.  Brown,  Jr.,  34  Gra- 
mercy  Park,  N.  Y. 

Editor.  Arthur  T.  Robb, 

.30  Wallace  Street.  Rockville  Centre.  N.  Y. 

Managing  Editor.  Warren  L.  Bassett, 

11  Lakeside  Drive,  Rockville  Centre. 
N.  Y. 

General  Manager,  Charles  B.  Groomes, 

47  Ethelridge  Road,  White  Plains,  N.  Y. 

S.  That  the  owners  are; 

Editor  A  Publisher  Company.  1700  Times 
Bldg.,  New  York  City;  James  Wright  Brown, 
2.34  Valentine  Lane,  Yonkers,  N.  Y.;  Marten 
E.  Pew  Estate,  Wading  River,  L.  I.,  N.  Y.; 
Sarah  A.  Brown,  234  Valentine  Lane,  Yonk¬ 
ers,  N.  Y. 

,3.  That  the  known  bondholders,  mortga- 


SltaatloRi  Waitad 

Administrative 


LEN  FEIGHNER  AGENCY.  Nashville.  Mich. 
Dally  and  weekly  properties  bought,  sold 
and  appraised.  Confidential  inquiries  in¬ 
vited.  L.  P.  Likely,  Newspaper  Appraisal 
Corp’n.,  101  Park,  New  York. 


Ktwtpapars  Wantad 


Accountant — exceptionally  experienced  i* 
newspaper  detail.  Very  strong  on  circa- 
lation  accounting.  Former  chief  le 
countant  of  two  small-city  dailies,  and 
an  outstanding  New  York  City  publica¬ 
tion.  Former  ABC  auditor.  Go  laj- 

where.  Box  16 1 1,  Editor  A  Publisher. 


Ten  yei 
class 
ernpl 
impo 
Thor 
and 
ing  1 
local 
happ 
expe 
able 
mam 
secoi 
Editi 


Have  $40,000  cash  as  down  payment  for 
daily  in  Sonth,  Southwest  or  Northwest. 
Box  1606,  Editor  A  Publisher. 


DEPENDABLE  EXECUTIVE 


Qualified,  energetic,  young  newspaper  mam 
will  purchase  going  weekly  newspaper  in 
live  community  or  active  half-interest  in 
same.  Upstate  New  York  or  East  pre¬ 
ferred.  Give  price,  circulation,  and  de¬ 
scribe  community  in  first  letter.  Box 
1756,  Editor  A  Publisher. 


stumbled  on  the  steps  of  his  camp  at  security  holders  owning 

tj  T  _ 1  u  *  1  holdiTKf  1  pcF  ceiit  or  more  of  the  total 


ngxvv«w^4.-.v  ID  T  _ 1  u:  -  1  noiomjf  i  per  cent  or  more  oi  tne  total 

LvOventry,  K,  1.,  and  nis  revolver  wes  amount  of  bonds,  mortira^es.  or  other  se- 

accidentally  discharged,  wounding  v  . 

v-  •  j  nil  ®  4.  That  the  two  paragraphs  next  above, 

nim  in  me  atxlonien,  Uct.  4.  giving  the  names  of  the  owners,  stockhold- 

T"  0-.  T  - _  1-  ers,  and  security  holders.  If  any,  contain  not 

JOSEPH  1.  OT.  LiODIS,  a  memtier  of  the  only  the  list  of  stockholders  and  security 
reportorial  staff  of  the  Waterburv  holders  as  they  appear  upon  the  books  of 

_ _  j-  j  •  TTT  i  “  ibe  company  but  also.  In  cases  where  the 

''-Onn.)  L/emocrat,  diecl  in  Waterbury  stockholders  or  security  holder  appears  upon 
Oct.  3.  the  books  of  the  company  as  trustee  or  in 

any  other  fiduciary  relation,  the  name  of 
-Allan  A.  Eby,  64,  former  reporter  *he  person  or  corporation  for  whom  such 
and  city  editor  of  Kitchener  (Ont.) 


am  considered  an  outstanding  Clisi'W 
head,  having  bad  repeated  success.  Be 
fore  Classified,  I  was  a  solicitor,  did  pr®' 
motion  and  became  advertising  msnijfr. 
Now  seek  a  new  post  with  more  swp* 
for  the  future. 

College  man,  42  years,  thoroughly  i«»' 
soned  executive  in  front  office  sdmmii- 
tration.  Excellent  reference,  good 
sonality,  organizer,  salesman.  Othw 
attainments,  but  favorite  hobby  iz  vodj- 
Desire  permanent  position  either  hip 
up  or,  if  not  so  high,  with  a  chance  w 
make  good  and  secure  advancemeij- 
Would  accept  special  assignment  vhifs 
carries  prospects  of  permanency. 

Willing  to  manage  special  edition.  c)r 
enlation  campaign,  food  show  or  apecin 
promotion.  Will  go  anywhere  to  nn«''_ 
take  a  worthwhile  job.  Box  1657,  toitw 
A  Publisher. 
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Daily  Telegraph,  and  Kitchener  cor¬ 
respondent  of  Toronto  Globe  and  To¬ 
ronto  Mail  and  Empire  for  many 
years,  died  in  Kitchener  Oct.  2. 

David  Voorhees  Holmes,  88,  of 


trustee  is  acting,  is  given;  also  that  the 
said  two  paragraphs  contain  statements  em¬ 
bracing  afflant's  full  knowledge  and  belief 
as  to  the  circumstances  and  eonditions  under 
which  stockholders  and  security  holders  who 
do  not  appear  upon  the  books  of  the  com¬ 
pany  as  trustees,  hold  stock  and  securities 
in  a  capacity  other  than  that  of  a  bona 
fide  owner;  and  this  affiant  has  no  reason 
to  believe  that  any  other  person,  association. 


Burlington,  N.  J.,  retired  newspaper  corporation  has  any  interest  direct  or 

_ _ 1  .  indirect  in  the  said  stock,  bonds,  or  other 

eaitor,  died  of  a  paraljrtic  stroke,  Oct.  securities  than  as  so  stated  by  him. 

4  after  a  two  months’  illness.  He  Charles  b.  groomes, 

^rved  as  a  reporter  and  editor  of  the  Swom  to  and  subscribed  before  me  this 
Burlington  Daily  Enterprise  from  1894  day  of ^Orio^r.^lD^.^^^ 
lo  liyuo.  New  York  County,  Clerk’s  No.  654.  Bronx 

Alexander  Bigby  Lipscomb,  64,  who 
had  been  associated  with  the  Louis 


ville  (Ky.)  Courier- Journal,  died  at 
a  Nashville  (Tenn.)  hospital  Oct.  4 
after  an  illness  of  three  weeks.  He 
had  lived  for  the  past  several  years 
at  Valdosta,  Ga. 


What  are  your  publication  problems? 

Our  services  include:  designing  formats; 
seenring  low  printing  quotations;  editing; 
proofreading;  selling  advertising  space; 
arranging  newsstand  distribution.  Arling¬ 
ton  Editorial  Bnrean,  Times  Bnilding, 
N.  Y.  0.  BRyant  9-3941. 


1. 


Draft  a  four-tiaic  ad  lettini  forib 
your  qualifications  and  send  it  to  us 
with  payment.  (Count  five  words  to 
the  line  40c  per  line,  per  issue).  Fer 
four  consecutive  issues,  your  message 
will  reach  prospective  employerv  Many 
are  placed  directly  through  this 
source. 

2.  Fill  out  completely  the  registration 
blank  that  will  be  sent  you  upon  re¬ 
ceipt  of  copy.  Registration  is  good 
for  six  months,  and  this  procedure 
makes  your  record  available  to  the 
publishers  and  executives  calling  upon 
us  constantly  for  help  for  all  depart¬ 
ments  of  a  newspaper  and  its  allied 
Journalistic  fields.  Yaur  confidence 
respected,  of  course. 

3.  Deadliie,  12D0  Thursday,  naoa. 

E  ft  PPERSONNEL  SERVICE 

17M  TImb  BUg.  M.  T.  0. 


GENERAL  MANAGER  PUBLISHER 

Twenty  years’  experience  all  departmepb 
Reputation  for  increasing  volume 
securing  low  cost  production. 
several  awards.  Now  well  employed  »• 
good  reasons  for  desiring  change. 
ested  3  to  15  thousand  daily  or  Iw 
weekly  at  normal  salary  plus  pere*®*^ 
of  profits  or  new  volume,  latter  to  •>« 
as  working  interest  in  business  if 
able.  A-1  references.  Prefers  West  w 
mountain  states,  but  interested  anywher* 
Box  1704,  Editor  A  Publisher.  _ 


GENERAL  MANAGER, 
PUBLISHER’S  ASSISTANT, 
ADVERTISING  DIRECTOR. 

Outstanding  record  in  revitalizing 

building  advertising  on  three  ’’proj)^ 
newspapers  in  cities  of  40,000,  30®'”: 
and  million  population.  Graduate  le*®^ 
University  School  of  Journalism. 
with  every  detail  newspaper 
tion.  Family  man.  Right  connection 
important.  Excellent  references. 
1662,  Editor  A  Pnblisher.  _ 


Newspaper  Accountant-Bookkeeper.  Fi^ 
teen  years  assistant  to  comptroller 
politan  daily.  Can  handle  all  details 
shave  costa.  87,  married,  children. 
1685.  Editor  A  Publisher. 
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Sltyotiens  Wanted 

AdTtrlUmf _ 

h  dunned  good  adman,  29 ;  strong  on  sales, 
copy,  ‘‘specials;*’  can  show  record.  Earn¬ 
ing  $-45.  Prefer  East.  Box  1660.  Editor 

t  Publisher. _ 

ddTsrtising  Man,  experienced  selling,  writ¬ 
ing  copy.  Bucknell  graduate.  Affiliate 
vith  daily  or  weekly.  Box  1702,  Editor 
t  Publisher. _ 


ADVER’nSINO  MANAGER— 
Salesman 

Eighteen  years’  experience  display  and  na¬ 
tional,  large  and  small  dailies;  copy  and 
Uyout  presentation  that  produces  linage. 
Age  42,  married. 

Boi  1650 _ Editor  &  Publisher 

Adrertlslng  Manager,  Salesman,  ExecutiTe. 
College  man  with  family,  age  32.  Ex¬ 
perienced  in  large  and  small  newspaper 
idvertisng,  merchandising  and  manage¬ 
ment.  Excellent  record.  Now  employed. 
Box  1741,  Editor  &  Publisher. 

AdTsitlsing  Manager,  just  over  draft  age, 
now  employed  and  with  seventeen  suc¬ 
cessful  years’  newspaper  experience,  seeks 
to  enter  small-city  field.  Will  accept  part 
of  salary  in  bonus  based  on  increased 
business  or  in  small  interest.  Familiar 
all  departments.  Box  1755,  Editor  A 
Pnblisher. _ _ 

AdTsrtising  Salesman  available  large  daily 
stair  or  manager  small  daily.  Sfarried, 
child,  fifteen  years’  experience,  33  years 
old.  Good  salesman,  copy  and  layout. 
Xow  employed  city  75,000.  Prefer  South. 
Box  1734.  Editor  &  Publisher. _ 


MORE  $$$ 

An  experienced  W’ant-Ad  syndicate  effi¬ 
ciency  man  desires  a  Classified  Manager’s 
berth  on  a  paper,  city  of  100,000  popu¬ 
lation  up.  I  have  a  new  combination 
Classified  and  Display  contract  plan  insur¬ 
ing  more  Display  business.  Increases 
imsranteed.  Box  1748,  Editor  &  Pub- 

lisher. _ 

NATIONAL  ADVERTISING  MANAGER 

Now  employed  by  strong  daily,  desires  con¬ 
nection  where  results  mean  advancement. 
Consider  local  display  or  agency  connec¬ 
tion.  Age  30.  Two  dependents.  Wire 

Box  1703,  Editor  &  Publisher. _ 

NEED  MORE  LINAGE  1 

THEN  YOU  NEED  MEl 

Ten  years’  productive  local  experience  from 
classified  to  advertising  director.  Now 
employed  as  National  Representative  of 
important  coast  to  coast  newspaper  list. 
Thoroughly  acquainted  with  all  major 
and  minor  agencies  and  accounts  includ¬ 
ing  Detroit.  Know  how  to  increase  both 
local  and  national  linage  and  keep  staff 
happy.  Age  39;  married,  and  a  capable, 
experienced  man  for  a  tough  spot.  Avail¬ 
able  2  to  4  weeks’  notice  ns  national 
manager  or  advertising  diyector.  Salary 
secondary  to  real  opportunity.  Box  1737, 
Editor  &  Publisher  for  complete  details. 


SItaatioM  WoNtad 
CircaUtioa 

Circulation  Ezeentlye,  age  31,  wants  city, 
country  or  circulation  managership  con¬ 
nection.  Unusual  record,  18  years’  ex¬ 
perience — "away  above  average.”  Em¬ 
ployed  but  available  for  right  offer.  Bex 
1610.  Editor  A  Publisher. _ 

ClrculaUon  Man,  ten  years  manager  and 
district  manager  experience.  Wants  city, 
country  or  circulation  managership  with 
future.  Five  years  present  employer. 
Married,  family.  Good  record,  best  refer- 
ences.  Box  1753,  Editor  A  Publisher. 

ClRlktton  Manager.  Twenty  years’  ex- 
^rience  Metropolitan  dailies.  Good  pro¬ 
ductive  record.  Available  due  to  con¬ 
templated  merger.  Box  1688,  Editor  A 
Pnblisher, 


SltaatioM  Waatad 
Editorial 


A  bargain  at  $36.00.  Top  reporter  medium 
daily  chain  five  years,  wants  change. 
Any  beat.  Double  desk.  Scotch-Irish.  Age 
28.  Ex-big-college  editor.  Box  1645,  Edi- 
tor  A  Publisher. _ 

”A  hind  let  loose;  he  glyeth  goodly  words.” 
Expert  at  rewrite,  copy  and  city  desk, 
editorials,  leg  work;  specialist  in  gov¬ 
ernment,  Five  years’  experience  on  Met¬ 
ropolitan  area  daily.  B.S.,  M.A.  Box 
1607,  Editor  A  Publisher. _ 

A  New  York  dally  City  Editor  wants  New 
England  spot.  Data  available.  Box  755, 
Westbnry,  Long  Island,  New  York. 

A  triple-threat  newspaperman,  out  front  at 
rewrite,  general  assignment,  copy  desk. 
Nine  years’  experience.  Last  two  as  by¬ 
line  writer  on  Metropolitan  daily.  Sea¬ 
soned  at  features,  editorials,  make-up. 
Anywhere.  Box  1669,  Editor  A  Publish¬ 
er. 


Aecnrate  Reporter,  rewrite,  deskman,  make¬ 
up;  seven  years’  varied  experience;  Met¬ 
ropolitan,  small  daily.  Box  1696,  Editor 
A  Publisher, 


Cable  Editor  or  cable  desk.  Foreign  news 
writer,  23,  Oxford  graduate  in  politics- 
economics.  Wide  European  background; 
trained  largest  London  daily.  Box  1724, 
Editor  A  Publisher. 


Capable  editor,  makeup,  any  desk;  reporter, 
features.  ‘Twenty-five  years  experience 
various  sections  U.  8.  Go  anywhere.  Box 
1683,  Editor  A  Publisher. _ 

Cartoonist — 41 — ten  years’  experience  in 
editorial  and  political  cartooning.  Will 
submit  samples  or  editorial  pages;  go 
anywhere — permanency  above  salary.  Box 
1682,  Editor  A  Publisher. _ 

Cartoonist — over  17  years  on  present  job, 
desires  change.  Nationally  known. 
Abundance  of  ideas.  Considered  good 
draftsman.  Cartoons  reprinted  exten¬ 
sively  here  and  abroad.  Sober,  reliable, 
reasonable.  Box  1751,  Editor  A  Pub- 

lisher. _ _ 

Copyreader,  eight  years’  ali-’round  editorial 
experience  on  big  dailies;  capable,  LLB. 

Box  1749,  Editor  A  Publisher. _ 

Editor-Reporter,  single,  with  seven  years’ 
experience,  seeks  post  on  daily  or  week¬ 
ly.  News,  sports,  pix.  Go  anywhere, 
but  West  preferred.  Box  1634,  Editor  A 
Publisher. 


Editorial  Assistant  (Woman) 

Good  newspaper  style;  direct  and 
concise;  fine  command  of  English; 
rewrite  and  editing  experience; 
widely  traveled ;  well-educated ; 
cultural  background;  excellent  ref¬ 
erences  in  journalistic  field.  Now 
employed,  but  available  immedi¬ 
ately,  anywhere. 

Box  1757 _ Editor  A  Publisher 

Energatle  Raporter-Photograpber.  Experi¬ 
enced  news  and  trade  papers — all  phases 
editorial  work.  Young,  college  graduate. 

Box  1653,  Editor  A  Publisher. _ 

Experience:  makeup,  news,  copyreading, 
society.  Small  daily  preferred.  Capable 
of  hard  work.  Age  22.  References.  Box 

1640.  Editor  A  Publisher. _ 

Man,  39,  thoroughly  qualified  as  Editor  or 
Public  Relations  Counsel  with  consider¬ 
able  varied  experience,  available  about 
November  15th.  Fifteen  years’  midwest 
and  Washington  newspaper  experience; 
four  years’  public  relations  in  Washing¬ 
ton  and  field.  Box  1740,  Editor  A  Pub- 

lisher.  _ _ 

Managing  Editor,  newBWTiter;  wide  experi¬ 
ence.  Active  military  service  World  and 
present  wars.  Now  Army  exempt.  Any 
size  city.  Box  1750,  Editor  A  Publisher. 


I  I  PUBLISHERS 

j  Quality  Analysis  Quantity  Return 

^  Docs  the  pace  and  pressure  o£  trying  to  locate  new  sources  of  economics  fray 
your  nerves  and  wear  you  down? 

Why  not  follow  the  new  formula  of  DIRECTED  CONTROL — offering  a  clear, 
definite  and  integrated  picture  of  your  entire  operation,  plus  a  gauge  measuring 
the  potential  economies  to  be  effected. 

i  .ADMINISTRATIVE  —  ADVERTISING  —  CIRCULATION 

!  ^  EDITORIAL  —  MECHANICAL 

?  i 

!  ‘  The  answer  to  your  operating  cost  problems  will  stem  from  an  inspired, 
(  methodical  research,  based  upon  keen  ability,  visionary  skill,  courage,  brains  and 

i'ong  experience. 

^  -An  independent  qualitative  analysis  giving  answer  to  your  operating  cost 
problems  might  well  seem  impossible — but  it  has  been  proven  true. 

!  To  [tublishers  extending  an  invitation  into  the  inner  sanctum,  sure-fire  results 
*<'e  attainable. 

^  Inquiries  invited — full  particulars  by  return  mail.  Box  1754,  Editor  & 
Publisher. 


Shopolw  THE  EQUIPMENT  MART  -And  Sov* 

Ntm  EqmpWMnt  tmd  Supplies  —  Used  Machinery  iergains 
For  the  Printing-Publishing  Field 


Composing  Room  Eqnipmont  For  Solo  Frost  Room  Eqoipmont  For  Solo 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. _ 

Goss  Mat  Rolling  Press;  Rouse  Band  Saw; 
Linotypes,  models  5-8-14.  Many  other 
items.  Northern  Machine  Works,  Marshall 
A  Jefferson,  Phila.,  Penn. _ 

Guaranteed  Rebuilt  Linotypes  A  Intertypes 
See  HOOD-FALCO  CORP.,  First  , 

225  Varick  Street _ New  York.  N.  Y. 

Model  eSM  42-Pica  Intertype,  serial  num¬ 
ber  over  10,000.  Also  rebuilt  Linotypda 
and  Intertypes  of  all  models;  Monotypes, 
Cylinder  Preses,  Job  Presses,  Automatics. 
We  guarantee  new  machine  performance. 

PAYNE  A  WALSH  (XlRPORA'nON 
82  Beekman  Street  New  York,  N.  Y. 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  ns 
your  needs.  Montgomery  A  Bacon,  To- 
wanda,  Penna. 


Fhete-Eogroviog  Eqoipmoot  For  Solo 


Photo-engraving  Equipment  and  Metals 
E.  T.  SULLE BARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York.  N.  Y. _ Chicago.  Ill. 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  Photo  Products  Company 
230  W.  41st  Street  New  York  City 


Tasope’ — world’s  largest  builders  of  com¬ 
plete  photo-engraving  plants.  Precision 
built,  low-cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  Dept.  A.  TASOPE’ 
Bldg.,  Aurora,  Missouri. 


For  Sale — Goss  straightline  press,  three 
colors  and  black  or  24-pages  black  and 
additional  color  cylinder,  21%”  cutoff, 
drive  also  curved  stereotype  pieces, 
chases,  strictly  A-1  condition;  $6,000  as 
stands.  The  Everett  Daily  Herald, 
Everett.  Wash. 

Por  Sale;  8-page  Duplex  tlatbed  newspaper 
press  with  motor.  Lebanon  News  Pnb- 
lishing  Co.,  Lebanon,  Penna. 

Hoe  6-nnlt  straight-pattern  heavy  duty  press 
with  2  double  high-speed  folders  and  4 
combination  black  and  universal  color 
comic  couples.  Excellent  running  condi¬ 
tion.  May  be  seen  in  operation.  Box 
1462,  Editor  A  Publisher. 


_ Wontod  to  Buy _ 

EIGHT-COLUMN  PROOF  PRESS 
Must  Be  in  Good  Condition 

The  Mercury _ Pottatown,  Pa. 

Used  horseshoe  slot  city  desk. 

Box  1663  Editor  A  Publisher 


Rubber  Plato  Equipmowt  For  Solo 

H.H.H.  Electro-Hydraulic  Vulcanixers  for 
manufacturing  precision  rubber  printing 
plates.  H.  H.  Heinrich.  Inc.,  200  Varick 
Street,  New  York,  N.  Y. 


Wood  Type  For  So le 


WOOD  TYPE 


FOR 

NEWSPAPER 

HEADLINES 


Made  of  Hard  RMk  Maple  End  Wood  Will  Out 
Last  Metal  Type  Used  by  the  Followint  N.  Y. 
Papers;  N.  Y.  Daily  Mirror,  N.  Y.  Post  N.  Y, 
Sun.  World  Telegram.  News  Daily  and  Other 
Leading  Newspapers  Throughout  the  U.  8. 


AMERICAN  WOOD  TYPE  MFC.  CO. 
270  LAFAYETTE  ST.  N.  Y.  C. 
608  SO.  DEARBORN  ST.,  CHICAGO 
441  CLAY  ST.  SAN  FRANCISCO 


Situoiioni  Wanted 

Editorial  (Coat’d) 

Need  police-coart-feature-story  —  headline 
writer — general-news  reporter?  Four  years 
reporting,  editing,  on  20,000  circulation 
daily;  college  journalism.  Paper  out  of 
business — reporter  out  of  job.  Go  any¬ 
where;  prefer  West.  References.  Box 

1691,  Editor  A  Publisher. _ 

Offered  Only  Once!  Weekly  editor  two 
years’  ad  and  carrier  circulation  experi¬ 
ence  needs  job  now,  Michigan,  Ohio,  In¬ 
diana  or  Illinois;  daily  preferred.  Ex¬ 
cellent  proof  reader.  References,  includ¬ 
ing  employer.  Age  23,  married.  William 
N.  Morrison,  Box  25,  St.  Ignace,  Michi- 

gan. _ 

Past  Draft  Age,  sixteen  years’  experience 
dailies;  reporter,  feature  writer,  copy- 
reader,  rewrite;  age  38;  good  recom¬ 
mendations.  Box  1689,  Editor  A  Pub¬ 
lisher. 

PHOTOGRAPHER 

Ten  years’  Metropolitan  newspapers  and 
trade  magazines.  Expert  on  editorial  fea¬ 
ture  pictures  layout.  Complete  camera 
equipment  and  car;  can  set  up  or  man¬ 
age  dark  room;  also,  aerial  photography 
experience — have  own  equipment.  Box 
1686,  Editor  A  Publisher. _ 

PROOF,  NOT  SUPERLATIVES! 
Editors,  you’ll  get  no  glowing  sales-cbatter 
from  me.  Just  samples  showing  I  can 
smell  stories,  charm  words  and  fire  a 
Speedgraphic  for  you.  Single,  but 
draftproof.  Box  1745,  Editor  A  Pub- 

lisher. _ 

Reporter  and  Feature  Writer.  Have  done 
theaters,  books,  clubs,  news  reporting, 
woman's  pages,  art  and  music,  daily  col¬ 
umn.  Five  years’  experience.  Twenty- 
eight  and  unmarried.  College  graduate. 
Publicity  and  a  little  radio  experience. 

Box  1693,  Editor  A  Publisher. _ 

Reporter,  26,  college;  four  years  good-sized 
daily;  general,  sports;  want  chance  lead¬ 
ing  to  desk.  Alert,  dependable.  Prefer 

East.  Box  1707,  Editor  A  Publisher. _ 

Reporter,  age  27,  college  graduate;  excel¬ 
lent  three-year  record  as  reporter  and 
feature  writer  for  large  weekly;  desire 
place  on  daily.  Box  1698,  Editor  A  Pub- 
lisher. _ 

Reporter,  29,  six  years  N.  Y.  C.,  looking 
for  berth  on  small-eity  daily.  South  or 
Southwest.  Box  1601,  Editor  A  Pnblisher. 
Washington  Correspondent;  expert  know¬ 
ledge  Army-Navy  matters;  complete  cov¬ 
erage  for  daily,  weekly  or  trade  paper. 

Box  1746,  Editor  A  Publisher. _ 

Yale  ’38,  three  years’  graduate  study,  ex¬ 
perienced,  wants  position  on  weekly  or 
small  daily  within  200  milei  of  Boston. 
Box  1752,  Editor  A  Publisher. 


SituotloM  Woatod 
Editorial  (Coat’d) 

Young  Woman,  college  graduate,  three  years 
on  daily,  desires  Washington  writing  job. 
Box  1604.  Editor  A  Publisher. 

1940  Mount  Holyoke  graduate,  summer  ex¬ 
perience  city  newspaper  reporting,  society 
writing,  features.  Box  1744,  Editor  A 
Publisher. 


Situations  Wanted 
Mecbanical 


Electrolier-Caster  (Citizen)  wants  posi¬ 
tion  in  plant  or  stereotyping  department 
of  newspaper;  five  years’  experience  as 
clectrotyper.  Box  1747,  Editor  A  Pub¬ 
lisher. 


Situations  Wanted 
Promotion 


I’M  YOUR  MAX  .  .  . 

If  you’re  looking  for  a  capable, 
all-aroond  Promotion  Manager. 

Twenty  years  of  newspaper  experience  and 
formerly  Promotion  Manager  of  one  of 
the  country’s  foremost  Metropolitan 
dailies,  qualifies  me  for  any  promotional 
job.  Ability  to  write  forceful  copy  on 
circulation,  editorial,  sports  and  adver¬ 
tising  promotion.  I’m  just  40.  married 
and  am  willing  to  go  anywhere  if  offered 
real  opportunity. 

Box  1738  Editor  A  Publisher 


Situations  Wanted 
Public  Relations 


EDITOR-PUBLIC  RELATIONS 
Now  employed,  desires  change.  Experience 
includes  responsible  editorial  posts  on 
Metropolitan  dailies  and  business  maga¬ 
zines.  Employed  at  present  as  assistant 
publicity  director  of  large  organization. 
Am  effective  writer,  familiar  with  typo¬ 
graphy  and  layout.  Will  go  anywhere — - 
if  the  opportunity  is  there.  Box  1742, 

Editor  A  Publisher, _ 

Public  Relations — Executive  now  employed 
for  past  seven  years  with  large  utilities 
and  engineering  concern.  Experience 
covers  general,  technical  and  promotional 
publicity,  contact  work,  public  speaking. 
Previous  newspaper  and  magazine  back- 
ground.  Christian.  Box  1735,  Editor  A 

Publisher.  _ 

Public  ^latlons  and  Publicity.  Ten  yean 
experience  in  all  phases  with  large  in¬ 
dustrial  firms.  Box  1713,  Editor  A 
Publisher. 
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SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


Telling 
thn  Reader 
••Wliy» 


NEWSPAPERS  and  newspaper  peo¬ 
ple  have  not  abdicated  their  right 
of  political  comment.  They  have  not 
accepted  the  notion 

»  current  in  some  cir¬ 
cles  that  the  press 
has  been  supplanted 
^by  the  radio  as  the 
major  force  in  mold¬ 
ing  political  opinion.  The  radio  has 
not  been  prominent  in  the  campaign  to 
date;  the  newspapers  are  assuming  an 
ever  more  active  part  as  the  moment 
of  decision  approaches. 

There  is  a  new  facet  in  this  activity 
which  I  think  is  worthy  of  note  by 
newspaper  people.  It  is  the  idea  that 
newspapers  are  explaining  their  stand 
on  political  questions  and  candidates 
which  is  quite  a  step  beyond  the  old 
formula  of  “telling”  the  reader  what’s 
what  from  the  seat  of  judgment. 

In  the  newspapers  we  have  seen, 
and  they  are  published  in  several  large 
cities,  the  news  of  the  campaign  is 
being  covered  fairly.  Editorial  pages 
are  generally  opposed  to  President 
Roosevelt,  but  we  have  not  seen  in  any 
of  them  an  abusive  note.  Even  the 
indignation  that  several  papers  have 
expressed  about  the  appointment  of 
Elliott  Roosevelt  to  a  desk-job  cap¬ 
taincy  has  been  far  more  restrained 
than  the  comments  of  the  young  man 
himself.  And  the  newspapers,  in  gen¬ 
eral,  have  not  approached  the  bitter¬ 
ness  and  have  avoided  completely  the 
scurrility  with  which  the  campaign  is 
being  discussed  on  suburban  trains 
and  in  the  better  bars. 

No  newspaper  that  we  have  seen 
has  brought  to  its  campaign  editorials 
the  intensity  with  which  the  writers 
of  letters  to  the  editor  express  them¬ 
selves.  Even  the  most  ardent  Re¬ 
publican  papers  recognize  that  the 
Presidency  is  an  office  of  tremendous 
dignity,  and  that  its  occupants  stands 
today  in  a  world  largely  hostile  as 
the  representative  of  American  sov- 
eieignty.  Some  cartoons  have  seemed 
to  me  to  have  gone  the  limit  in  anti- 
Roosevelt  and  anti-third  term  tactics, 
but  the  written  editorials  have  been 
expository  and  temperate,  on  the 
whole. 

Excellent  examples  of  this  treat¬ 
ment  appeared  in  the  Cleveland  Plain 
Dealer’s  full-page  editorial  announc¬ 
ing  its  departure  from  a  traditional 
Democratic  policy  to  oppose  the  third 
term;  the  New  York  Times’  recent 
editorial  stating  its  support  of  Mr. 
Willkie;  the  current  series  along  the 
same  line  in  the  New  York  World- 
Telegram;  and  the  front-page  edi¬ 
torials  which  have  been  appearing  for 
the  past  week  in  the  St.  Louis  Globe- 
Democrat.  An  editorial  by  David 
Lawrence  in  last  week’s  United  States 
News  was  a  fine  piece  of  polemic 
writing,  with  a  repetitive  theme 
reminiscent  of  Ravel’s  Bolero.  It  was 
probably  the  strongest  anti-Roose¬ 
velt  document  which  has  been  pub¬ 
lished  to  date.  The  following  day, 
partisan  readers  of  the  arch-Repub- 
lican  Herald  Tribune  were  jarred  by 
Miss  Dorothy  Thompson’s  declara¬ 
tion  of  support  for  the  President. 


indignation.  Some  of  the  writers  were  SPEAKING  of  guiding  the  public,  we 
sorely  grieved  that  their  faithful  wonder  what  newspaper  people 
preacher  of  sound  Republicanism  had  think  about  the  current  conflict  of 


opened  its  columns  to  the  Democratic 
heresy.  Some  of  them  had  regarded 
Miss  Thompson  as  a  promising  con¬ 
vert  because  of  her  past  wallops  at 
the  New  Deal;  others  had  foreseen 
her  enlistment  under  the  Roosevelt 


Unknown 
Quantities  in 
the  Pells 


the  polls  of  public; 
opinion.  Gen.  Hugh 
S.  Johnson  holds  a 
view  that  has  been 
often  expressed  in 
this  column  —  that 


MISS  THOMPSON’S  piece  was  more 
emotional  than  the  usual  newspaper 
column,  but  it  was  temperate  and 
slow-paced.  Not  so 
the  response  that  it 
called  forth  in  24 
hours  from  the  Her¬ 
ald  Tribune’s  read¬ 
ers.  Most  of  the  let¬ 
ters  printed  on  the  day  following  Miss 
Thompson’s  column  were  blazing  with 


Mits  Thompion 
Riled 

H.  T.  Readers 


banner  because  in  recent  weeks  she  these  assays  of  public  opinion  in  ad- 
has  been  eloquently  silent  about  Mr.  vance  of  a  national  election  do  no 
Willkie.  In  printing  the  letters,  the  good,  and  may  well  pervert  the  course 
Herald  Tribune  explained  that  it  dis-  of  public  opinion.  In  repeating  that 
agreed  with  its  distinguished  contrib-  view,  we  wish  to  emphasize  that  we 
utor  as  emphatically  as  did  the  writ-  are  not  reflecting  upon  the  integrity 
ers  of  the  letters.  of  the  men  whose  names  are  associated 

The  tone  of  some  of  the  latter  would  with  the  findings.  They  present  their 
indicate  that  a  segement  of  the  Herald  results  for  what  they  are — estimates 
Tribune’s  readers  still  regard  it  as  the  based  upon  investigation  and  admit- 
Bible  of  Republicanism  as  it  was  75  tedly  subject  to  wide  margins  of  er- 
years  ago  under  Horace  Greeley’s  ed-  lor.  ’The  trouble  is  that  the  casual 
itorship.  They  seem  to  resent  the  readers  of  newspapers  don’t  pick  up 
present  policy  (which  goes  back  at  all  the  little  “ifs”  and  qualifications, 
least  a  decade)  of  presenting  the  pa-  but  take  the  superficial  conclusions 
per’s  own  opinions  on  the  editorial  at  more  than  their  face  value, 
page  and  granting  complete  freedom  Superficially,  there  is  an  apparent 
of  expression  to  columnists  who  are  major  conflict  between  two  polls  which 
quite  likely  to  differ  with  the  paper,  have  been  widely  publicized  in  re- 
Walter  Lippmann  has  done  so  on  cent  weeks.  ’The  Gallup  poll  seems  to 
several  occasions,  and  Miss  Thomp-  indicate  the  overwhelming  victory  of 
son  has  never  been  a  wholly  pre-  President  Roosevelt.  ’The  poll  pre¬ 
dictable  quantity.  Both  are  formal  pared  by  Rogers  C.  Dunn  and  issued 
adversaries  for  any  editorial  page,  by  the  Republican  National  Commit- 
even  one  with  the  deep  convictions  tee  seems  to  be  equally  emphatic  that 
and  the  literary  skill  of  the  Herald  Mr.  Willkie  will  win. 

Tribune’s.  Actually,  in  both  polls  there  are 

"Die  question  has  occurred  to  many  great  unknown  quantities,  the  resolu- 
editors  of  the  wisdom  of  setting  up  tion  of  which  might  upset  their  ap- 
one  view  as  that  of  the  paper  and  parent  present  conclusions.  This  pos¬ 
then  permitting  it  to  be  debated,  even  sibility  is  recognized  both  by  Dr.  Gal- 
refuted,  by  another  well-advertised  lup  and  by  Mr.  Dunn — ^but  you  can’t 
coliunn  in  the  paper.  Those  who  get  it  clearly  into  a  headline,  and  the 
doubt  the  wisdom  are  of  the  school  man  in  the  street  doesn’t  want  to  be 
that  it  is  the  function  of  a  newspaper  bothered  with  statistical  reservations, 
to  make  its  own  views  prevail,  so  far  He  wants  quick  decisions  in  his  poli- 
as  possible,  taking  it  for  granted  that  tics,  the  sudden  death  verdict  of  elec- 
the  editor  believes  his  views  to  be  tion  day  or  the  umpire’s  decision  at 
for  the  best  interests  of  the  nation  first  base,  and  he’s  likely  to  read  into 
or  the  commimity.  There  is  a  sort  of  October  ptolls  the  same  sort  of  finality, 
implied  infallibility  in  that  school  that  And  it  simply  can’t  be  done, 
not  many  editors,  of  any  political  i>er-  There  isn’t  any  doubt  as  to  the 
suasion,  feel  today.  reader  interest  in  these  predictions. 

Even  the  great  Greeley  was  not  in-  We  are  a  speculative  people  and  we 
fallible,  for  all  the  authority  he  com-  like  to  prognosticate,  bet,  or  make 
manded  with  our  grandparents.  He  mind  bets,  on  every  competitive  con- 
was  on  several  sides  at  the  same  time  test. 

of  the  question  of  whether  the  South-  We  like  to  read  “dope”  which 
ern  States  could  legally  secede  from  encourages  our  own  leanings,  and  we 
the  Federal  Union,  but  he  seemed  like  to  get  mad  at  the  fellow  whose 
most  firm  in  his  conviction  that  the  facts  don’t  jibe  with  our  own.  We 
Union  could  not  be  held  together  by  read  these  poll  stories  about  as  we 
force.  Had  that  counsel  prevailed,  it  read  the  race-track  consensus,  the 
would  have  been  as  far  out  of  line  form  charts,  or  the  probabilities  of  a 
with  Greeley’s  later  thinking  as  it  was  victory  for  our  pet  football  team.  ’The 
fi’om  the  doctrines  of  Lincoln  in  1860.  differences  that  the  candidates  are 
According  to  some  of  his  biograph-  trying  to  set  forth  in  speeches  and 
ers,  Greeley  on  some  days  seemed  to  which  newspapers  are  explaining  in 
be  both  editor  and  columnist — ex-  editorials  are  submerged  by  the  sport¬ 
pressing  contrary  views  on  so  flam-  ing  interest  in  the  polls.  Tied  closely 
mable  a  topic  as  secession!  with  that  is  the  possibility  that  doubt- 

Our  view  is  that  the  complexities  ful  votes  will  be  influenced  by  band- 
of  modern  civilization  require  the  ex-  wagon  thinking,  without  due  consid- 
position  of  many  view|wints  on  poli-  eration  of  more  important  factors 
tics,  social  and  economic  topics  The  which  should  influence  a  national 
immediate  result  may  be  confusion,  decision. 

The  end  result  of  honest,  informed.  Dr.  Gallup  was  fairly  close  to  the 
conflict  of  idecis  should  be  the  de-  result  in  1936,  with  his  final  pre-elec- 
velopment  of  a  useful  and  approx-  tion  finding.  The  Fortune  survey  was 
imately  correct  conclusion.  And  if  even  closer.  Mr.  Dunn,  in  his  initial 
the  newspaper’s  editorial  page  is  up  trial  of  assessing  national  trends,  was 
to  the  standards  of  thought  and  writ-  far  off  the  mark  four  years  ago,  be¬ 
ing  of  its  contributors,  it  will  not  be  cause,  he  explains,  he  did  not  allow 
overshadowed.  The  point  to  remem-  .sufficiently  for  the  influence  of  the 
ber  is  that  political  victory  in  one  WPA  vote.  His  more  recent  predic- 
campaign  or  a  dozen  does  not  make  a  tions,  with  one  or  two  exceptions, 
newspaper  great.  Newspaper  success  have  been  verified  by  the  election  re- 
is  won  by  doing  the  newspaper  job  suits — which  might  indicate  the 
honestly  and  intelligently— informing  soundness  of  his  theory  about  the 
the  public  and  guiding  it  according  WPA  ballots.  David  Lawrence  has 
to  the  dictates  of  the  editorial  con-  made  observations  about  the  effect  of 
science.  Victory  and  the  fruits  of  the  WPA  which  resemble  those  of  Mr. 
victory  will  take  care  of  themselves.  Dunn. 


GRANT  that  these  surveys  have 
reader  interest  for  new.^pap 
Grant  also  that  they  have  a  probah 
practical  value 
Do  They  the  political 
Serve  Peblic  engineers  in  find 
Welfare?  correcting  we 

spots.  We  are 
not  convinced 
any  party  group  or  any  private  ia 
dividual,  or  any  newspaper, 
strengthening  the  American  system  1 
putting  out,  in  advance  of  an 
tion,  the  results  of  a  survey 
builds  apparent  broad  conclusions  i 
an  extremely  narrow  base. 

The  polls  may  influence  the  re 
of  an  election,  by  drawing  the  vol 
one  way  or  another  as  the  crowd  : 
to  be  going.  There  is  no  question 
the  leaders  of  any  political  pa 
would  like  to  have  a  poll  of  den 
strated  accuracy  at  command  for  jn 
that  purpose  within  the  last  few 
before  election.  And  we  hope 
they  never  do.  If  that  comes  to 
it  will  be  another  impact  of  load 
propaganda  on  a  people  which  alre 
has  more  than  enough  of  that  artki 
to  assimilate.  ’The  Constitution 
the  statutes  provide  regular,  le 
occasions  for  the  registrations  of  tb| 
popular  will,  and  we  don  t  belie 
that  extra-legal  anticipations  of  thRl 
verdict  serve  any  sound  purpose.  Tlitl 
polls  seem  to  have  performed  eij 
ciently  and  honestly  for  comme 
enterprises  in  determining  pop 
thinking  on  advertised  goods  and  set- 
vices.  In  that  they  are  dealing  wi4 
concrete  facts,  and  propaganda  is  en¬ 
tirely  absent.  In  the  field  of  m- 
tional  politics,  the  possibilities  of 
propaganda  use  are  too  prominent,  toe 
easily  attained,  in  spite  of  the  root 
honest  intentions,  to  be  ignored. 


For  An 
Honasf 
Ballot 


FAR  MORE  useful  as  a  newspaj 
occupation  is  that  attempted  duilB| 
the  past  week  by  the  PnwtuM\ 
(R.  I.)  Times.  Rhode 
Island  law  requiW 
that  the  list  of  dli- 
zens  eligible  to  vote 
be  revised  anniuflfj 
by  the  board  of  can¬ 
vassers,  for  the  correction  of  nni- 
spelled  names,  wrong  addresses,  tin 
removal  of  the  names  of  people  de 
ceased  since  the  last  election,  etc,  h 
the  past,  the  revision  has  interesw’ 
only  the  party  leaders  and  the  puhit 
has  taken  little  if  any  part  in  the  jok 
With  40,000  names  on  the  list,  it  h 
just  about  impossible  for  every  vottf 
to  check  with  the  canvassers  to  ** 
that  he  and  his  family  are  accuraWfl 
listed.  Few  bothered.  , 

This  year,  the  Times  has  imdertak*) 
the  task  of  publishing  all  the  dita 
shown  on  the  lists  furnished  by 
canvassers — the  names  and  addreM^ 
of  supposedly  qualified  voters.  ReadW; 
are  asked  to  submit  corrections  d 
their  own  or  other  people’s  data  to  W 
Times,  which  will  pass  them  to  “■ 
proper  authorities.  The  names 
printed  by  streets  and  street  nul^ 
bers,  for  the  greater  convenience  « 
readers,  even  though  this  job  mej* 
the  transposition  of  the  informatW 
from  the  alphabetical  arrangement* 
the  official  documents. 

We  have  never  heard  of  a  sunil* 
pre-election  enterprise  by  any  An^ 
ican  newspai^r.  The  laws  of  nw 
states,  requiring  annual  personal  IV 
i.stration,  make  it  unnecessary,  ” 
there  still  are  a  good  many  local^ 
where  the  voting  lists,  without  a 
sonal  check  requirement,  are  one 
the  strongest  assets  of  the 
power.  We  don’t  know  whether 
is  true  in  Pawtucket,  but  there  i*  ^ 
doubt  that  American  Po^tics  w® 
be  cleaner  if  the  people  and 
newspapers  everywhere  were  ^ 
to  the  possibility  of  “disenfranchiw 
unqualified  voters.” 
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